SWITCH  to  and  be 

“SiniNG  PRETTY”  this  Summer! 


mo 


This  Summer,  switch  to  Daycos,  the 
originai  and  leading  synthetic  rubber 
rollers  and  be*‘sitting  pretty’Tor  trouble- 
free  production  even  on  multiple  shift 
**murder  runs.**  Daycos  ask  for  no 
quarter— they  won*t  melt  down,  won*t 
swell— they  eliminate  **down  time**  and 
cut  costs  while  delivering  top-quality 
impressions  24  hours  on  end.  There’s  no 
need  to  reduce  pressroom  speeds  from  20 
to  25%  with  tough,  durable  Daycos  on 
the  job.  Tailored  to  the  exact  plasticity 
that  your  work  requires,  Daycos  outper¬ 
form  ordinary  rollers,  while  outlasting 
them  as  much  as  4  to  1.  Get  set  now  for 


Dayco  roller  with  renewable  surface 
(Re-Daycoing)  feature,  that’s  typical  of 
every  Iteyco. 

THE  DAYTON  RUBBER  MFG.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  RoUers 

CANADIAN  REPRESENTATIVES: 


Summer — get  the  one  and  only  genuine  Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 
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a  ton  o^  Akinina  mockaniAm 


OVER  half  a  ton  of  shining  mechanism  turning  smoothly 
eight  thousand  times  an  hour  (Major)  —  made  of  the  most 
modern  semi- steel  alloy  iron  (chrome- nickel- steel,  not  plain  cast- 
iron)  —  machined  like  a  fine  watch  to  a  ten-thousandth  of  an  inch 
through  more  than  a  score  of  operations  —  handled  at  the  factory 
in  a  special  shielded  cradle  to  guard  against  slightest  mar  or* 
scratch  —  that  is  a  Miller  cylinder. 

Designed  as  a  single  one-piece  casting  from  journal  to  journal 
—  with  huge,  six-inch  ribs  and  solid  walls  —  carefully  balanced 
and  thoroughly  tested  —  with  finest  matched  grippers,  sturdy 
gripper  shaft,  high  leaded  bronze  bearings,  and  costly  Nitralloy 
tumbler  —  having  even  the  tympan  reel  made  modern  with  ser¬ 
rated  cam  to  lock  it  tightly  in  any  position  —  in  short,  one  of  the 
supremely  accurate  units  of  a  Miller  Press  which  makes  every 
touch  of  makeready  show  and  which  assures  clean,  sharp,  trouble- 
free  impressions  over  the  years.  Further  information  on  any  Miller 
Press  gladly  sent  to  any  responsible  concern,  upon  request. 


miller  printing  machinery  CO.,  PITTSBURGH,  PA. 
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LPtstanding  productive  capacity 

lthey-50  VERTICAL 


letters  shown  here  give  conclusive 

fc)f  of  the  V-50  Miehle  Vertical’s  out- 
diog  performance  ...  of  surprising 
pioduction  gains  and  trouble-free  oper- 
Kioo  which  mean  substantially  higher 
Itfofits.  Many  other  letters  tell  of  printers 
m  coast  to  coast  enjoying  increased 
fits  from  the  V-50. 

Here  is  a  press  whose 
5000  per  hour  speed  is  a 
practical  speed.  It  handles 
a  wide  range  of  sizes,  sur- 
4  faces  and  weights . . .  94% 
of  the  "run  of  the  hook.” 


Its  unique  accessibility  and  time-saving 
features  allow  you  to  make  complete 
changeovers  in  record  time.  It  gives  you 
11%  to  30%  more  production  than 
earlier  models.  It  is  the  last  word  in  pre¬ 
cision  construction.  Its  rugged  frame 
and  smooth  operation,  even  at  top  speed, 
guarantee  accurate  register. 

Q?aiyou  afford  to  be  without  the  advan¬ 
tages  of  the  V-50  Miehle  Vertical?  Write 
for  complete  details  of  this  new  outstand¬ 
ing  press.  See  it  in  operation.  MIEHLE 
PRINTING  PRESS  &  MEG.  CO.,  14th 
St.  and  South  Damen  Ave.,  Chicago,  Ill. 

Sheet  Sizes  3V4  x  5Vi  to  14  x  20 
Max.  Form  2  Rollers  12V^  x  19 
1  Roller  13V4  x  19 
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BY  KIMBLE 


A  FEELING  OF  SECURITY 
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When  a  printer  uses  Buckeye  Cover,  or  a  user  specifies  it,  he  experi¬ 
ences  that  comfortable  feeling  of  security  illustrated  by  the  man  at  the 
desk.  You  don’t  need  a  barbed  wire  entanglement  to  protect  the  cata¬ 
logue  or  booklet  bound  in  Buckeye  Cover,  or  your  peace  of  mind  eithet 


When  you  know  that  you  are  using  the  oldest  and  most  famous  cover 
in  the  world  and  that  you  have  made  your  choice  from  the  most  cont 
plete  seleaion  of  colors  and  finishes  to  be  found  anywhere,  you  won’t 
worry  about  the  job  standing  up  or  looking  like  what  it  is — the  most 
up-to-date  cover  stock  obtainable.  A  sample  book  free,  if  you 
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THE  BECKETT  PAPER  CO.  .  .  HamUton,  O 

Makers  oj  Good  Paper  Since  1848 


^JHamond  Powmr 
^CutieT  ia  mad» 
Ihrta  popular 
ut!  30}^,  34%, 
ti36^  inches. 


ijnALLtarsiujij  ;::>pots 

A  NEW  FEATURE  OF  THE 

DIAMOND  POWER 
PAPER  CUTTER 


aUORESCENT  TABLE  LIGHT  AND  TAPE  MAGNIFIER 


I  This  new  accessory  magnifies  the 
ignxes  on  the  duplex  tape  indicator 
ad  illuminates  the  table  with  a  broad 
'diylighf*  beam,  eliminating  the  usual 
iidc  spot  at  the  cutting  line.  The  mag- 
ofier  is  large  and  powerful,  so  that  the 
can  easily  be  read  at  any  opera- 
i&g  distance. 


The  Challenge  Table  Light  and  Tape 
Magnifier  is  supplied  for  110  volt,  60 
cycle  AC  or  115  volt  DC.  For  other 
currents,  it  is  fitted  with  regular  light 
bulb  sockets.  Available  as  extra  equip¬ 
ment  for  new  or  old  Dia¬ 
mond  Cutters.  See  your 
dealer  or  mail  coupon. 


book  the  challenge  machinery  CO. 


Main  Offica  and  Factory: 

GRAND  HAVEN,  MICH. 


Eastorn  Salas  Offica: 

50  Church  St.,  NEW  YORK 


Without  obligation,  send  illustrated  book  on  Diamond  Cutters; 
also  details  on  the  Challenge  Table  Light  and  Tape  Magnifier. 


NAME . 

ADDRESS 
CITY. . 


STATE 
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types  01  pnnting  are  oeing  conauciea.  Division  of  Interchemical  Corporation 

Patents  relating  toVaposet  printing  varick  street,  new  york 

*Reg.  U.  S.  Pat.  Off. 


HELPFUL  BOOKS 

PHOTOLITHOGRAPHY  r\C\ 

and  OFFSET  PRINTING 

by  /.  S.  Mertle  and  Harry  Keusch 


Photography  and  Platemaking  for  Photo- 
Lithography  _ 

by  /.  H.  Sayre 

The  Practice  of  Presswork _ 

by  Craig  R,  Spicher 


by  Fred  W,  Hoch 

Vessmen _ 

by  Fred  W,  Hoch 

by  WiUiam  Bond  Wheelwright 

ich  System _ 

by  E,  B,  Harding 

Books _ 

by  F,  F,  Perry  and  C,  T,  Baab 

Printing _ 

by  Ralph  W,  Polk 

ten  Presswork _ 

by  Ralph  W,  Polk 

Printers _ 

by  J.  Woodard  Auble 

e  Allied  Trades _ 

by  R.  Randolph  Karch 
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by  G,  C.  Cooper 

:ket  Manual _ 

by  J.  Harrison 
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Price 
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Price 
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Price 
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Price 
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1.00 

Price 

$ 

1.00 

by  Albert  Highton 
PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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DORSEY  PRINTERS  SUPPLY  CO.  .  .  .  MeewNf 
GODFREY  ROLUR  CO . PlilUdelplii* 


WSET  rollers 

w 

With  Samson  (Vulcanized  Oil)  and  Litho-Print  (Rub¬ 
ber)  Offset  Rollers,  Bingham  co-operates  with  American 
printers  in  producing  offset  printing  of  outstanding  quality 
at  minimum  cost. 


The  new,  Improved  Samson,  rapidly  becoming  famous  among 
fine-quality  offset  printers,  has  as  its  most  noteworthy  feature 
the  smoothest,  yet  toughest  surface  available  In  Vulcanized 
Oil  rollers;  its  performance  has  set  new  standards  In  the 
offset  world. 

Litho-Print,  Bingham's  modem  rubber  roller  for  offset  work, 
supreme  in  the  field,  combines  perfection  In  ink  distribution 
with  the  durability  and  long  life  Inherent  In  rubber  materials. 

And  —  the  sixteen  modern  Bingham  plants,  strategically  lo¬ 
cated,  Insure  maximum  convenience  and  economy  for  our 
customers.  Our  nearest  representative,  backed  by  Bingham's 
94  years  of  roller-making  experience,  will  be  glad  to  assist 
you  with  your  offset  roller  problems. 
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Meeting  Fixed  Costs 


by  J.  E.  BULLARD 


★  During  the  past  hundred  years  there 
has  taken  place  in  the  printing  indus¬ 
try  as  in  most  others,  a  marked  change 
in  the  relation  between  the  different 
divisions  of  the  cost  of  doing  business.* 
A  century  ago  type  was  set  by  hand. 
The  presses  of  those  days  were  slow 
compared  with  those  of  the  present. 
Labor  costs  represented  the  most  im¬ 
portant  single  item  in  the  total  cost  of 
doing  business.  Such  fixed  costs  as  in¬ 
terest  on  the  capital  invested,  taxes, 
rent,  depreciation  and  obsolescence  of 
machinery  and  equipment  had  not 
reached  a  point  where  it  was  essential 
that  they  be  given  individual  and 
studious  attention  to  be  at  all  certain 
the  business  showed  a  profit. 

Fixed  costs  have  since  become  so  im¬ 
portant  that  carelessness  in  regard  to 
obsolescence  alone  may  put  any  given 
firm  out  of  business.  In  fact,  it  has  sent 
many  a  concern  speeding  down  the  road 
to  bankruptcy.  Since  obsolescence  is 
pretty  much  beyond  the  control  of  the 
printer,  about  the  best  he  can  do  is  to 
make  as  certain  as  possible  that  each 
press,  each  machine,  each  piece  of 
equipment  he  buys  pays  for  itself  be¬ 
fore  it  becomes  obsolete.  To  the  de¬ 
gree  he  is  able  to  make  it  earn  more 
than  it  has  cost  him,  he  profits.  To  the 
degree  he  fails  to  make  it  earn  what  it 
cost  him,  he  loses. 

An  indication  of  how  seriously  fixed 


costs  are  now  considered  is  the  reluc¬ 
tance  to  risk  private  capital  to  expand 
capacity  for  war  production.  This  re¬ 
luctance  has  been  so  great  that  the 
government  has  come  more  and  more 
to  do  the  financing.  Obviously,  a  plant 
built  for  the  sole  purpose  of  producing 
war  explosives  is  not  going  to  prove 
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Business  can’t  travel  far  and  fast  on  advertising 
that’s  handicapped  by  poor  paper.  Sure,  there’ll  be 
some  response,  but  additional  volume  far  exceeds  the 
extra  cost  of  having  advertising  travel  on  paper  that’s 
worthy  of  the  message.  Champion  is  the  largest  maker 
of  printing  papers;  controls  its  own  sources  of  materials; 
and  operates  three  great,  modern  mills.  The  Champion 
line  is  complete,  with  coated  and  uncoated  book,  offset, 
postcard,  envelope,  cardboard,  and  cover.  Use  Champion 
paper  always  ...  it  helps  hold  up  a  good  sales  story! 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturert  of  Advertiaen’  and  PublUhen’  Coated  and  Uncoated  Papert,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEV  YORK.  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


profitable  if  it  does  not  get  back  the 
investment.  The  moment  the  war  ends 
the  demand  ceases.  The  airplane  in> 
dustry  can  well  afford  to  expand  capac¬ 
ity  up  to  that  point  which  will  be 
needed  to  meet  the  demand  for  private 
and  transport  planes  which  may  be 
expected  with  the  return  of  peace. 

That  business  which  makes  the  most 
profit  is  the  one  which  is  operated  at 
as  close  to  maximum  capacity  every 
day  in  the  year  as  possible.  Until  such 
a  condition  is  reached  expansion  proves 
unprofitable  and  can  turn  out  to  be 
disastrous.  The  problem,  then,  is  to 
learn  how  to  get  the  most  out  of  the 
present  shop. 

The  first  step  in  this  direction  is  to 
make  a  thorough  analysis  of  costs. 
Next,  compare  costs  with  the  costs  of 
competitors  or  what  is  estimated  to  be 
the  costs  of  competitors.  Since  the  costs 
of  different  kinds  of  jobs  have  a  way 
of  being  different  in  different  shops,  it 
follows  that  it  costs  less  to  do  certain 
jobs  in  some  shops  than  it  does  in 
others.  This  means  that  a  thorough 
analysis  of  costs  in  a  given  shop  may 
show  that  that  shop  can  do  jobs  at  less 
cost  than  can  be  produced  in  all  or  at 
least  most  of  the  competing  shops. 

In  any  case,  the  problem  is  to  dis¬ 
cover  any  cost  advantages  the  shop  has 
over  other  shops.  Obviously,  the  great¬ 
est  profit  will  be  found  in  concentrating 
on  that  work  which  does  show  a  cost 
advantage.  When  such  cost  studies  are 
made  in  sufficient  detail  and  with  great 
enough  care,  surprises  may  turn  up.  It 
may  happen  that  what  has  been  consid¬ 
ered  the  most  profitable  business  may 
be  the  most  unprofitable  and  what  has 
been  looked  upon  as  unprofitable  may 
be  showing  a  real  profit.  Hence,  the 
importance  of  determining  detailed 
costs  at  periodic  intervals.  Changing 
conditions  not  only  change  cost  rela¬ 
tions  in  a  given  shop  but  may  change 
them  in  relation  to  other  shops  as  well. 

After  the  cost  study,  a  study  of  the 


actual  and  potential  demand  is  in  order 
and  this  should  be  concentrated  on  the 
type  of  work  the  shop  can  do  at  the 
lowest  cost.  In  some  cases  this  demand  ^ 
will  prove  great  enough  so  that,  when 
effectively  cultivated,  the  shop  does  a 
larger  volume  of  business  than  it  ever 
did  before.  Also,  it  probably  costs  less 
to  get  the  business  because  sales  effort 
is  concentrated  and  not  spread  over  as 
much  ground  as  previously  was  the  case. 

Before  organizing  the  sales  effort, 
however,  it  pays  to  do  some  research 
work  toward  discovering  the  most  ef-  i 
fective  methods  to  use.  The  best  method  i 
might  prove  to  be  a  first  class  sales  | 
force.  It  might  prove  to  be  direct  miul  1 
advertising.  Other  advertising  might 
be  required.  Only  after  a  thorough 
survey  has  been  made  can  there  be  any 
certainty  that  the  best  method  or  com¬ 
bination  of  methods  for  going  after 
business  has  been  arrived  at. 

•  The  story  of  individual  business  con¬ 
cerns  in  the  United  States  has  a  way 
of  following  the  same  pattern.  The 
business  is  started.  The  founder  builds 
it  up  to  a  certain  point.  The  manage¬ 
ment  which  takes  over  after  he  retires 
does  well  largely  because  so  many  who 
continue  with  the  firm  have  been 
trained  under  the  founder.  In  time, 
however,  that  business  may  find  itself 
on  the  rocks.  It  may  be  liquidated.  It 
may  pass  through  bankruptcy.  Or  it 
may  be  rejuvenated. 

To  rejuvenate  it,  a  firm  of  competent 
industrial  engineers  may  be  called  in 
or  a  man  who  has  shown  marked  busi- 
.  ness  ability  may  be  made  manager  with 
wide  powers.  Regardless  of  who  is 
placed  in  charge  there  is  a  detailed  and 
analytical  study  of  costs.  It  is  discov¬ 
ered  that  some  work  is  being  sold  at 
less  than  it  costs  to  produce  and  that 
probably  more  effort  is  put  forth  to 
sell  this  than  anything  else.  It  is  also 
found  that  the  really  profitable  work 
is  being  neglected.  Neglected  because 
costs  may  be  assumed  rather  than 
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known.  !Pi^y  have  not  been  studied  in 
detail  as^  often  as  they  should  have 
been,  j  ^ 

'V  The  fatt  that  a  selling  price  does  not 
meet  the  cost  price  may  not  be  revealed 
'by  the  books  because  it  requires  more 
detailed  bookkeeping  than  may  be  con¬ 
sidered  practical  to  know  all  costs  of 
all  jobs  in  detail.  It  may  cost  more  to 
do  certain  kinds  of  work  than  it  should, 
because,  foj'that  particular  kind,  the 
shop  haSj  ^come  obsolete.  And  yet 
this  type  of  job  may  have  shown  the 
most  net  profit  at  some  time  in  the  past. 
Perhaps  other  shops  have  increased 
their  efficiency  along  that  particular 
line  to  a  greater  degree  than  the  first 
shop  has.  Other  things  may  have 
brought  about  changes  and  develop¬ 
ments  which  have  influenced  costs. 
Among  these  other  things  may  have 
been  a  change  in  demand. 

If  business  falls  below  a  certain  point, 
it  is  impossible  to  meet  expenses  be¬ 
cause  fixed  costs  become  equal  to  or 
greater  than  revenue.  It  requires  less 
falling  off  to  reach  this  point  now  than 
it  ever  has  because  fixed  charges  have 
become  such  a  large  item  in  total  costs. 

In  some  cases  it  is  an  economy  to 
increase  selling  costs  to  what  may  seem 
an  unprofitable  degree  in  order  to  main¬ 
tain  sales  volume,  Even  though  the 
business.<|^  hot  showing  a  profit,  the 
loss  ma^e  less  than  it  would  have  been 
.  witlwAft.  this  sales  effort.  Obviously, 
however,  such  a  course  can  be  followed 
only  for  a  short  period  of  time  and  as 
an  emergency  measure.  If,  in  the  mean¬ 
time,  a  well  planned  sales  method  is 
worked  out,  selling  costs  may  be  .re¬ 
duced  to  a  point  where  there  is  some 
profit. 

A  thorough  study  of  all  possible  busi¬ 
ness,  especially  the  most  profitable,  in 
a  given  territory  enables  a  printer  to 
determine  the  number  of  salesmen 
needed,  the  amount  and  kind  of  adver¬ 
tising  most  likely  to  prove  profitable, 
perhaps  the  volume  of  sales  which  can 
be  expected  of  a  good  salesman.  When 


a  selling  plan  is  set  up  without  the 
knowledge  which  comes  from  such  a 
survey,  the  whole  thing  is  more  or  less 
of  a  gamble  and  the  stakes  are  all  the 
dollars  and  the  cents  which  have  been 
invested  in  the  shop. 

When  salesmen  are  sent  out  to  get 
any  kind  of  business,  they  naturally  go 
after  that  which  is  the  easiest  to  get. 
This  may  or  may  not  be  the  most  prof¬ 


itable  business.  When  salesmen  are  sent 
out  to  get  one  particular  kind  of  busi¬ 
ness  they  may  not  get  the  largest  pos¬ 
sible  volume  but  they  do  get  the  kind 
they  are  sent  after.  If  this  is  the  kind 
which  shows  the  most  profit  it  is  the 
kind  most  to  be  desired. 

As  a  rule,  any  salesman  who  spe¬ 
cializes  gets  more  business  than  he 
would  if  he  did  not  specialize.  The 
salesman  who  is  selling  nothing  but 
direct  mail  printed  matter  becomes 


( Continue^  page  74) 
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NEKOOSA  ADVERTISING 
GIVES  YOU  THE  BUILD-UP 


In  business  paper  advertisements  and  direct  mailings  Nekoosa 
Bond  is  telling  buyers  of  business  printing,  "It  Pays  to  Plan 
With  Your  Printer."  This  sells  you  as  an  expert  in  planning  all 
types  of  business  stationery  so  it  is  more  effective  and  attrac¬ 
tive  and  so  that,  in  some  cases,  it  may  be  produced  at  lower 
cost.  Tie  in  with  this  campaign  NOW  to  build  your  volume. 

NEKOOSA  TBSUD  BOND 

One  of  the  Pre  Tested  Business  Papers  mode  by  the  NEKOOSA-EDWAROS  PAPER 
COMPANY,  Port  Edwords,  Wisconsin"  Others  ore  JOHN  EDWARDS  BOND, 
NEKOOSA  MIMEO  BOND,  NEKOOSA  DUPLICATOR  BOND 
ond  NEKOOSA  LEDGER. 


NEKOOSA-EDWARDS  PAPER  CO.,  Port  Edwards,  Wis. 


Ohl  Ifllb  DUUjV  .  .  .  The  new  Nekoosa  Bond  'Tt  Pays  to 
Plan  With  Your  Printer"  portfolio.  A  new  volume  that  shows 
Fio$pects  the  advantages  of  a  definite  printing  plan  and 
■akes  it  easier  for  you  to  develop  the  plan.  Your  NEKOOSA 
BOND  paper  merchant  has  a  copy  for  you. 


Causes  and  Cures 
for  Offsetting 


by  R.  RANDOLPH  KARCH 


★  There  has  been  a  bit  of  confusion, 
especially  in  rotary  printing,  on  the 
definitions  of  offset,  show-through  and 
strike-through.  To  clear  up  misunder¬ 
standings,  we  can  explain  the  differ¬ 
ences  of  these  similar  troubles  as  fol¬ 
lows: 

Show-through  refers  to  the  specific 
condition  of  the  print  on  one  side  of 


the  paper  being  seen  by  looking  at  the 
reverse  side.  To  visualize  this,  imagine 
printing  on  makeready  tissue,  which 
can  be  readily  seen  through  the  paper 
from  the  reverse  side.  It  could  be  called 
the  result  of  transparency  or  poor  opac¬ 
ity  of  the  stock  used. 

Strike-through  is  caused  by  the  ink 
having  excessive  penetration  into  the 
stock.  Consider  here  an  ink  that  can 
“soak  through”  the  paper. 

Offset  (or  set-off)  is  the  smudging  of 
the  bottom  of  a  sheet  by  the  inked  sur¬ 
face  of  the  sheet  below  it  in  a  pile.  In 
rotary  work  it  is  the  transference  of  the 
ink  that  has  accumulated  on  the  second 
impression  cylinder  blanket.  The  pres¬ 
sure  of  any  two  sheets,  at  least  one  of 
which  is  printed,  will  also  cause  offset 
on  rotaries,  of  course,  just  as  on  a 
platen  or  a  cylinder  press. 

As  the  discussion  here  centers  upon 
offset  not  strike-through  or  show- 
through  the  latter  two  will  be  elimi¬ 
nated  for  the  present. 

Causes  of  Offset  and  cures  for  off¬ 
setting  may  be  classified  as  follows: 

1.  Atmospheric  conditions.  Warm  and 
dry  air  is  needed  for  ink  drying.  Exces¬ 
sive  moisture  retards  a  normal  drying, 
and  not  enough  oxygen  causes  slow 
drying.  A  low  temperature,  when  the 
humidity  is  above  normal,  causes  trou¬ 
ble.  The  cures  are  obvious. 

2.  Delivery  faulty.  A  jogger  should 
not  move  the  sheet  in  delivery  if  extra 
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stuck  in  use.  Too  much  varnish  will 
cause  sticking,  and  contribute  to  offset. 

5.  F aulty  distribution  of  ink.  Rollers 
must  be  good — not  water  logged,  or 
hard,  which  affects  good  distribution. 
An  insufficient  number  of  rollers  will 
cause  offset.  Rollers  must  be  adjusted 
properly,  so  they  will  not  pile  ink  on 
the  edge  of  the  form,  and  allow  them 
to  cover  the  form  properly  with  an  even 
film  of  ink.  The  fountain  must  be  ad¬ 
justed  to  give  this  even  film. 

6.  Forms.  Open  forms  containing  one 
or  more  solids  may  cause  piling  of  ink 
on  rules  and  light  portions  in  trying  to 
cover  the  solids.  Transfer  to  anoffier 
press  in  this  case,  as  from  a  platen  to 
a  cylinder,  or  a  press  with  better  cov¬ 
erage. 

7.  Handling  stock.  Careless  handling 
when  lifting  from  the  jogger  will  cause 
sheets  to  be  pressed  together  unneces¬ 
sarily,  or  shipped  sidewise,  causing  off¬ 
set.  The  excessive  weight  of  piles  too 
high  will  cause  offset.  This  elementary 
factor  is  often  not  noticed  especially  by 
apprentices  and  helpers.  Piles  should 
be  lifted  from  the  bottom,  not  squeezed 
between  the  fingers  on  the  edges  in 
carrying  from  the  press. 

8.  Makeready  faulty.  A  poor  make- 
ready  will  result  in  running  with  an 
excess  amount  of  ink.  Careful  spot 
sheets  will  allow  less  ink  to  be  used— 
and  less  ink  will  militate  against  offset. 
Although  a  spray  gun  will  eliminate 
some  makeready — it  will  not  take  en¬ 
tirely  the  place  of  it.  Excessive  impres¬ 
sion  causes  a  bead  to  be  squeezed  up 
around  the  edges  of  a  plate  or  type, 
which  is  transferred  to  the  next  sheet. 

9.  Non-uniform  stock.  Paper  with  a 
non-uniform  surface  will  result  in  too 
much  impression  and  too  much  make¬ 
ready  in  the  attempt  to  get  the  sheet  to 
print  well.  In  this  case,  change  the 
fountain  to  suit  the  variations  in  the 
stock  during  the  run,  and  put  extra 
squeeze  on  solids  and  middle  tones. 

( Continued  on  page  74) 


care  must  be  taken  against  offset.  A 
“bottomless  box”  may  be  used  to  trap 
the  air,  which  causes  the  sheets  to  set¬ 
tle  slowly  onto  the  pile.  Use  sheet  heat¬ 
ers,  but  not  when  overprinting  solids 
where  ink  can’t  penetrate. 

3.  Doping.  The  use  of  driers  will  not 
always  eliminate  offset.  Too  much 
drier  (15%),  will  not  even  speed  dry¬ 
ing,  let  alone  eliminate  offset.  One 
ounce  to  one  pound  of  ink  of  a  good 
wax  compound  is  best  for  anti-offset 
'drying.  There  is  a  general  feeling  by 


various  experts  that  pressmen  fiddle  too 
much  with  ink  and  dopes.  Some  press¬ 
men  add  dope  by  habit  only,  without 
even  examining  the  stock  or  ink. 

4.  Excessive  ink.  This  is  usually  the 
main  cause  of  offset.  Proper  makeready 
will  allow  the  use  of  less  ink,  thus  de¬ 
creasing  the  likelihood  of  offset.  Natur¬ 
ally  the  ink  must  be  well  suited  to  the 
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Maine  is  really  a  swell  model.  She  has  made  many 
a  catalog  click.  But  not  this  one!  That  cheap 
cover  stock  killed  her  oomph. 

Make  sure  the  catalogs  you  print  do  get  opened 
and  read.  Give  them  a  Hammermill  Cover  that 
stops  the  reader,  makes  him  say,  ** Here’s  some¬ 
thing  worth  looking  into!” 

Your  customers  will  like  Hammermill  Cover’ 
for  its  rich  colors,  distinctive  finishes  and  dura¬ 
bility.  You’ll  like  it  for  its  clean  printability . . .  and 
because  it  helps  you  deliver  jobs  that  win  sales 
for  your  customers  and  repeat  business  for  you. 
Want  some  selling  help?  Send  for  sample  book  showing 
the  styles  in  Hammermill  Cover  Papers.  Samples  the  widest 
range  of  stock  colors,  weights  and  finishes  under  any  one 


brand  name — more  than  500  items  promptly  available. 


BY  THE  MAKERS  Of  HAMMERMILL  BONO 


Send 

it! 


Hammermill  Paper  Co. 

Erie,  Pa.  cam-mat 

Please  send  me  the  Sample  Book  oi 
Hammermill  Cover  Papers. 


Position . . . . . 

(Please  attach  to  your  business  letterhead) 


)uick,llENRy^ — 

g3tv  Have  YOU  Any  Little  Time-Termites? 

by  UNCOLN  PRESCOTT 


At  Little  things  in  life  raise  most  hob.  realized  that  this  condition  was  not  un- 

Mosquitoes,  termites — even  bugs  much  usual  in  his  shop.  He  realized  too,  that 

smaller  can  put  you  in  the  hospital  or  important  as  the  money  loss  was,  it  was 

grave-yard.  And  apparently  tiny  time-  small  compared  with  losses  caused  by 

consuming  “bugs”  in  your  plant  may  work  getting  oflF  schedule,  and  orders  - 

be  bringing  you  closer  to  bankruptcy  lost  because  of  seemingly  high  costs. 

every  day.  He  gave  instructions  that  sufiBcient  time  1 1 

Your  composing  room  costs,  for  ex-  must  be  allotted  for  proper  distribution  I  ^ 
ample,  can  not  well  be  less  than  S3.00  care  of  materials,  even  if  it  meant  4  j 

an  hour,  FIVE  CENTS  A  MINUTE,  overtime.  Leak  No.  1  was  plugged.  I  j 

which  must  be  paid  for  by  your  cus-  The  boss  was  a  string-saver,  too — this  | ; 
tomers  or  yourself.  You  can’t  escape  it :  economy  notion  dating  back  to  his  one- 1 ; 
every  single  working  minute  costs  a  nian  shop  days  when  there  was  more  f  ■ 

nickel  OR  MORE,  whether  the  time  is  time  than  money.  The  stop-watch  \ 

employed  to  advantage  or  not.  showed  that  it  takes  10  seconds  to  un-  | 

ment,  some  time  will  be  lost.  WorkL  us^another  10  sewnds  to  | 

will  pause  occasionally,  emergencies  “f  “"‘“s’® ’'T  I 

will  arise,  mistakes  wiU  be  mide  by  *>®  tied.  Twenty  seconds  to  the  , 

both  mankgement  and  employee.  You  «>>®>®  6''®-®®"*  ™  t, 

have  to  allL  for  all  that.  ®''®7  three  forms,  to  save  three  bt- ; 

_  _  __T,^  -  „  -  tie  hanks  of  string!  His  used  strmg  v 

But  you  DON  T  have  to  allow  for  g^gg  conveniently-placed 

management  that  puts  work  into  the  waste-baskets,  where  it  belongs, 
pdant  with  half  the  necessary  instruc-  Qur  friend’s  most  important  discov-  ^ 
tions  nor  is  your  shop  so  busy  that  gjy^  however,  was  that  greatest  time-  j 

time  can  not  be  found  for  putting  mate-  loggeg  ^g^g  by  lack  of  detaUed  i 

rials  in  their  proper  places  ready  for  instructions  covering  all  the  work  to  be  ' 

re-use.  You  can  do  as  one  shop-owner  jg^e.  The  workman  would  ask  the  ! 

foreman,  the  foreman  would  go  to  the  ; 
His  is  a  small  plant,  reasonably  well-  office — three  or  more  people  would  lose  i 

equipped.  Becoming  interested  in  a  five  or  10  minutes  each  settling  somei 
friend’s  stop-watch,  he  borrowed  it,  point  which  could,  and  should,  have  i 

conducted  some  odd-minute  time-  been  covered  in  writing  on  the  job  r 

studies.  ticket.  Same  story,  many  times  a  day, ; 

In  one  hour  three  comps  lost  a  total  every  day,  in  every  department.  The 

of  52  minutes  hunting  “sorts”  which  boss  pretty  well  stopped  that,  and  other 

should  have  been  in  cases,  but  were  seemingly  little  leaks,  too,  but  ... 

tied  up  all  over  the  place.  Nearly  one-  Well,  have  YOU  conducted  a  “bug” 
third  of  their  total  time,  and  the  owner  hunt  lately? 
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Here’s  a  press 

r 


IICKETS 

UBELS 

TAGS 

CHECKS 


IIG-ZAG 

fORMS 


SNAP-OUTS 


OFFICE 

FORMS 


HATCH  BOOK 
COVERS 


CARTONS 
M  PRODUCTS 


ALL  ON 
)N[  MACHINE 


Yes,  and  when  it  comes  to  PRODUCTION 
the  New  Era  Press  can  dish  it  out! 


In  order  to  earn  large  profits,  specialty  presses  must 

be  built  to  stand  up  under  continuous  high-speed 

operation.  New  Era  Presses  are  built  that  way  .  .  . 

as  users  will  testify.  Bear  in  mind  also  that  New  Era 

Presses  are  NOT  single- purpose  machines.  They  will 

handle  a  wide  range  of  work  .  .  .  see  list .  .  .  and  are 

therefore  a  SAFE  investment.  They  are  unit-built 

.  .  .  flexible  .  .  .  adaptable  to 

changing  requirements.  Speeds 

up  to  8000  per  hour  .  .  .  any 

number  of  colors,  on  one  or 

both  side  of  web,  with  or  with- 

out  a  wide  range  of  firilshing 

operations.  Write  for  Booklet  to  \  ' 

New  Era  Manufacturing  Co. 

371  Eleventh  Ave.  Paterson,  N.  J. 


Creative  Printing 


by  LOUIS  EDELSON 


Director,  Selling  Through  Adyertising  Clinic 


★  Let  us  take  off  our  aprons  and  eye 
shades  and  go  to  the  “front  oflBce.” 
The  shop  is  no  place  to  talk  “Creative 
Printing.”  It  is  O.  K.  to  do  creative 
printing  there,  only  after  the  proper 
provision  is  made  for  its  production. 

“So  your  experience  proves  that  Cre¬ 
ative  Printing  offers  a  better  profit  ‘per 
thousand*  prees-run  than  any  other 
type?  Well,  we  both  agree  on  that. 
But  how  can  a  shop  equip  itself,  know 
how  to  handle  the  stuff,  and  sell  prop¬ 
erly  without  going  broke  in  the  at¬ 
tempt?” 

These  are  just  a  few  of  the  questions 
I  will  touch  upon  in  a  series  of  talks-in- 
print.  As  each  plant  is  a  self-contained 
problem  from  this  point  of  view,  I  will 
confine  my  remarks  to  constructive  sug¬ 
gestions,  based  on  my  experience  as  a 
printer  and  as  one  who  is  talking  and 
working  with  printers  in  every  trading 
area  in  the  United  States  and  Canada. 

To  be  specific,  I  hope  to  cover  a 
dozen  angles,  so  send  in  your  own  ideas 
and  1  will  be  glad  to  incorporate  any 
good  points  received  in  my  discussion 
of :  1,  Market  for  Creative  Printing ;  2, 
Sales  Policy  and  Sales  Force;  3,  Equip¬ 
ment;  4,  Estimating;  5,  Formats  and 
Presentations;  6,  Paper  Stock  and 
Samples;  7,  Lists;  8,  Budgets;  9,  Proc¬ 
ess  Advancements;  10,  Trade  Paper 
Helps;  11,  Conventions;  and  12,  Exam¬ 
ples  of  Profitable  Operation  of  Crea¬ 
tive  Printing  Departments. 


The  Changing  Market  for  Creativ^l 
Printing  | 

Creative  Printing  need  not  require! 
an  advertising  staff  with  its  attendaittl 
overhead,  if  a  printer  will  appoint  an’ 
advertising  agency  to  handle  his  cret-r 
tive  work.  Or  a  printer  can,  through  a 
single  layout  and  merchandising  man, 
run  rafts  of  campaigns  through  his 
plant  by  “farming  out”  art  work  and 
copy  to  “free  lance”  workers.  To  op¬ 
erate  a  fully  equipped  creative  depart- 
ihent  with  a  research,  copy  and  art  de¬ 
partment  means  the  operation  of  a  son 
of  advertising  agency  as  part  of  your 
sales  department.  This  may  interfere 
with  “mine-run”  orders  and  “freeze" 
the  chances  of  business  from  many  ad¬ 
vertising  managers  and  agencies  who 
might  feel  that  the  printer’s  place  is  in 
the  manufacturing  end  and  not  in  the 
creative  end  of  the  campaign. 

A  decade  ago  there  was  no  questioi^ 
about  the  printer’s  standing  in  the  cr^^ 
ative  direct  advertising  field.  He  was 
“tops.”  An  agency  would  even  refer 
its  account  to  the  printer  when  it  carnet 
to  creative  printing.  But  the  story  is 
changed. 

When  buying  power  declined  at  the 
start  of  the  ’SO’s,  it  brought  with  it  the 
decline  in  pulling  power  of  printed  ad¬ 
vertising  campaigns.  When  people  do 
not  have  money  to  buy  the  goods  offered 
( Continued  on  page  75j 
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**Huh!  Business  cards!  I  don’t  try 
to  compete  with  the  show  window 
fellers!” 

OK — OK!  Neither  does  Eagle 
Printing  Co.  of  Allentown,  Pa.  This 
printer  lifted  this  business  card  out 
of  competition  with  a  ^^Typlate”*^ 
in  two  colors  and  landed  an  order 
for  envelopes  and  letterheads  as 
well.  That*s  good  business! 

Your  prospect  goes  for  these 
clever  little  Typlates  that  picture 
his  product  or  service — ^and  printers 
who  have  tried  them  can  usually 
show  you  a  flock  of  related  orders. 

Use  Typlates  on  U.  S.  E.  En> 
velopes — ^to  open  the  door  for  more 
related  orders — to  give  you  an  extra 
profit  on  booklets  and  folders — to 
keep  your  presses  busy  on  the 
dozens  of  special  types  and  sizes 
which  are  used  daily  in  most  busi* 
ness  houses.  Send  the  coupon  below 
for  a  sample  set  featuring  this  truck 
and  other  Typlates. 

***TypI«t«” — you*ve  gucMcd  it!  A  type 
plate  or  dcaign  printed  directly  from 
tyi^,  rules,  ornaments.  We  contribute 
this  coined  word  to  the  printing  industry! 


HAVE  YOU  USED  NORSE  FIBRE  ENVELOPES  t 

Tough  and  strong — ideal  for  booklets  or  merchandise. 
Smooth,  easy>to-print.  Rich  golden  buff  color  makes 
perfect  background  for  any  color  scheme. 

FREE  "  Practical  sample  sets  featuring  U.  S.  E.  Norse 
Fibre  Envelopes  printed  with  Typlates,  showing  how 
printers  can  make  their  type  cases  earn  extra  money. 
NOTE:  Please  send  us  your  envelope  samples — we*d 
like  to  Include  them  in  future  bulletins. 


U.  8.  ENVELOPE  CO. 

Dept.  615.  Springfield,  Mass. 

Send  me  FREE  samples  of  comer  cards. 


Firm  Name . 

Address . 

Attention  of . 

My  Paper  Merchant  or  Envelope  Suppli^  I 


WNUFACTURING  DIVISIONS 


5  SALES-SERVICE  OFFICES 


(This  offer  is  limited  to  the  United  States 


I 


Mow  5  your  Moertisiug? 

by  Harold  Marshall 


PRINTERS  WHO  ADVERTISE  should  send  specimens  for  review, 
comment  and  construaive  criticism  in  this  space  direct  to  HaroU 
Marshall,  565  Fifth  Ave.,  New  York,  N.  Y.  Readers  writing  to  printen 
for  specimens  of  pieces  mentioned  should  enclose  adequate  postage. 


★  I  don’t  know  Mr.  Howard  Hannegan,  of  McKeesport,  Pa.  I’m  not 
even  certain  that  he’s  a  printer;  but  he  must  have  some  connection  with 
the  trade,  for  he  reads  GAM.  Whatever  he  is,  whoever  he  is,  I  am  sure 
that  my  readers  will  find  plenty  of  food  for  thought  in  his  recent  letter  to 
me.  I  present  the  following  without  comment: 


“For  the  ‘love  of  Mike,’  Mr.  Marshall,  after  hundreds  of  books  have  been  pub¬ 
lished,  and  thousands  of  articles  on  advertising  have  been  written  and  printed  in 
the  trade  press,  why  can’t  printers  discover  for  themselves  that  there  is  much 
more  to  a  resultful  direct-mail  campaign  than  the  sending  out  of  a  blotter  once  a 
month.  Blotters  are  okay  for  a  small  part  in  a  campaign,  but  the  printer  who 
makes  them  his  only  piece  of  advertising  would  be  a  swell  guy  to  have  as  a 
competitor.” 


THE  COLE  PRESS,  95  Margin  Street, 
Lawrence,  Mass.  This  shop  does  a  very 
nice  job  of  specialty  printing  by  promoting 
especially  designed  forms  for  use  by  insur¬ 
ance  agents  and  brokers.  Cole  approaches 
prospects  with  a  letter  (well-written),  which 
includes  samples  of  the  forms,  together  with 
a  business  reply  card,  which  may  be  sent  for 
prices,  etc.  A  blotter  is  also  included,  on 
which  one  of  the  forms  has  been  reproduced. 
Ad  Rating :  A. 

GEORGE  MULLEN,  Inc.,  305  East  45th 
Street,  New  York,  N.  Y.  My  friend  George 
is  still  as  astute  as  he  used  to  be.  His  con¬ 
tribution  this  time  came  on  baseball  open¬ 
ing  day  in  the  shape  of  a  miniature  Spald¬ 
ing  Jerry  Walker  bat,  tagged  with  this 
appropriate  message :  “BATTER  UP!  Of 
75  men  on  New  York’s  3  big  league  teams, 
only  8  batted  better  than  .300  last  season! 
Bringing  in  runs  at  the  plate,  or  bringing 
in  sales  with  your  sales  messages  .  .  . 
‘KNOW  HOW’  is  important.”  George’s 
personal  J.  Hancock  went  on  every  tag. 
Ad  Rating :  A. 


ALLEN,  LANE  &  SCOTT,  1211  Clover 
Street,  Philadelphia,  Pa.  Those  blotter 
boys — those  smart  blotter  boys — are  here 
again.  Apparently  the  first  of  a  new  series, 
this  one  publicizes  the  Pennsylvania  Insti¬ 
tution  for  Instruction  of  the  Blind,  “A  Dis¬ 
tinguished  Institution  in  Philadelphia.”  Ex¬ 
cellent  institutional  (for  A,  L  &  S)  propa¬ 
ganda.  Ad  Rating:  A. 

THE  McCALIP-BARTON  PRESS,  16 
North  Franklin  St.,  Brazil,  Ind.  A  very 
patriotic  blotter  from  this  community- 
minded  house  says:  “FIRST — ^be  loyal  to 
your  country — AMERICA;  THEN — ^be 
loyal  to  your  home  town — BRAZIL.”  Ad 
Rating:  B. 

EDWARD  E.  BECK  &  CO.,  1560  West 
Pierce  St.,  Milwaukee,  Wis.  Your  mov¬ 
ing  day  bargain  sale  flyer  is  a  good  idea, 
but  why  did  you  make  it  so  difficult  for 
prospects  to  realize  that  your  prices  were 
for  5,000  quantities?  Enclosing  a  business 
reply  card  is  a  good  idea,  too ;  might  have 
been  better,  however,  if  it  had  been  a  busi¬ 
ness  reply  envelope  in  this  instance,  with 
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WILLIAM  E.  RUDGE’S  SONS,  225 
Varick  St.,  New  York,  N.  Y.  This  cozy 
little  one-man  shop  turned  out  a  big  beau¬ 
tiful  “Alice  in  Wonderland’*  promotion 
book  for  the  National  Broadcasting  Com¬ 
pany.  Its  ^‘Job  of  the  Month”  folder  bally- 
hooed  it  in  appropriate  “Alice”  whimsy.  A 
signature  of  the  actual  job  was  sent  along. 
Ad  Rating:  A. 

T.  C.  FRALEY,  305  Brand  St.,  Elmira, 
N.  Y.  I  think,  Mr.  Fraley,  that  Howard 
Hannegan’s  words  up  top,  there,  were 
meant  especially  for  you.  I  don’t  believe 
that  your  kind  of  blotter  sells  printing 
(However,  I’d  like  to  be  corrected  if  I’m 
wrong.)  Write  around,  Mr.  Fraley,  and 
get  some  samples  of  the  attractive  jobs  that 
are  being  done  by  printers  all  over  the 
country ;  let’s  leave  the  corn  in  the  juke 
boxes,  eh?  Ad  Rating:  D. 

LOUIS  P.  KRETSCHMAN,  220  North 
15th  St.,  Philadelphia,  Pa.  Louis  is  an¬ 
other  gent  who  might  like  to  read  Hanne- 
gan’s  remarks.  Louis’  blotters  are  always 
good  looking  and  interesting — but  they’re 
always  blotters!  How  about  it? 
COMMERCIAL  PRESS,  3521  Butler  St., 
Pittsburgh,  Pa.  There’s  the  germ  of  an 
idea  in  your  “Bad  Printing  is  a  BLOT  on 
your  company!”  blotter,  but  I  would  say 
that  its  execution  is  pretty  poor.  Sometimes 
it’s  smart  to  invest  a  couple  of  bucks  in  a 
good  artist’s  layout,  and  some  plates.  Some¬ 
times  artists  and  engravers  will  swap  their 
services  in  exchange  for  your  presswork. 
Ad  Rating:  C. 

THE  PILOT  PRESS,  20  West  22nd  St., 
New  York,  N.  Y.  Your  “moving  day — 
anniversary”  blotter  sports  a  lot  of  copy, 
but  a  few  layout  tricks  have  made  it  all 
come  out  looking  very  well.  Ad  Rating :  B. 
THE  SENTINEL  PRESS,  Hurleyville, 
N.  Y.  This  shop  is  located  in  the  heart  of 
a  popular  vacation  country,  and  it  seems 
quite  fitting  that  it  should  specialize  in 
resort  advertising  printing.  To  promote 
this  kind  of  printing,  it  sends  out  a  very 
colorful  broadside  which  simulates  a  mail¬ 
ing  piece  which  might  be  sent  out  by  re¬ 
sorts.  A  beautifully  designed  blotter  ac¬ 
companies  the  broadside.  Ad  Rating:  A. 
THE  PHILLIP  PRESS,  2208  Avenue  U, 
Brooklyn,  N.  Y.  “Isn’t  it  great  to  be  an 
American !”  says  this  shop’s  red,  white  and 
blue  blotters.  For  added  interest,  they’re 
die-cut  in  the  shape  of  a  circle.  Ad  Rat¬ 
ing:  B. 


an  invitation  to  send  orders  and  copy  right 
in,  rather  than  waiting  for  a  salesman  to 
call.  Your  blotter  layout  does  not  seem  to 
be  in  keeping  with  the  modern  aggressive¬ 
ness  displayed  in  yoiu*  sale  circular;  not  a 
very  good  job  of  presswork  either.  Ad  Rat¬ 
ing:  B. 

NEHRLICH  PRINTING  COMPANY, 
1129  Bell  Avenue,  Sheboygan,  Wis.  Your 
letter,  Ray,  indicates  that  you  are  open- 
minded  and  on  the  right  track  about  adver¬ 
tising.  Your  “Join  Our  Army”  blotter 
isn’t  bad  for  a  first  effort,  but  I  would  sug¬ 
gest  that  you  think  very  carefully  about 
Mr.  Hannegan’s  remarks  at  the  head  of 
this  department.  Sit  yourself  down,  Ray, 
and  set  down  on  paper  your  shop’s  supe¬ 
riorities,  and  your  own,  then  put  your  in¬ 
genuity  to  work. 

YORKVILLE  PRESS,  208  East  85th 
Street,  New  York,  N.  Y.  John  Manita, 
this  shop’s  boss,  has  ideas  that  are  worthy 
of  a  big  sales  effort.  John  recently  sent  out 
a  sales  letter  on  which  he  affixed  two  pre- 
cancelled  )4c  stamps,  and  one  pre-cancelled 
Ic  stamp,  to  call  attention  to  the  pulling 
power  of  one  over  the  other.  Interesting, 
informative  advertising  of  this  kind  proves 
its  worth  in  the  long  run.  Don’t  let  your 
neighbors  bother  you,  John,  keep  it  up ! 
Ad  Rating:  A. 

CLAUDE  F.  NEERMAN  COMPANY, 
624  South  Cheyenne,  Tulsa,  Okla.  Claude 
kinda  puts  me  behind  the  eight-ball  by  tell¬ 
ing  me  right  off  the  bat  that  his  “Claude- 
hopper”  houseorgan  is  bringing  in  business, 
and  no  matter  what  I  say  in  criticism,  it 
will  not  alter  that  fact.  Glad  to  hear  it, 
Claude;  especially  glad  to  know  that  your 
smart  little  job  eliminates  “quoting”  com¬ 
petition  for  you.  Good  copy  and  colorful 
presswork  are  doing  a  job  for  this  shop  that 
many  others  would  find  worth  looking  into. 
Ad  Rating:  A. 

ALDUS  PRINTERS,  Inc.,  461  8th  Av¬ 
enue,  New  York,  N.  Y.  Your  book  on  t3rpo- 
graphical  modes  and  moods  is  a  very  well- 
done  job.  It  rates  an  “A” — but  whoever 
mis-addressed  the  envelope  brings  your 
score  down  to — Ad  Rating :  B. 

WETZEL  PRINTING,  Inc.,  New  Or¬ 
leans,  La.  Colorful,  big,  and  dramatic  is 
Wetzel’s  “Ahhh,  Spring !”  broadside.  Good 
tag  line :  “ — the  season  for  ‘wooing’  new 
business — and  holding  the  old !”  Why  don’t 
you  like  reply  cards,  friend  ?  Ad  Rating : 
B  Plus. 
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Suable  ups 


E.  J.  KELLY  CO.,  GAM 

Kalamazoo,  Mich. 

You've  got  to  show  me!  What  about  the  FI 
TRIAL  OFFER  for  Wotta  NO  OFFSET  Inks. 


Name _ 

Address. 


E.  J.  KELLY  Company 


KALAMAZO 

MICHIGAf 


Spacebonds  75c 

Thin,  Regular,  Teletype,  Jumbo 
5c  allowed  for  old  bands. 


lyptstiiinc 

ootsiioos 


\/  Solid  style.  Lino,  or  Intertype.  \/ 
Recessed  $2.25 ;  head  letter 


iilHH 


Universal  or  advertising  figure 

Sec.  El.  Bars _ $6.40 

Dis.  Box  Bars _ $4.50 

\  /  Many  other  bargains  in  catalog  \/ 

MONTGOMERY  &  BACON 

Frank  A.  Montgomery,  Owner 

Towanda  Pennsylvania 


t  t 


♦  he  n  y- 


Prevent  Eyestrain 

Eyestrain  slows  up  production.  Matrix  Con¬ 
trast  Service  prevents  eyestrain,  speeds 
production,  and  eliminates  one-third  of  all 
errors  in  Linotype  and  Intertype  composi¬ 
tion.  Available  to  large  plants  in  all  parts 
of  the  East  and  Middle  West,  and  to  all 
plants  in  the  principal  printing  centers. 
Write  for  Booklet. 

Matrix  Contrast  Corporation 

Empire  State  Building  New  York  City 


BLACK  &  WHITE 

MATRIX  CONTRAST 


I 


OUTSTANDING  F 
AVAILABLE  OI 

linograph 

id-  tll^ 
/itui.  ta 


fRTICAL  magazine 


TWO-SPEED  distributor 


magazines 


grocery  and 


parallelogram 
elevator  arms 


elevator  jaws 


CMM 


tomatm* 


omtwits 


TOMATOK 


“  OGAItmES 


[1]  Means  fester  response,  inpreved  distritation,  reduced  matrii  wear, 

[2]  Grocery  and  drui  ads.  as  illustratei  set  from  one  maiazint. 

[4]  Fewer  damafed  mats.  Miied  lines  set  in  usual  manner. 


COMPARISON 

CHART 

1  FEATURES 

No.  1 

(Linogroph) 

Machin* 
No.  2 

Machino 

No.  3 

Up  to  seven  main 
maiuines  on  machine 

YES 

NO 

EM 

ParaDclotram 
second  elevator  arm 

YES 

■a 

NO 

YES 

ESM 

NO 

Miur  assemhiint  >  ~ 
and  distrihution 

NO  [2] 

YES 

YES 

Movahle  duplei  rail 
in  elevator  jaws 

NO  [4] 

YES 

YES 

Standard  Matrices 

YES 

YES 

YES 

Fonts  up  to  300  pt.  lower  case 
in  standard  90  channel  mat 

YES 

10 

NO 

ODD  MEASURE 

SLUGS  SAWED 
AiitOBatically 
as  ejected  at  the 
liaecastiag 
■aehine. 


MOHR 

SAW 


WriU  fer  caaplctt  dttails 

MOHR  LINO-SAW  CO. 

124  M.  Mnion  AveiMie,  Chicago 

^  cNewl^rlsIipular 

HOTEL 

LINCOLN 

441110  4St>  IT8.AT  •'*AVE. 

OUR  CHOICEST  ROOMS  From 

(400  ROOMS  ooch  with 
Bath,  Servidor,  and  Radio. 

*  Four  Imo  restauronts 
awarded  Grand  Pnx  1940 
Culinary  Art  Exhibitioai 

MARU  KRAMER 

ntsiotuT 

John  L  Horgan 
Gen.  Mgr. 

MOTEL  EDILOR 

'O  MMf  om0i»ami0 


IN  THE  CENTER  OF  MID-TOWN  NEW  YORK 


most  likely  to  withdraw  metal  and  de¬ 
feat  slug  fiolidity,  especially  if  metal 
is  low  in  the  crucible  and  throat. 

5 —  Accumulations  of  dross  refuse 
sometimes  harden  in  crucible  throat 
behind  the  mouthpiece,  requiring  re¬ 
moval.  If  above  treatment  gets  results 
this  may,  be  unnecessary. 

6 —  Skim  dross  from  pot  frequently. 
Cleaner  metal  improves  slug  face  qual¬ 
ity.  Hand-fed  pots  show,  more  variation 
uaually  in  slug  solidityvdue  to  the  vary¬ 
ing  metal  level. 

7 —  Dirt  in  metal  creates  a  brittle, 
non-adhesive  tendency  sometimes  along 
the  slug  face.  Clean  metal  is  as  impor¬ 
tant  as  a  true  formula. 

Your  check-up  of  above  details 
should  uncover  the  source  of  your 
trouble,  but  constant  vigilance  is  nec¬ 
essary  to  maintain  a  uniform  standard 
of  slug  quality. 

n  « 


Metal  on  Plunger 

Qirhat  is  cause  and  remedy  of 
m  metal  adhering  to  linotype  pot 
plunger  rod?  Oxided  metal  collects  in 
large  blob  interfering  with  action. 

J.  0.  M.,  AnacorteSf  Wash. 

A  With  a  pot  temperature  range  of 
■  520-540  degrees  Fahr.,  metal  will 
not  ordinarily  freeze  upon  the  plunger 
rod.  When  it  does  so  persistency's 
sub-normal  temperature  in  the  pot  is 
indicated,  which  should  be  raised  until 
this  tendency  disappears.  A  thermom¬ 
eter  check  will  demonstrate  this. 

If  the  pot  heat  is  kept  barely  above 
this  congealing  tendency  a  thermometer 
check  will  usually  show  the  pot  to  be 
within  its  proper  heat  range.  The 
mouthpiece  rheostat  will  then  correct 
slug  face  requirements. 

Dross  accumulating  in  the  pot  also 
tends  to  adhere  to  the  plunger  rod, 
feeder  pigs,  etc.,  and  should  be 
skimmed  off  daily.  Keep  plunger  rod 
smooth  where  metal  in  pot  contacts  it. 

If,  with  proper  pot  temperatures 
above  indicated  and  a  clean  skimmed 
(Continued  on  page  94) 
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MONOTYPE 


20fh  Century  Ultrabold  | 

AVAILABLE  IN  FONTS  AND  SORTS 

CHARACTERS  IN  FONTS 

14  Pt.— 22A,  $2.10:  42a.  $2.40;  Both,  $4.50  Sorts,  Lb.  70c:  Wt.  Font,  Lb.  65c 

ABCDEFeHIIKLMNOPQRSTUVWXYZ& 
abcdefghiikimnepqrstuvwxyx;  filHI 
$1234567890 

18  Pt.— I2A,  $2.20:  26a.  $2.55:  Both,  $4.75  48  Pt.— 4A,  $4.50:  6a,  $4.50:  Both,  $9.00 

ABCDEF  abcdef  JB  — 


AN  tU 

AGHI  ghiik 

60  Pt.— 3A,  $6.75:  6a,  $6.75:  Both.  $13.50 
30  Pt.— 6A.  $3.60:  lOa,  $3.65:  Both,  $7.25  ' 

AJK  Imn 

36  Pt.-5A.  $4.50:  7a.  $3.75:  Both.  $8.25 

AL  opq  72  Pt.— 3A.  $9.00:  5a.  $9.75:  Both.  $18.75 

Pt.— 4A,  $3.75:  6a,  $3.75:  Both.  $7.50 

AMrst  Aw 

Ail  above  sizes  available  in  Sorts,  Lb.  70c;  Weight  Font,  Lb.  65c 

ACME  TYPE  FOUNDRY 

“WLr.  ^U2>Uplaf  3ac.s  Jir,  JivaiUl.” 

161  W.  Harrison  St.  CHICAGO,  ILL. 


72  Pt.— 3A.  $9.00:  5a.  $9.75:  Both.  $18.75 


MR.  PRINTER: 

EVER  READY  OFFERS  A 


25  TO  40%  OE  LABELS. 

8000  PRINTERS  ARE  SELLING 
LABELS:  OPENING  NEW 
ACCOUNTS.  BUILDING  UP  OLD 
ONES.  EARNING  EXTRA  DOLLARS. 


GET  THIS 


PROFIT  PLAN 
TODAY! 

NO  OBUGATION. 


PASTE  THIS  AD  ON  YOUR 
LETTERHEAD  AND  MAIL  TO 


Ever  Ready  LABEL  Corporation 

144  EAST  26th  STREET  NEW  YORK,  H.  Y. 


THIRDS 


ON  YOUR  RULED  FORM 
COMPOSITION  costs: 


WITH  THE 

UNIVERSAL 

MONO-TABULAR 

BROACH 


FAST! 
ACCURATE! 
ECONOMICAL! 

• 

Most  Outstanding 
and  Versatile 
Method  0 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL  *||  #  PATENT  NoT 
PARTICULARS  1|  f  2,153,890 

UNIVERSAL  MONO-TABULAR  CORP. 

1905  BRYAN  ST.  DALLAS.  TEXAS 


monoiypt 

oytsiions 


answered  by 
CHARLES  BROAD 

Cleaning  Monotype  Metal 

★  Much  has  been  published  on  the  sub¬ 
ject  of  type  metalsy  formulae,  eutectic, 
alloying,  drossage,  remelting,  combina¬ 
tion  metals,  impurities,  deterioration, 
temperature,  contamination,  analysis. 

Some  of  this  information  is  available 
at  your  local  library,  from  the  Mono¬ 
type  Company,  from  the  Government 
Printing  Ofl&ce,  and  from  some  of  the 
type  metal  companies.  If  you  dig  deep 
enough  into  these  sources  you  may  be 
able  to  extract  the  information  that  you 
may  need  as  it  relates  to  your  Mono¬ 
type  metal  problems. 

In  this  column  we  shall  try  to  extract 
some  of  this  material  and  present  it  in 
the  form  best  usable  by  the  Monotype 
operator. 

Remelting  and  Pigging 

In  this  article  let’s  discuss  remelt¬ 
ing  (and  of  course  the  related  subjects 
of  alloying,  drossage,  contamination, 
impurities,  analysis,  toning  metals, 
fluxes) . 

The  United  States  Government  Print¬ 
ing  Office  has  issued  a  small  pamphlet 
outlining  the  procedure  followed  in 
handling  all  type  metals.  While  the 
folder  completely  describes  methods 
employed  by  the  G.P.O.  in  cleaning  its 
own  metals  (in  5-ton  batches),  for  sev¬ 
eral  reasons  it  is  of  little  value  to  the 
average  Monotype  operator.  Few  oper¬ 
ators  have  access  to  a  chemical  labora¬ 
tory  and  also  have  neither  the  technical 
skill  nor  the  time  available  to  handle 
the  remelting  process  in  the  manner 
they  describe. 

In  most  plants  the  remelting  job  is 
handled  by  the  porter,  the  handy-man, 
or  the  errand  boy;  usually  the  lowest- 

The  Graphic  Arts  Monthly — May,  1941 


GET  A  GRAFTSMA 
LINE-UP  TABLE 


If  you  are  worried  about  the  possible  problem  of  labor 
scarcity  in  your  shop,  here's  the  solution: 


— a  Craftsman  Line-Up  and  Register  Table  cuts  time-and-Iabor  in  lin¬ 
ing  up  and  registering  every  type  of  job — from  a  post-card  to  a  four- 
color  process  job  with  multiple  forms.  Precise,  accurate,  fool-proof, 
built  to  outlast  a  life-time  of  constant  use,  a  Craftsman  Table  will  do 
the  work  of  two  or  three  men,  in  the  hands  of  a  beginner!  Save  money, 
time,  press-costs — get  more  work  done — be  able  to  estimate  register 
and  line-up  time  to  a  penny — and  do  better  work — ^with  a  Craftsman! 
Write  for  further  information. 


Craftsman  Line-Up  Table  Corporation 

49  River  Street  Waltham,  Massachusetts 
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Drill-Lube 

Lubricates  and  cools  paper 
drills  and  cutters.  Contains 
substance  300%  more  cool¬ 
ing  on  hot  surfaces  than  oil. 

Drill-Lube  is  the  only  spe¬ 
cialized  lubricant  on  the 
market  for  this  purpose.  It 
is  thoroughly  tested  and  is 
now  used  in  many  well- 
known  plants. 

24  Cakes  $2.00 

Send  check  with  order  or  we 
will  ship  C.O.D, 

Printers'  Mail  Order  Co. 

P.  O.  Box  5038  Chicago,  Illinois 

TOM  TOUGH 


So  tough  that  a 
X  88  sheet  will 
support  a  dead 
woj^t  of  2450  lbs! 

TON  TOUGH 

T  Y  M  P  A  N  is.  .  - 

noted  also  for  uniform  surface,  freedom  from 
lumps  and  absence  of  brittle  spots.  Doan  t 
warp,  cockle  or  sag.  Ask  your  paper  merchant 
or  v^te  ns  for  press-size  sample,  also  for  sam- 
pies  of  our  water  repdlent  and  white  sign,  die 
wipe  and  manifold. 

Contral  Paper  Co.,  Inc.  •  Muskogon,  Mich. 


priced  help  available.  Let’s  talk  in 
their  language. 

All  slugs  from  Linotypes,  stereotype 
metal,  electrotype  metal  and  backing, 
and  Monotype  metal  should  be  sepa- 
rated  before  remelting  Monotype  type 
metal ;  Monotype  should  be  melted 
separately,  never  combined  with  other 
metals.  All  extraneous  matter  such  as 
brass  rule,  copper  spaces,  foundry  type, 
candy  wrappers  and  foil,  cigarette  and 
cigar  wrappers,  etc.,  should  be  removed 
before  remelting  is  started. 

If  standard  (7-17-76)  metal  is  being 
remelted,  heat  to  700  degrees  tempera¬ 
ture;  750  for  regular  (9-19  formiida); 
and  800  for  higher  special  or  “foundry" 
formula  metal.  The  term  “government" 
(9-19-72)  formula  has  nothing  to  do 
with  the  United  States  Government;  it 
is  merely  a  trade  term  just  like  the 
term  “government”  or  “free”  job  going 
through  the  plant. 

Remember  that  tin  (with  a  specific 
gravity  of  7.29)  and  antimony  (sp.  gr. 

)  6.71)  are  lighter  metals  than  lead  (sp. 

I  gr.  11.37),  and  always  have  a  tendency 
to  float  to  the  surface  when  the  three 
metals  are  in  a  fluid  state,  even  when 
completely  alloyed. 

Since  it  is  the  tin  and  antimony  that 
provide  the  fluidity,  speed  of  solidifica¬ 
tion  and  the  hardness  necessary  to  cast¬ 
ing  good  Monotype  product,  we  must 
be  careful  not  to  lose  these  metals, 
either  by  drossage  or  by  oxidization. 

We  must  always  keep  in  mind  that 
Monotype  metal  DOES  NOT  WEAR 
OUT  like  a  pair  of  shoes  or  a  suit  of 
^  clothes.  Rather,  like  water,  it  may  ah- 
^  sorb  impurities;  it  may  become  defi- 
t  cient  in  tin  and  antimony  through  im- 
proper  cleaning  methods,  through  oxi- 
ie  dization,  or  through  excessive  dross- 
age;  it  may  become  unbalanced  in  the 
proper  percentages  of  each  metal  neces- 
n  sary  to  cast  good  type;  but  it  never 
^  wears  out. 

^  We  here  are  concerned  with  removal 
—I  of  impurities  and  maintaining  the  cor- 
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reel  formulae  while  cleaning  Monotype 
metal. 

When  the  metal  is  thoroughly  lique¬ 
fied  use  a  large,  flat,  porous  type  of 
metal  agitator  and  stir  and  stir  the 
metal,  using  a  downward  rather  than  a 
horizontal  sweep. 

After  thoroughly  stirring  with  the 
agitator  a  small  potato  (less  than  a 
penny’s  worth),  boiling  at  the  bottom 
of  the  pot  will  go  a  long  way  toward 
securing  better  stirring,  better  alloying, 
better  unification  of  your  metals.  The 
potato  DOES  NOT  purify,  but  it  sure 
does  cause  a  lot  of  commotion,  bring¬ 
ing  occluded  drossage  to  the  surface — 
and  that  is  what  your  metal  needs ;  lots 
of  commotion — ^from  the  bottom  up. 

The  G.P.O.  uses  a  green  oak  pole, 
along  with  plenty  of  rosin  to  create  this 
“boiling”  process.  A  pine  sapling  is 
usually  better  than  oak,  they  say.  You 
see,  most  of  us  are  pretty  lazy  and  if 
we  make  a  pretense  at  waving  the  stir¬ 
ring  rod  through  the  TOP  layer  of 
metal  we  assume  that  the  metal  has 
been  thoroughly  cleaned  and  alloyed. 

Recognizing  the  fact  that  green  oak 
poles  (or  pine  saplings)  are  hard  to 
obtain,  most  metal  companies  have  de¬ 
veloped  a  flux  that  not  only  reduces  the 
surface  tension  of  the  metal,  and  allows 
tbe  dross  to  free  itself,  but  they  have 
also  added  a  gas  producing  agent  to  the 
flux  which  will  create  the  boiling. 

Most  fluxes  for  use  in  printing  plants 
are  not  designed  to  remove  impurities; 
but  rather  they  are  compounded  to: 
first,  release  oxide  and  dirt  occluded  in 
tbe  metal  and  second,  to  minimize  the 
amount  of  dross  removed  by  disentan¬ 
gling  the  good  metal  from  the  dross  on 
tbe  surface,  leaving  a  black  powder  or 
very  fine  dross  only  to  be  skimmed  off. 
While  many  of  the  vegetable  and  ani¬ 
mal  fats  are  suitable  for  bases  of  flux, 
a  mineral  fat  or  base  makes  the  best 
flux  because  mineral  oils  give  off  the 
least  objectionable  fumes. 

(To  be  continued) 


Whether  you  need  a  new 
paper  drill  or  a  rebuilt 
automatic  press,  you  will 
find  here  a  willingness  to 
toe  the  mark  and  give  you 
the  utmost  in  Quality  and 
Value! 

Current  Offerings 

Kelly  B  Special  17x22. 

No.  1  Kelly  Unit  22x28,  rebuilt 
and  modernized. 

No.  2  Kelly  Unit. 

3  Miller  Simplex  Presses. 

2  Little  Giant  Presses. 

C  Cr  P  12x18  Craftsmen  Kluge. 

Multilith  Model  296  Offset 
Press,  with  arc  lamp,  whirler, 
vacuum  frame,  chemicals, 
plates,  etc. 

Miehle  Vertical  No.  V.  5449. 

No.  3  and  No.  4  Miehle  Units. 

Babcock  Optimus  28x43  Unit 
with  Dexter  suction  pile  feed¬ 
er  and  extension  delivery,  AC 
motors. 

Model  B  Cleveland  Folder. 

Baum  Model  55  Automatic 
Folder. 

2  eSM  Intertypes. 

Models  4,  5,  14,  18,  19,  21, 
Linotypes. 

2  Monotype  machines,  keyboard, 
compressor,  molds,  mats,  etc. 

TYPE  &  PRESS  of  ILLINOIS 

A  Reliable  Source  of  Supply 

220  South  Jefferson,  CHICAGO 
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USE  THEM  ONCE  AND 
YOU’LL  USE  THEM  ALWAYS 

We  can  probably  boast  of  more  repeat  mail 
business  than  any  other  Rule  House — That's 
your  guarantee  of  satisfaction. 


HANDFINISHED 
RULE 
now  only 

IS’/ac  per  lb. 


LEADS  AND 
SLUGS 

now  only 

lie  p®*' 


All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  on  request. 


COMPO  RULE  CO. 

55  E.  WacLer  Drive  Chicago,  III. 

YOU  MEN 

Who  Travel  To 

MILWAUKEE 

Here's  Your  Best  Location 

^  ^  LEWIS  S.  THOMAS 

!  1 11  / 

HOTEL 

WISCONSIN 

answered  by 
HAYWOOD  H.  HUNT 


Standard  Case  Labels 

Q  Since  our  plant  is  being  re- 
m  arranged,  and  a  considerable 
amount  of  new  type  is  being  put  in,  / 
have  been  wondering  if  there  is  any¬ 
thing  new  in  type  case  labels,  or  if  the 
foundries  provide  any  standard  labels 
for  such  cases.  Any  suggestions  you 
might  make  will  be  appreciated. 

J.  T.  McB.,  Detroit,  Mich. 


A  We  do  not  think  that  any  of  the 
•  foundries  provide  any  standard 
case  label,  but  it  would  seem  that  they 
might  very  well  do  this  very  thing, 
especially  now  that  the  new  cases  have 
such  attractive  label  holders  covered 
with  celluloid.  We  have  seen  the  labels 
taken  from  the  wrappers  in  which. the 
type  comes  from  the  foundry,  but  these 
are  not  very  readable.  We,  recently 
looked  over  a  composing  room  in  which 
the  cases  were  very  graphically  labelled. 
All  italics  were  labelled  with  orange- 
colored  labels.  Type  which  came  in 
two  weights  were  designated  by  white 
labels  for  the  lighter  weight,  and  by 
buff  labels  for  the  heavier  face.  Of 
course,  since  many  types  come  in  sev¬ 
eral  weights  of  the  same  family,  this 
would  not  be  too  descriptive,  but  the 
change  in  color  of  label  will  serve  to 
catch  the  eye  when  looking  for  some 
type.  It  might  be  carried  further,  with 
the  addition  of  a  couple  other  shades 
of  paper — perhaps  a  light  green  and  a 
light  blue  might  be  carried  into  the 
scheme.  The  top  case  in  each  series  was 
labelled  with  Futura  Bold  caps,  36- 
point  (or  if  too  long  a  name,  the  bold 
condensed  of  the  same  series  was  used) ; 
the  succeeding  cases  in  the  same  series 
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HER  lORSE  yo  BUGGY” 
IllllYG  METHODS 

SItYS  HARRY  D.  FAWIEY,  Pres. 

UllEY  UOST  CO,  •  111  N.  Wicker  Drive  •  CHICAGO,  ILLINOIS 

The  Mercury's  speed  and  accuracy  in  cutting 
slogs  is  very  important  to  us  because  most 
of  our  make-up  consists  of  expensive,  hand¬ 
set  foundry  type  for  National  Advertising. 

Type  lines  for  perfectly  square  make-up  are 
cot  straight  and  even  and  the  entire  ad  can 
be  easily  locked  up  and  registered  quickly 
for  the  foundry.  Your  engineers  are  to  be 
commended  on  the  Mercury's  practical 
design.  Every  printer  should  have  one." 

This  and  much  more,  Mr.  Fawley  says  about  the 
HAMMOND  Mercury.  .  .  But  why  not  £nd 
out  for  yourself?  Write  for  literature  TODAY. 


HAMMONI 

r  mercury 

TRIMOSAW 


HAMMOND  MACHINERY  BUILDERS,  INC. 


Easiern  Branch  —  71  West  23rd  Street.,  New  York  City 


SINGE  1931 

QUALITY 
SERVICE 
I  RIGHT  PRICES 

'  *  All  3  element!  of  Stripfounden  busi- 
net!  creed  are  eitential  to  your  com* 
plete  satisfaction.  STRIPFOUNDERS 
'  are  “First**  in  Precision  finished  Rules 
and  other  Spacing  materials. 

The  Quality:  Stripfounders  .  .  .  Strip 
materials  are  cast  from  high  test,  new 
linotype  meul— precision  finished. 

Tibr5rrr/Vr;  Shipments  made  same  day. 

The  Right  Price:  Economically  priced 
in  spite  of  a  higher  raw  material  market. 

Send  for  FREE  Wall  Chart  and 
the  new  prices  now  in  effect. 

STRIPFOUNDERS 

512  Stwrmon  Stf  t  Chlcogo^  IlllnoU 


Chicago's  Newest  Hotel 


•  Built  for  you  average  business  men 
and  families.  No  expensive  frills  but 
everything  for  your  comfort  in  an 
ideal  downtown  location.  You  get  a 
smartly  furnished  room  with  circulat¬ 
ing  ice-water,  tub  or  shower  bath,  and 
FREE  RADIO.  You  sleep  soundly  on 
a  soft,  Beautyrest  Mattress.  And  talk 
about  convenience  .  .  .  you  can  even 
step  into  your  garage  from  the  hotel 
lobby. 

JUST  OFF  MICHIGAN  BLVD. 

ON  HARRISON  ST. 


SINGLE  ROOM  FROM 
OOUBLE  ROOM  FROM 


were  labelled  with  a  line  of  the  type 
itself,  usually  in  24-point  caps  and 
lower  case  if  there  were  any  lower  case. 
Sizes  of  types  were  set  uniformly  in 
36-point  bold.  If  a  plant  worked  from 
closely  marked  layouts,  the  labelling  of 
cases  might  carry  some  further  symbols 
so  that  copy  could  be  marked  with  a 
code  of  figures,  such  as  a  letter  desig. 
nating  the  face  of  type,  and  figures  for 
sizes.  Caslon  10-point  might  be  marked 
C-10,  or  Caslon  Bold  might  be  marked 
CB-10 — or  any  other  code  as  desired- 
even  each  case  might  be  numbered. 
Where  more  than  one  face  of  type  was 
contained  in  a  single  case,  two  colors 
were  shown  on  the  label. 

»  « 

What  Is  Meant  by 
Single  Leads? 

7  read  with  much  interest  your 
m  articles  in  GAM,  and  have  re¬ 
ceived  many  helpful  suggestions  from 
them.  Here's  a  question  that  comes  up 
often  in  our  plant:  Several  of  our  cus¬ 
tomers  who  send  work  to  us  by  mail 
mark  their  copy  something  like  this 
**Set  in  lO’Point,  single-leaded."  /  try 
to  tell  our  operators  that  single-leaded 
means  a  two-point  lead,  or  10-point  set 
on  12-point  slug,  but  they  insist  that 
single-leaded  is  one-point  leaded  or  10- 
point  set  on  11 -point  slug.  Please  let 
me  have  your  opinion  on  this. 

R.  R.  T.,  York,  Pa. 

We  have  always  been  led  to  he- 
•  lieve  that  your  contention  was 
right,  and  had  never  heard  any  other 
interpretation  put  on  it.  When  in¬ 
structed  to  put  in  a  lead,  we  have  al¬ 
ways  assumed  that  a  two-point  lead  was 
meant,  whereas,  if  less  than  a  lead  was 
wanted,  it  has  been  the  usual  practice 
to  call  for  a  point,  or  half  a  point,  etc. 
When  instructions  are  given  for  double¬ 
leading,  it  has  been  our  idea  that  four- 
points  were  wanted  between  lines.  And 
until  we  are  better  informed  we  will 
continue  to  take  a  lead  as  meaning  the 
usual  two-point  lead. 
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Readily  accessible  for  every  press  operation 

C&P  CRAFTSMAN  UNITS 


lO'x  15"-  12"x  18 


In  addition  to  their  capacity  for  better  printing,  quicker  get-away  and 
more  profitable  production,  Craftsman  Automatic  Units  have  many  fea¬ 
tures  that  make  them  favorite  presses  from  the  operator's  viewpoint. 


These  operating  features  include: 

ImpXBSSMOn  control — Accurate  impression 
adjustments  are  simply  a  matter  of  a  few  turns 
of  a  convenient  handwheel. 

Ckaro  OMsily  ploeod  in  position  itom 
ride  of  press — No  mechanism  to  get  in  the 
way  of  operator  while  placing  chase  in  press. 

Shoots  romovod  siritbout  stopping  press 

—Printed  sheets  are  easily  inspected  while 
the  press  is  kept  in  continuous  production. 


Printed  sheets  nlwnys  in  inll  view — 

Printed  sheets  are  delivered  face  up  on  deliv¬ 
ery  table,  enabling  operator  to  check  color, 
numbering  machines,  etc. 

Allieeding  controls  af  iront  oi  press — 

Operator  can  make  necessary  adjustments 
without  leaving  his  position  at  front  of  press. 

Front  adjustment  iountain — Pressman  can 
regulate  flow  of  ink  without  going  behind  press. 


Easy  wash-up — Fountain  fronts  are  hinged 
so  that  blades  and  rollers  can  be  cleaned 


THE  CHANDLER  &  PRICE  CO.  -  CLEVELAND.  OHI 


NEW  YORK  Grand  Central  Palace,  480  Lexington  Ave 


There  are  many  additional 
reasons  why  both  owners  and 
operators  prefer  the  Crafts* 
man  Press.  They  are  described 
in  the  booklet,  "33  Reasons." 
A  copy  will  be  mailed  to  you 
on  request. 


without  taking  fountain  apart. 


THE  PRINTING  MACHINERY  CO 


answered  by 
MAGNUS  A.  ARNOLD 

Rules  Cut  the  Sheet 

QThe  enclosed  copy  mil  show 
m  workup  of  column  rules,  cutting 
through  the  sheet. 

Have  replaced  with  new  rule  and  old, 
pieced  and  full  length.  All  rule  is 
beveled.  Have  tried  tight  and  loose 
lockup,  strung  paper  both  sides  of  rule 
and  shellacked  rule.  Correct  workup  in 
one  place  and  it  moves  to  another. 
Same  at  all  speeds.  Drawsheet  is  oiled 
tympan,  glued  at  front  and  held  under 
clamps  with  bits  of  emery  cloth.  No 
yield  of  drawsheet.  Bearers  OK  and  no 
fiat  spots  on  cylinder  runs.  Cylinder 
boxes  and  gibs  without  play,  air  cylin¬ 
ders  functioning.  Bed  rollers  and  races 
OK.  Register  OK.  Will  reprint  page 
perfectly. 

No  adjustments  have  been  changed 
since  press  was  erected.  Press  well 
oiled  always.  Action  of  this  press,  cyl¬ 
inder  rises  and  falls,  cushioned  with 
springs  to  relieve  impression.  Lino 
slugs  mike  OK  for  height,  thickness 
and  uniformity. 

If  you  will  scan  the  enclosed  sheet 
and  give  me  your  opinion  and  advice, 
I  will  appreciate  it  beyond  measure. 
This  trouble  developed  suddenly  four 
weeks  ago  on  regular  run  without  any 
accident  or  special  form  being  run. 

H.  W.  D.,  Baldwin,  Mich. 

A  The  rule  cutting  the  sheet  is 
m  caused  by  the  fact  that  it  is  bind¬ 
ing  at  the  head.  This  causes  it  to  spring 
at  the  middle  of  the  column.  Note  that 
your  rule  to  the  left  of  this  one  is  about 
a  nonpareil  lower. 

Sometimes  also,  a  rule  will  punch 
when  it  does  not  lie  level ;  usually  there 
is  a  tendency  to  bow  up  in  full  column 


‘PLUS  FlillURES 


Mdlaable  Iron  (PMC  WAR- 
NOCK)  or  semi-steel  (STER¬ 
LING  TOGGLE)  construc¬ 
tion. 

Sheet  register  gauges  (or 
pre-registering  process  color 
and  multi-color  printing 
plates . . .  available  (or  use 
with  either  base  and  exclu¬ 
sive  with  PMC  bases. 

Sheet  register  marks  (or 
checking  the  register  o(  pro¬ 
cess  and  multi-color  printing 
.  . .  available  (or  use  with 
either  base. 

Guide-edge  or  gripper^ge 
markers  which  alto  serve  to 
identi(y  the  work  o(  indi¬ 
vidual  pressmen  or  press 
crews  available  (or  use  with 
either  base. 


cmot  (/9u>u 

*ST€R.LI  n  G 
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Not  meant  to 

SLOSH  AROUND 

Phenoid  is  no  ordinary  type  wash.  It’s  not  meant 
for  general  washing  up,  but  for  tough,  hard-to-clean 
jobs — for  thick-encrusted  halftones,  and  to  clean 
off  red  process  inks,  high-gloss  inks,  etc. 

Use  it  sparingly,  and  you’ll  find  Phenoid  mighty 
helpful — saves  time  and  trouble. 

Order  from  your  dealer  Write  for  booklet 

CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  Street  Newark,  N.  J. 


INSTANTANEOUS 


TYPE  CLEANER 


Made  for 
TOUGH  JOBS 


For  Extra  Profits . 

THE 

MULTIPRESS 

for 

General  ENVELOPE  PRINTING 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machirw 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  .  . .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


Plus 

Imprinting 

of 


BRISTOLS 

BOOKLETS 

TAGS 

FOLDERS 

LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 
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WORKS 
LIKE  A 
RADIO  DIAL 

L  tn 


That  new  feature  on 
the  Modern  Redinc* 
ton  Counter — the 
K  nob-Resei — works 
like  a  radio  dial. 
Just  twist  it  to  re¬ 
set  the  counter  for 
your  next  printing 
job.  There’s  no  eye¬ 
strain  with  the  white, 
easily  read  numomw 
on  black  ...  no 
worry  about  break¬ 
downs  —  Redington 
counters  are  built  to 
last  for  a  score  of 
years  I 


rule  of  1  and  2  pt.  The  best  way  to 
avoid  this  is  to  have  the  rule  a  trifle 
less  than  the  column  length  so  that  it 
cannot  bind  at  the  top  or  bottom.  Then 
when  locking  up,  hold  center  down 
and  give  side  quoins  first  lock,  part 
way,  sufl&cient  to  prevent  rule  from 
springing  up  again;  then  give  bottom 
quoins  a  squeeze,  and  tighten  side,  then 
bottom. 

»  « 

Smudge  Across  Cut 

QHere  is  something  that  has  me 
a  stuck.  Notice  on  the  copies  in¬ 
closed  and  outlined  with  penal  there 
is  a  dark  portion  across  the  cut  as  if 
the  rollers  had  reversed  on  that  por¬ 
tion,  or  the  paper  had  flopped  against 
the  cut  either  before  or  after  printing. 
Anyway,  a  smudge  that  should  not  be 
there. 

T he  press  is  a  Pony  Whitlock  25x38, 
two  form  rollers  vibrator  and  rider  on 
top  of  vibrator.  Press  is  about  thirty 
years  old. 

Have  tried  various  setting  of  rollers, 
moving  guides  and  grippers  also  ad¬ 
justing  bands,  but  nothing  seems  to 
help. 

Have  you  any  idea  just  what  might 
be  the  cause  of  this  slur? 

L.  R.  H.,  Traverse  City,  Mich. 


New  Redington 

KNOB-RESET 

COUNTERS 

for  Chandler  &  Price  and  Kluge 
presses.  Model  DR,  $8.25  ...  for 
other  machines.  Model  AR,  $7.75 


F.  B.  REDINGTON  CO. 


1 10  S.  Sangamon  St.  Chicago,  III. 


Your  diflficulty  can  be  caused  by 
a  incorrect  setting  of  the  rollers  or 
by  the  rollers  being  too  hard,  lacking 
in  resiliency.  Use  a  medium  soft  roller, 
measure  the  cuts  for  correct  height,  and 
as  all  these  cuts  are  heavy,  run  them 
at  .920  instead  of  .918. 

Use  all  manila  packing,  allowing 
three  sheets  of  60  lb.  S.  &  S.  C.  for 
makeready  and  use  manila  topsheet. 

Test  all  cuts  for  rock  if  wood  mount¬ 
ed,  as  these  cuts  must  lay  perfectly 
level  on  press  bed  in  order  to  secure 
good  results. 


44 


The  Graphic  Arts  Monthly — May,  1941 


The  New  Improved  hod^spois 

BLATCHFORD 

Honeycomb  Base 

The  Blatchford  System  insures  fast, 
accurate  make-up.  The  Blatchford 
Hook  has  a  measured  move.  There 
is  no  guess  work  in  register.  This  t  pts. 
feature  cuts  register  time  to  a 
minimum. 

Margins  as  close  as  are  entirely 
practical.  The  Blatchford  Hook, 
with  its  top  support,  insures  abso- 
lute  register,  regardless  of  the  length 

nf  tVia  run  Blatchford  Base  completely  eliminates  Dead 

ui  uic  1  u  .  Spots  or  Positions  where  plates  cannot  be  hdd 

Tn  Annitl  adequate  catches.  The  12  point  trarel  of 

I  o  isroia  cosily  negreis —  ^  greater  than  the  9  point 

Buy  Ulatchford  distance  between  holes. 

E.  W.  BLATCHFORD  COMPANY 


Blatchford  Base  completely  eliminates  Dead 
Spots  or  Positions  where  plates  cannot  be  hdd 
\rith  adequate  catches.  The  12  point  trarel  of 
the  .law  of  the  hook  is  greater  than  the  9  p<dnt 
distance  between  holes. 


63  Park  Row,  NEW  YORK 


900  West  18th  St.  CHICAGO 


PROSPEROUS  and 
PROGRESSIVE 


USE 


CHICAfiO  ROLLERS 

WE  MAKE  ROLLERS  FOR  ALL 
PRINTING  PURPOSES 


CHICAGO  ROLLER  CO. 

SS4  570  V/  HAkRiSON  ST  Tel.  WEB  27/0-2779  CHICAGO,  ILL 
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Latest  Plate  Sensitizers 

★  As  a  summary  to  our  previous  work 
on  the  glue  enamel  process  and  sensi¬ 
tivity-increase  of  bichromated  mixtures 
used  in  photomechanical  platemaking, 
we  now  quote  a  few  of  the  latest  sen¬ 
sitizers  suggested  for  photoengraving 
and  photolithography.  For  halftone 
color  etching  in  photoengraving,  Addi¬ 
son  G.  Brooks  proposed  (1939)  the  fol¬ 
lowing  formula  for  glue  enamel,  on  the 
ground  that  the  image  “grays  out” 
quickly  during  etching  and  is  therefore 
productive  of  softer  tones: 

Water - 16  ounces 

Le  Page’s  glue _  6  ounces 

Albumen  (liquid) _ 4  ounces 

Ammonium  bichromate  _  1  ounce 

Gum  enamels  were  early  popular  for 
color  etching,  largely  because  of  their 
soft- working  property.  A  recent  (1940) 
formula  for  gum  enamel  is  that  by  Jack 
Kelt: 


IF  HEK  FRUIT 

why  not 

BRAIN  FRUIT? 


When  an  egg  crater  packs  his  product  he 
makes  sure  he  has  the  right  type  of  car¬ 
tons.  Packaging  is  an  important  essential 
in  the  efficient  distribution  of  hen  fruit. 

It  is  fust  as  important  in  the  circulation 
of  everyday  mail.  Envelopes  that  con¬ 
form  to  the  brain  fruit  they  carry  in  style 
and  quality  should  be  specified  to  cus¬ 
tomers  for  effective  results. 

Send  Today  for  Your  Free  Copy  of 
** Ideas  front  Western**  on  How  to 
Use  Commercial  Envelopes! 


Gum  arable  (purified 

pearls)  _ 

Water _ _ 


3  ounces 
9  ounces 


Ammonium  bichromate  184  grains 
Water  _  Jounces 


Albusol _  3  ounces 

Prepare  each  solution  separately,  then 
add  B  to  A,  followed  by  C,  after  which 
mix  thoroughly. 

The  previously  mentioned  Brooks 
also  suggested  (Process  Engraver' s 
Monthly y  46,  July,  1939,  122)  a  for¬ 
mula  for  a  “glue  ink  top,”  intended  to 
displace  bichromated  albumen  and  to 


Snitclopa  Company 
MILWAUKEE  •  WISCONSIN 
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WITH  BUSINESS  KEENLY  ATTUNED  TO  MODERN  IDEAS 


OFFSET 


Business  cannot  escape  change.  Every 
new  idea,  every  altered  plan . . .  from 
the  shifting  of  population  to  the 
restyling  of  products... calls  for 
revised  efforts.  The  printer  is  in  -a 
better  position  to  meet  these  changes 
when  his  pressroom  facilities  afford 
the  production  of  modern  offset. 


Moreover,  ANY  printer  can  best 
capitalize  upon  modern  tendencies 
with  Offset  produced  on  the  crafts¬ 
man’s  press... the  Harris. 


Through  research,  Harris  has  developed  and 
standardized  new  chemicals  for  both  deep  etcli 
and  surface  plate  making  processes.  Full 
details  upon  request.  Write  us  with  reference 
to  your  lithographic  problems. 


■HARRIS  •  SEYBOLD  •  POTTER  -  COMPANY- 


r  <>  H  S  e  R  8  U  I  L  0  C  R  $  OF  SUCCESSFUL  OPPS  Mt  p  nsS% 
ito  $#«»•  SLi  N.*f. »  $*tt  FMftawo,:  «ao  5b  » Twwriiay  ^fewxriHt  »  CWwrftwL 


serve  as  a  substitute  for  cold  enamel 


Friend: 

They  tell  me  you  don't  believe 
that  mechanical  agitation  of 
ink  had  been  a  benefit  to 
pressmen. 

We  invite  your  investigation. 
Ten  thousand  presses  equipped 
with  Ortleb  Ink  Agitators. 

• 

Manufactured  by 

Ortleb  Machinery  Co. 

St.  Louis,  Missouri 


The  BOLTON  KNIFE 


It  it  fht'  Knit*  that  dots  tha  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawranca,  Matt. 


(bichromated  shellac) : 

A 

Water . — - . . . — .  50  ounces 

Le  Page’s  glue - - 3%  ounces 

B 

Water  — - . - - -  50  ounces 

Ammonium  bichromate  ounces 
Mix  the  solutions  separately,  then  add 
B  to  A,  and  filter  as  with  regular  glue 
enamel.  The  exposed  print  is  rolled  up 
lightly  with  etching  ink,  after  which 
the  image  is  developed  with  water  in 
the  manner  of  bichromated  albumen 
prints. 

A  photomechanical  resist,  changing 
color  under  the  influence  of  light,  was 
patented  (B.P.  512,914)  in  1938  by 
Kodak  Limited  (Great  Britain).  The 
resist  may  consist  of  (possibly  contain¬ 
ing  bichromated  albumen  as  the  active 
sensitizer)  : 

Dicinnamyl  acetone _  4  grams 

Pale  Kauri  resin . .  6  grams 

Ethyl  methyl  ketone _ 60  grams 

Toluene  _ 30  grams 

Benzyl  alcohol _  1  gram 

Crystal  violet  base _ 0.2  gram 

On  application  to  the  metal,  the  resist 
is  almost  colorless,  but  dries  to  a  blue- 
green  color;  this  changes  to  a  blue  or 
violet  tint  during  exposure  to  light. 

Employment  of  a  solution  of  bichro¬ 
mated  polyvinyl  alcohol  as  a  substitute 
for  cold  enamel  has  just  been  proposed 
by  J.  Albrecht  and  O.  Watter  (Klimschs 
Druckerei-Anzeiger,  January  24,  1941, 
94),  the  sensitizer  comprising: 
Polyvinyl  alcohol  (powdered)  50  grams 

Cold  water _ 500  cubic  centimeters 

Allow  the  powder  to  swell  up  in  the 
water  until  the  mixture  becomes  thick, 
then  heat  at  a  temperature  of  185®-194® 
F.  until  a  clear  solution  is  obtained. 
Cover  the  mixture  and  allow  to  cool 
somewhat,  then  add: 

Ammonium  bichromate _ 5  grams 

Water _ 250  cubic  centimeters 

If  desired,  the  bichromated  solution  of 
alcohol  can  be  further  diluted  with  an 
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Cold  Process 
PADDING  CEMENT 


PADS-IT 


Super  binding  strength 
Permanent  flexibility 


Strong  enough  to  hold  cardboard-^— so 
flexible  it  bends  without  cracking,  or 
chipping.  One  thin  coat  enough  for 
average  job  ...  ready  to  cut  in  15  to 
20  minutes.  IFon’f  burn  or  explode. 
Made  in  red  and  transparent  white. 
Packed  in  handy  wide  month  glass  quart 
jars  t  to  a  case  at  $4  per  gallon  de¬ 
livered.  If  your  jobber  eannot  supply 
you  write  to 


THE  COMMERCIAL  PASTE  CO. 

524  Buttles  Avenue,  Columbus,  Ohio 


r>  M 


Veteran  of  four  wars  — 


Coes  Macniie  Knife 


always  in  step 

with  progress 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


additional  250  cubic  centimeters  of  wa¬ 
ter.  The  exposed  plate  is  developed  in 
water,  the  image  dyed  in  a  1%  solution 
of  safranin  and  methyl  violet  (2:1), 
then  hardened  in  a  bath  consisting 
either  of  a  10%  solution  of  ammonium 
bichromate,  or  (preferred)  a  1%  solu¬ 
tion  of  ammonium  molybdate.  Follow¬ 
ing  this,  the  image  is  burnt-in  to  a 
brown  color,  after  which  it  is  ready  for 
relief  etching. 

Turning  now  to  photolithography, 
we  find  W.  N.  Misuraca  (National 
Lithographer,  47,  February,  1940,  38) 
recommending  the  following  solution 
for  sensitizing  grained  stainless  steel 
pressplates  in  a  modification  of  the 


albumen  process : 

A 

Distilled  water  _ 32  ounces 

Egg  albumen  (scales) _  9  ounces 

B 

Distilled  water  _  bounces 

Ammonium  bichromate  2%  ounces 

C 

Roger’s  process  glue _ 1%  ounces 

Aqua  ammonia,  28% _ IV^  ounces 


Allow  the  albumen  to  dissolve  over¬ 
night,  then  add  B  to  A,  followed  by  C. 

Dextrin  is  receiving  considerable  at¬ 
tention  as  a  photolithographic  vehicle, 
particularly  for  deep  etch  sensitizers. 
A.  C.  Austin  (National  Lithographer, 
45,  May,  1938,  46)  suggested  the  fol¬ 
lowing  formula  and  procedure:  sepa¬ 
rately  dissolve  %  pound  each  of  yellow 
dextrin  and  gum  arabic  in  as  little 
water  as  possible  to  make  a  paste.  The 
two  solutions  are  then  mixed  together, 
and  7%  ounces  of  ammonium  bichro¬ 
mate  solution  (ammonium  bichromate, 
2  ounces ;  water  10  ounces)  then  added, 
together  with  1  ounce  of  stronger  am¬ 
monia  water.  Distilled  water  is  finally 
added  to  the  mixture  until  the  solution 
tests  15®  Baume.  The  speed  of  the 
whirler  during  coating  should  not  ex¬ 
ceed  50  r.p.m.  Development  of  the 
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formance.  It  pays  two  profits — one 
when  you  print  the  job  ...  a  second 
when  your  pleased  customer  re-orders. 
Quickly  available  through  Ham- 
mermill  Agents  in  white  and  10  col¬ 
ors,  in  standard  weights  and  sizes. 

To  make  your  selling  easier,  send  for 
the  Management  Bond  portfolio. 
Contains  printed  forms;  tells  how  to 
design  a  form,  what  sizes  to  use  for 
economy ;  also  gives  paper  information. 


DON'T  RISK  your  profits  on  cheap,  un¬ 
tried  paper.  Too  often  it  slows  up 
work,  delays  delivery,  puts  you  in  bad 
with  your  customer.  Keep  your  costs 
down  and  your  customers  satisfied  by 
using  Management  Bond — a  known, 
dependable,  watermarked  paper  made 
by  Hammermill  especially  for  low 
price  jobs.  Management  Bond  is 
sturdy  .  .  .  runs  well  on  your  presses 
...  is  uniform  in  finish,  color  and  per¬ 


CAM-M'MA 


riammermill  Paper  Company,  Erie,  Pa.  , 
Please  send  me  the  Management  Bonf 
Portfolio  of  printed  forms.  | 

Name . I 

Position . .* 

(Please  attach  to  your  business  letterhead 


Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed.  Militaiy  seirlce  draft  causing 
vacancies.  Our  25  lesson  course  includes 
personal  coaching  and  8  bound  boiAs — 
actual  production  records  on  composition, 
press  work  and  bindery  operations.  National 
Defense  means  better  jobs.  PREPARE  1 
Write  today  for  details  about  easy  method 
of  paying  as  yon  go. 

Jack  Tarrant  School  of  Estimating 
Department  O 

105  W.  Monroe  St.  Chicago,  III. 


fHMjfeuts  TODRVwMfe 

...THE  SUMMED  PAPER 
;  SAMPLE  BOOKJF  TOMOBBOW  I 

I  CMtIftMtkl  •  •  •  Easy  to  Handle  i 
I  CtiOUlfC  •  •  •  Supplies  Selling  Tools  i 
I  CcmfUeii  .  .  .  Tells  aU  and  sells  1 

j  I  WRITE  log  yowy  TREE  cepy  today  |  ' 

'  MID-STATES  ESMMED  FAPEB  CO. ' 

am  SOOTH  DAMEH  AVENUE  *  CBICASO 


TWO  FAMOUS 

MANNING  HOTELS 

INVITE  YOU 

EASTMAN 


HOTEL  AND  BATHS 

HOT  SPRINGS 

NATIONAL  PARK,  ARK. 

Truly  the  most  glorious  resort 
spot  in  America!  All  sports  and 
recreations.  Government  super¬ 
vised  baths.  Write  for  booklet. 


MAJESTIC 


HOTEL 

APARTMENTS  AND  BATHS 


image  takes  place  with  lactic  acid  and 
calcium  chlorid  solution  (37°  B.). 

A  German  government  agency 
(Reichsbahn  •  Zentralamt)  has  pub¬ 
lished  ( Deutscker  Druckery  47,  Decem¬ 
ber,  1940,  95)  a  dextrin  deep  etch  sen¬ 
sitizer,  containing  neither  glue  or  gum 
arable: 

Water _ 500  cubic  centimeters 

Yellow  dextrin . ...500  grams 

Potassium  bichromate _ 80  grams 

Ammonium  bichromate-  40  grams 
The  bichroniates  are  dissolved  in  a 
small  quantity, of  water,  then  added  to 
the  dextrin  mitture.  In  warm  weather, 
or  when  the  workroom  temperature 
rises  above  72°  F.,  5  grams  of  albumen 
(or  synthetic  albumen)  are  added  to 
the  mixture.  The  color  of  the  solution 
is  rather  dark,  and  any  foam  created  in 
mixing  should  be  removed  by  filtration. 

Mixtures  of  bichromated  polyvinyl 
alcohol  have  been  the  subject  of  much 
research  in  photolithography  (also 
mixtures  of  polyvinyl  alcohol-diazo 
compounds),  but  so  far  as  we  are 
aware,  no  specific  formula  for  a  photo- 
litho  sensitizer  has  as  yet  appeared  in 
trade  literature,  although  numerous 
patents  have  been  issued  for  polyvinyl 
sensitizers.  Generally  considered,  it 
may  be  said  that  the  use  of  polyvinyl 
alcohol  as  a  photomechanical  vehicle 
is  still  in  its  introductory  stage.  The 
greatest  activity  concerning  its  poten¬ 
tial  use  is  at  present  taking  place  in 
Germany,  an  activity  apparently  moti¬ 
vated  by  the  scarcity  of  glue,  albumen, 
gum  and  shellac  in  that  war-occupied 
nation. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  /.  S.  Mertle  and  Harry  Keutch 
Price  $6.00  per  copy 
Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  HI. 
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plywood  table  and  receiving  tray.  Available  with  or  with 
r  handy  bench  cabinet.  Ask  to  see  samples  ot  work. 


HOW  MANY  OUT? 

Find  the  answer  —  FAST! 


ZALE  PAPER 
ESTIMATOR  B 

Quick  —  Accurate  —  Easy 

Figures  number  of  pieces  out;  and 
waste  in  any  standard  sheet — 
bond,  enamel,  bristol,  offset,  etc. 

Saves  time — eliminates  costly  er¬ 
rors.  No  printer  should  be  with¬ 
out  it! 

Price  reduced  to 

Only  $2.50 

if  you  order  NOW  . . .  from 

The  Graphic  Arts  Publishing  Co. 
60S  South  Dearborn  St.  Chicago,  III. 


cL;-.-  sufS  '&  - 

S'^'nds.  tween 

OW, 


knives 


,  '  answered  by 

ARNOLD  I.  McANENY 

Light  Spots  in  Offset  Job 

QfTe  have  run  across  something 
•  which  we  do  not  believe  is  the 
fault  of  the  paper^  but  thought  per¬ 
haps  you  could  offer  us  some  sugges¬ 
tion  which  would  help  us  out  anyway. 

If  you  tvill  look  at  the  enclosed  sam¬ 
ples  you  will  notice  light  spots  in  the 
solid  blue,  where  the  ink  doesn't  seem 
to  take  as  well  as  on  the  rest  of  the 
form.  These  spots  seem  to  continue 
throughout  the  run.  The  stock  is  a 
regular  standard  70-lb.  Offset,  the  ink 
is  made  for  an  offset  press,  and  the  job 
run  on  a  W ebendorfer. 

R.  A.  D.,  Cincinnati,  Ohio 

A  You  sent  only  three  samples,  but 
^  •  even  from  those  three  it  is  evident 
that  the  two  spots  persist  in  the  same 
size,  shape  and  position  on  the  sheets. 
This  would  back  up  your  impression 
that  the  paper  was  not  at  fault.  These 
spots  are  caused  by  a  couple  of  drops 
of  water  falling  on  the  plate,  penetrat¬ 
ing  the  albumen  and  thereby  weaken¬ 
ing  the  image. 

A  quick,  easy  (though  temporary), 
remedy  for  your  trouble  lies  in  rubbing 
your  finger,  which  is  greasy,  on  the 
spots.  This  will  render  them  more  ink 
receptive  and  the  light  areas  will  then 
print  as  well  as  the  rest  of  the  form. 
On  a  short  run  you  can  get  away  with 
this  very  well. 

,  »  « 

Mottling 

Q/  wish  you  would  tell  me  how 
■  to  cut  down  on  this  pronounced 
mottle.  Vve  tried  several  different  kinds 
of  ink  and  stock,  and  while  the  mottle 
disappears  somewhat  at  times,  it  re¬ 
turns  in  spite  of  everything  I  can  do. 
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JOGGING  NOW  A 
SIMPLE  JOB  the 
BRACKETT  WAY 

•  Light  weight  stocks  such  as  onion¬ 
skin  jogged  equally  as  well  as  the 
heavier  stocks  on  the  remarkable 
BRACKETT  JOGGER.  Unequalled  for 
accuracy  on  multi -carbon  sets  of  every 
kind,  interleaved  sets  can  be  dropped 
directly  onto  jogger  as  gathered  ...  no 
hand  jogging  needed.  Machine  easily 
portable  on  fold-away  rollers.  Moved 
close  up  to  rotary  perforator,  it  receives 
work  directly  ...  no  in-between  han¬ 
dling.  Can  do  several  jobs  at  once. 
Write  for  full  details. 


THE  BRACKETT  JOQQER 


IT'S  TIME  We're  Ready  With  Our 

for  brides  1941  WEDDING 

ANNOUNCEMENT  LINE 


RODNEY  B.  JANES  &  COMPANY 


333-351  East  Ave  Dept.  M  Rochester,  N.  Y. 


Place  our  new  line  of  1941  Wedding 
Announcements  and  Invitations  on 
your  counter.  Tell  your  customers 
about  it.  They’ll  be  delighted  with 
the  many  new  designs  .  .  .  the  large 
variety  of  paper  stocks  .  .  .  the  su¬ 
perb  craftsmanship  .  .  .  the  reason¬ 
able  prices. 

Your  profit  is  a  full  40%.  We  pay 
transportation  charges  on  all  orders. 
Every  order  is  shipped  the  same  day 
it  is  received  at  our  plant.  Request 
our  beautiful  new  sample  book  on 
^  your  letterhead.  There  is  no  charge, 
of  course. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St  ,  Chicaqo,  III 
330  W.  42nd  St.,  New  York,  N  Y. 


Specialists 
in  Wedding 
Announcements  and 
Invitations 

$7.25  tor  100 
$4.25  tor  25 

POSTPAID 

24-hr.  Service 
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INCREASE 
EFFICIENCY 

•  Buy  Royal  steel 
chairs  for  your 
bindery  and  press 
room.  They  are  ad¬ 
justable  In  height, 
have  form  fitting 
backs,  and  sadcBe- 
shaped  seats. 

•  Send  for  Catalog 
which  shows  many 
different  lines. 

• 

ROYAL  METAL 
MFG.  CO. 

Dept.  B 

190  N.  Michigan  Ave. 
Chicago,  Illinois 


No.  20  Desk  Model _ $  15.00 

Cabinet  Floor  Models: 

No.  50  FOOT  (light) _ $  37.50 

No.  90  FOOT  (heavy) _ $  90.00 

No.  90E  ELECTRIC _ $140.00 


A»k  for  Dealer'*  Name 


LASSCO  PRODUCTS,  INC. 
485-495  Hague  Street 
Rochester,  New  York 


I  know  some  sheets  work  better  than 
others,  so  the  paper  has  something  to 
do  with  it;  and  I  also  know  that  some 
inks  work  better  than  others,  but  I 
don*t  know  why,  or  how  to  order  them. 
Can  you  suggest  a  way  to  eliminate 
this? 

A.  D.  L.,  New  York,  N.  Y. 

A  Mottling  has  so  many  causes  that 
/i-  it  is  hard  to  trace  a  mottle  down 
to  one  particular  reason.  The  surface 
of  the  paper  affects  the  printing,  i.e.  a 
mottle  in  the  sheet,  a  “galvanized”  sur¬ 
face,  high  and  low  spots,  or  hard  and 
soft  spots,  will  all  contribute  to  a  mot¬ 
tle.  The  type  of  pigment  in  the  ink,  the 
ratio  of  pigment  to  vehicle,  the  amount 
of  varnish  in  the  ink,  the  thickness  of 
the  film,  the  degree  to  which  it  pene¬ 
trates  the  stock,  will  all  affect  the 
printed  results. 

We  are  enclosing  a  specimen  for  your 
consideration  which  should  help  you  in 
selecting  a  suitable  ink  because  these 
proofs  were  pulled  with  the  express 
purpose  of  illustrating  that  a  mottle 
can  be  corrected  without  changing  the 
paper  stock,  assuming  of  course  that 
it  is  reasonably  satisfactory  to  begin 
with.  The  proof  on  the  left  shows  a 
decided  mottle  and  was  pulled  using  a 
thick  film  of  thin  ink.  The  proof  on  the 
right  shows  no  mottle  and  was  pulled 
using  a  thin  film  of  stiffer  ink. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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The  Enqrclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 

Two  years  of  creative  effort  have  gone  into  the  production  of  this  truly 
remarkable  book.  It  is  a  whole  library  of  practical  material  for  the  ad¬ 
vertising  man,  printer,  typesetter,  layout  man,  artist,  and  advertising 
or  printing  student,  contained  in  one  volume  for  ready  reference. 

The  book  is  entirely  made  up  of  basic  material  to  act  as  a  stimulant 
to  the  creation  of  ideas.  Even  a  casual  glance  through  its  many  pages 
cannot  help  but  to  ignite  a  spark  that  will  flame  into  an  idea  for  a  cus¬ 
tomer.  No  person  owning  a  copy  will  be  able  to  look  through  it  once 
and  put  it  away  on  a  shelf.  It  will  always  be  kept  within  arm's  reach  for 
ready  reference. 


It  is  not  a  book  of  words  but  of  practical,  helpful  material,  prefaced 
only  by  a  few  pages  F}ointing  out  fundamentals  that  must  be  reckoned 
with  in  the  production  of  advertising  material.  From  there  on  the  pages 
are  devoted  to  actual  examples.  A  partial  list  of  the  many  sections  is 
as  follows:  » 


Layout  Fundamentals 
Type  and  Rules  in  Layout 
Business  Stationery 
Return  Cards  That  Really  Return 


Envelopes  that  Sell  the  Enclosure 
Style  Pages  for  House  Organs 
The  Commonplace  in  an  Uncommon 
Way 


Page  Sixe  11  x  17  Inches — PRICE  $20.00 

25%  Discount  Allowed  Schools 


Over  1.400  Ideas  and  Illustrations 
288  Colorful  Pages 
Beautifully  and  Durably  Bound 

Entirely  Printed  in  Two  Colors 

• 

Weighs  Approximately 
Eight  Pounds 


MAIL  THIS  COUPON  NOW 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.,  Chicago,  III. 

Please  send  me  a  copy  of 

THE  ENCYCLOPEDIA  OF  IDEAS 
□  Check  is  attached.  □  Send  C.O.D. 

I  agree  to  pay  all  shipping  charges. 

Name - 

Address _ 

City  and  State _ 
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and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 


published  by  the 

Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 

Business  Staff 

A.  F.  Lewis - General  Manager 

E.  H.  Gleason _ Advertising  Manager 

E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner . . Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 


Editorial  Staff 

D.  B.  Eisenberg _ _ _ Editor 

Magnus  A.  Arnold  J.  Gus  Liebenow 
J.  I.  Biegeleisen  a.  J.  McAneny 

Charles  Broad  J.  S.  Mertle 

Haywood  H.  Hunt  H.  C.  Rockwell 
Harold  Marshall 


Here’s  One,  Senator  Murray 

N  A  RECENT  ISSUE  OF  “The  Galley 
Proofs*  Chicago,  printers  were  asked 
to  send  to  the  Honorable  James  E. 
Murray,  Chairman  of  the  Special  Com¬ 
mittee  to  Study  Problems  of  American 
Small  Business,  Senate  Office  Building, 
Washington,  D.  C.,  suggestions  relative 


to  the  many  problems  confronting  small 
businesses. 

Well,  here’s  one. 

And  it  pertains  to  large  graphic  arts 
businesses  as  well  as  to  small  ones.  And 
we  know  it’s  a  hoary  one,  and  one  long 
ago  dismissed  by  keen  business  minds 
as  practically  unsolvable.  But  we  still 
bring  it  out  as  a  suggestion  to  Senator 
Murray. 

Create  some  plan  that  will  enable  busi¬ 
ness  firms  to  obtain  financial  help  from 
banking  institutions. 

Sure  there  are  some  graphic  arts  firms 
that  have  little  difficulty  in  obtaining 
working  capital,  but  what  about  the 
average  plant? 

Read  what  Arthur  S.  Burton,  of  Bulkley 
Dunton  &  Co.,  New  York  City,  wrote 
not  so  long  ago  (September,  1940)  in 
the  “Credit  Executive”  New  York  City. 
“The  files  of  thousands  of  credit  men 
show  that  banks  will  not  advance  work¬ 
ing  capital  to  any  graphic  arts  enter¬ 
prise  unless  they  are  heavily  secured  by 
collateral  or  by  personal  guarantees, 
even  though  the  loan  in  question  is 
backed  by  bona  fide  orders  of  million 
dollar  concerns.” 

And  when  Mr.  Burton  wrote  the  article, 
he  had  in  mind  the  graphic  arts  indus¬ 
try  of  the  State  of  New  York,  which, 
according  to  the  1940  Census,  employs 
approximately  100,000  people  and 
which  turned  out  graphic  arts  products 
for  the  year  1939  to  the  value  of 
$686,223,319. 

“What’s  the  matter  with  our  banking 
system  in  its  relations  with  the  Graphic 
Arts?”  asks  Mr.  Burton.  “Isn’t  it  worth¬ 
while  for  our  banks  to  look  into  this 
problem  of  adequately  financing  so 
worthy  a  group?  Why  shouldn’t  they 
appoint  men  trained  in  the  industry  to 
look  into  the  possibilities  of  coopera¬ 
tion?” 

Yes,  Senator  Murray,  what  can  be  done 
to  straighten  out  the  relationship  of  the 
banking  system  with  the  graphic  arts 
industry? 
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72  Pt.— *3A,  $6.50  5a,  $4.70  Complete,  $11.20 
]4  PI— 9A,  $1.10  36a,  $2.10  Complete,  $3.20 

AduefUiliH/f  SbeHUiHcUf 

18  PI. — 7 A,  $1.30  24a,  $2.50  Complete,  $3.80 

^444i  mad^fut  cui  iU. 

24  Pt.— 6A,  $1.95  20a,  $2.80  Complete,  $4.75 

MGde>i4i>awldefus4i, 


30  Pt.— 5A,  $2.25  16a,  $3.75  Complete,  $6.00 

ZvenM  loni  ii  Ija 

36  Pt.— 4A,  $2.60  14a,  $4.70  Complete,  $7.30 

Zo^diSe^uMJce 

42  Pt.— 3A,  $3.00  8a,  $3.60  Complete,  $6.60 

Zc04i04H4Cai 

48  Pt. — 3A,  $4.25  8a,  $3.60  Complete,  $7.85 


Rippling  ryhthm  and  smooth 
strength — that's  Swing  Bold,  the 
popular  Bciltotype  script  that  printers 
everywhere  are  using.  It's  smart  for 
business  stationery  .  .  .  ideal  for  head¬ 
ings  in  folders,  brochures  and  broad¬ 
sides  .  .  .  superb  for  persuasive 

advertising! 

Notice  the  complete  range  of  sizes  in 
this  series,  including  the  unusual  42 
point.  And  what  is  equally  important,  if 
you  need  any  additionad  characters  you 
can  buy  just  the  ones  you  want,  in  the 
exact  quantity  you  wish,  through  the 
famous  Baltot3rpe  Sorts  Service! 

Swing  Bold  is  one  of  more  than  lOQ 
series  of  type  in  the  Baltotype  line.  I£ 
you  do  not  have  our  Catalog  No.  9,  send 
for  it  today — it  is  free.  And  our  Catalog 
of  Handy  Boxes  contains  much  material 
you  can  use  often.  We  will  gladly  send 
you  a  copy  upon  request. 


e 
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Complete,  $8.85 


15-17  SOUTH  FREDERICK  STREET  •  BALTIMORE,  MARYLAND 

See  the  List  of  Baltotype  Dealers  on  the  Next  Two  Pages 
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printing  buyers  suggested.  Before  a  single  letter  was  cut  the  Airport  Black 
design  was  submitted  to  the  rigid  examination  of  experts  who  use  and  specify 
type.  This  is  the  needed  type  that  meets  the  need!  The  heaviest  sans  serif  on 
the  market,  Airport  Black  extends  the  handsome  Airport  family  to  even  greater 
versatility.  Note  the  tremendous  weight,  the  surprising  readability,  the  close  fit  to 
give  the  appearance  of  a  hand-drawn  line.  You’ll  find  plenty  of  use  for  Airport 
Black!  Available  in  job  and  weight  fonts,  backed  by  the  dependable  Baltotype 
Sorts  Service.  14  pt.  to  36  pt.  now  ready — 48,  60  and  72  pt.  in  preparation.  \ 


CONSULT  THIS  LIST 


ATLANTA,  GEORGIA 

J.  H.  Schroeter  &  Bro.,  223  Central  Avenue,  S.  W. 

BOSTON,  MASSACHUSETTS 

General  Composition  Co.,  470  Atlantic  Avenue 
Samuel  Stephens  and  Wickersham  Quoin  Co., 

174  High  Street 

BRIDGEPORT,  CONNECTICUT 

John  W.  Shields,  181  Cannon  Street 

BUFFALO,  NEW  YORK 

Superior  Typesetting  Company,  35  N.  Division  St. 

CHICAGO,  ILLINOIS 

Acme  Type  Foundry,  161  W.  Harrison  Street 
Chicago  Printers'  Machinery  Works, 

609  West  Lake  Street 
Turner  Type  Founders,  633  Plymouth  Court 

CINCINNATI,  OHIO 

Midwest  Printers  Supply,  Incorporated, 

139  East  Third  Street 


FOR  THE  NAME  OFljll 

CLEVELAND,  OHIO 

M.  L.  Abrams  Co.,  1639  Superior  Avenue 
Turner  Type  Founders,  2630  Payne  Avenue 

COLUMBUS,  OHIO 

M.  L.  Abrams  Co.,  241  North  Third  Street 

DETROIT,  MICHIGAN 

Printers'  Machinery  &  Supply  Co., 

529-33  West  Congress  Street 
Turner  Type  Founders,  516  W.  Congress  Street 

HOUSTON,  TEXAS 

Clyde  Blaylock,  808  Congress  Avenue 

JACKSONVILLE,  FLORIDA 

Jacksonville  Typesetting  Company,  114  Newnan  St. 


KANSAS  CITY,  MISSOURI 

Cornell  &  Everett,  714  Baltimore  Avenue 

LOUISVILLE,  KENTUCKY 

Bush-Krebs,  Inc.,  408  West  Main  Street 


^4  PI. — 22A,  $3.00  42a,  $3.60  Complete,  $6.60 

THE  SELECTION  IS  A 
subiect  which  shoul 

18  PI. — 12A,  $2.80  24a,  $3.40  Complete,  $6.20 

THE  SELECTION 
is  a  swbiect  whi 

24  Pt. — 8A,  $3.20  20a,  $4.20  Complete,  $7.40 

THE  SELECT! 
type  design 


30  Pt. — 6A,  $3.60  16a,  $3.80  Complete,  $7.40 

THESELEC 
of  type  de 

36  Pt.— 5A,  $4.40  14a,  $4.00  Complete,  $8.40 

THE  SEL 

■nay  bU 


OUR  NEAREST  BALTOTYPE  DEALER  . .  . 


MIAMI,  FLORIDA 

Miami  Typesetting  Co.,  22  North  West  1st  Avenue 

MILWAUKEE,  WISCONSIN 

Trade  Press  Typographers,  407  East  Michigan  St 

NEWARK,  NEW  JERSEY 

P.  Peiffer  &  Co.,  6  Columbia  Street 

NEW  YORK,  NEW  YORK 

'  Einnehmer  &  Taylor,  Inc.,  228  East  45th  Street 
Judson  Type  Co.,  237  East  44th  Street 
Judson  Type,  Inc.,  119  West  23rd  Street 
G.  G.  Tegge  &  Sons,  Inc.,  45  Rose  Street 

NORFOLK,  VIRGINIA 

Pope  Typesetting  Co.,  411  Williams  Street 

OMAHA,  NEBRASKA 

Midwest  Intertypers,  210  Leflang  Building 

PASSAIC,  NEW  JERSEY 

Rasp  Linotypers,  180  Howe  Avenue 


PHILADELPHIA,  PENNSYLVANIA 

Emile  Riehl  &  Sons,  18  North  Sixth  Street 

PITTSBURGH,  PENNSYLVANIA 

Shalley,  328  Liberty  Avenue 

RICHMOND,  VIRGINIA 

E.  H.  Walker  Supply  Company,  614  East  Main  St. 

ROCKFORD,  ILLINOIS 

S.  M.  Hoffman,  423  South  Wyman  Street 

SEATTLE,  WASHINGTON 

Archie  J.  Little,  Prefontaine  Building 

WASHINGTON,  D.  C. 

Cook  Composition  Co.,  1426  You  St.,  N.  W. 

E.  H.  Walker  Supply  Company, 

1315  14th  Street,  N.  W. 

WORCESTER,  MASSACHUSETTS 

Worcester  Typograhic  Service,  58  Front  Street 

YORK,  PENNSYLVANIA 

York  Composition  Co.,  Rose  and  Bierman  Avenues 
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72  Pt.— 3A,  $7.50  5a,  $4. 


Fittingly  named  is 
this  Baltotype 
script,  and  fittingly 
used  in  composition 
requiring  style  and 
good  taste!  Style- 
script’s  combina¬ 
tion  of  grace  and 
character  with  re¬ 
markable  strength 
has  made  it  much 
in  demand  among 
printers  doing  a 
varied  line  of  taste¬ 
ful  job,  commerical 
and  advertising 
printing. 


Buy  job  or  weight 
fonts  of  Stylescript, 
and  if  at  any  time 
you  require  sorts, 
order  the  characters 
you  desire  (without 
useless  extras) 
through  the  well- 
known  Baltotype 
Sorts  Service. 
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G.  R.,  Amsterdam,  N.  Y.,  writes: 
“Though  these  questions  are  not  of  a 
typographical  nature,  perhaps  you  will 
be  good  enough  to  answer  them  for 
me:  Who  invented  (1)  the  wheel; 
(2)  logarithms;  (3)  the  common 
stove?” 

Alas,  history  does  not  record  the 
name  of  the  inventor  of  the  device 
which  revolutionized  transportation ! 
(2)  The  Scottish  mathematician  John 
Napier,  in  1614.  (3)  Benjamin  Frank¬ 
lin.  (It  is  pleasant  to  record  that  “Old 
Ben”  refused  to  patent  his  invention, 
in  order  that  it  might  be  free  to  all 
people).  - 

F.  X.  R.,  Oswego,  N.  Y.,  asks:  “(1) 
Should  the  familiar  phrase  ‘hand  in 
glove’  not  properly  be  ‘hand  and  glove’? 
(2)  Which  is  proper:  ‘to  the  manor 
bora’  or  ‘to  the  manner  bom’?” 

(1)  Either  phrase  is  considered  cor¬ 
rect.  Since  the  latter  one  is  consider¬ 
ably  older,  meticulous  writers  have  pre¬ 
ferred  it.  (2)  “To  the  manner  born” 
is  correct.  _ 

H.  E.  W.,  West  Wickham,  Kent, 
England,  follows  up  his  perusal  of  our 
January  column  with  this  interesting 
comment : 

“[In  England]  B.T.U.  stands  for 
Board  of  Trade  Unit,  an  electrical 
measurement,  [as  distinguished  from] 
B.Th.U.,  British  Thermal  Unit,  a  unit 
of  heat.  In  Great  Britain  we  omit 
spaces  and  print  close  up.”  Mr.  W. 
concludes  his  appreciated  communica¬ 
tion  with  a  characteristic  British  touch : 
“We  are  very  confident  and  cheery, 
notwithstanding  air  raids.” 


PAK  UP  NOW! 


$00  plus* mill  cot  t'4sn 
•heetf  of  Culon  Bond 
ready  to  print  a 


to  Boxtt  to  tht  "Pak'' 


Convenient . . .  Compact . . .  Clean . . .  one 
or  ten  sheets  instantly  available ...  Sts 
the  desk  drawer,  vooa  lasel  in  {wtented 
slot  is  there  at  re.order  time.  You  .can 
handle  small  orders  quickly  and  profitably 
and  deliver  in  the  smart  one-oiece  box. 


HERE’S  THE  AAA  VALUE  IN  WATERMARKED  BONDS 


Munlaing  Paper  0  Q  ^  PreciaioB  Ma4* 

PACKAGED  FOR  PROFIT! 


PreciaioB  Ma4* 


aa  aakad  tor  by  bJty  patntan 


Holds  to  UtiEty  Boses 
5000  plus*  shcett  of 
Cashm  Bond 


It’s  EASY  SALBtaE 
srith  Pachaaad 


•  Another  MunUIng  FIRST! 
A  sturdy,  dust-proof  storage  and 
delivery  unit.  EASY  TO  INVEN¬ 
TORY...  NO  WASTE...  READY 
FOR  RUSH  JOBS... ACCURATE 
MILL  CUT  SAVES.TIME... FITS 
THE  STOCK  ROOM  SHELVES. 

THE  MUNISING  PAPER  CO. 

US  8.  LaSoUa  St..  Cbicaao 


YOUR  NEAREST  CASION  BOND  DISTRIBUTOR  NOW 
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THIS  NEW 

UHIUP  GAUGE 


Corrects  Crooked  forms 


Made  of  heavy  transparent  plastic  size  8  x  12, 
accurately  marked  off  in  pica  squares,  with 
half  picas  on  ed^.  A  handy  aid  in  checkin? 
spacin?  on  letterheads  and  other  forms,  set- 
tin?  ?au?e  pins  on  press,  ?ettin?  correct  re?- 
ister  on  multi-colored  jobs,  and  all  work  where 
perfect  alinement  is  essential.  Pric«,  $  1.00« 
postpaid.  Cash  with  order,  no  C.O.D.’S. 

Kolsoy  Printing:  QauKSS,  Moriden,  Conn^ 


AMERICAN 

ROLLERS 

Users  say — "they 

GO  20  to  60%  FARTHER/' 

AMERICAN  ROLLER  CO. 

1342  North  Halsted  St.,  Chicago,  III. 
225  N.  New  Jersey  81.,  Indlanapolit,  Ind. 


Cover  well 
Printing  InkL^ 


MANUFACTURED  BY 
Martin  ^rircoll  &  Co. 

•  CHICAGO 


m  scRtto 

OUESIIOOS 


answered  by 
J.  I.  BIEGELEISEN 

Who  Supplies  Stencil  Film? 

After  reading  your  series  of  oT’ 

■  tides  on  silk  screen  printing  in 
GAMy  I  have  built  a  frame  and  am  now 
preparing  to  do  some  actual  experi¬ 
menting.  W ould  you  be  so  kind  as  to 
let  me  have  the  names  of  supply  houses 
from  whom  I  might  purchase  the  sten¬ 
cil  film  of  which  you  speak  in  your, 
articles? 

P.  A.  L.y  CoUegevilley  Pa. 
The  Naz-Dar  Company  of  4014  N. 

■  Rockwell  Street,  Chicago,  Illinois, 
is  a  good  source  of  supply  for  stencil 
film  and  other  silk  screen  materials. 
Another  central  source  of  silk  screen 
supplies  is  Bert  L.  Daily  of  126  East 
3rd  Street,  Dayton,  Ohio.  Both  these 
companies  will  send  catalogues  upon 
request. 

For  encouraging  results  in  your  ini¬ 
tial  experimenting,  I  would  strongly 
urge  that  you  avoid  makeshift  mate¬ 
rials.  You  won’t  have  to  regret  your 
“tough  luck”  with  this  process  if  you 
make  sure  your  dealer  realizes  that  you 
want  these  supplies  for  Silk  Screen 
work.  Special  paints,  varnishes,  silks 
and  squeegees,  etc.  are  now  prepared 
for  this  process,  and  their  use  insures 

good  results  even  to  a  beginner. 

»  « 

Emblem  on  Glass  Coasters 

One  of  our  customers  has  asked 
•  us  to  print  his  company  emblem 
on  3000  glass  coasters.  Can  an  etching 
material  be  successfully  applied  with 
the  stencil  process? 

H.  M.y  Jersey  City,  N.  J. 

An  etching  paste  known  as  Screen 

■  Etch  is  generally  used  for  such 
work.  This  compound  is  non-injurious 
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WRITE  TODAY 


NOLAN  / 


MUII  msxm  GOflPHUTIM  MM.iW  riMi 


Unconditionolly  Gnoranteed 

TRY  MODELS  27  and  28 


NOW  40%  DISCOUNT  Correct 

Until  Further  Notice  Mechanically 

Model  27~5  Wheels,  $12.  tj  ||a| 

40%  off  is  $4.80— or-  nUI  a 

Model  28— 6  Wheels,  $14.  eO  dA  ||a| 

40%  off  is  $5.60— or  - 

Quantity  discounts  Quoted  upon  rcQuest. 

We  will  allow  10  %  trade-in  for  one  cdd  nur  |Hf  jHSfiC 
chine  acainst  each  new  maeUne  purchased. 

Tour  choice  of  —  Forward  or  Backward, 

Roman  or  Gothic.  Solid  or  BemoTable  No.  HIMWiMfci 
Slide. 


Immediate  delivery  con  he  made 
from  atoek.  InaUt  on  Roberta.  If 
your  dealer  dove  not  carry  in 
atoek,  order  direct  from  factory. 


The  Roberts  Numbering  Machine  Co.,  694-7 1 0  Jamaica  Ave.,  Broolclyn,N.Y. 
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Visit  your  ATF  Branch  TODAY! 


C/verything 

for  Printers  •  Letterpress  or  Offset 

AMERICAN  TYPE  FOUNDERS 

An  Invaluable 
Aid  .  .  . 

to  printers,  lithographers, 
salesmen  and  advertisers. 

Color  Analyst 

by  EDWARD  PAUL  MULLAN 

is  a  book  that  is  an  accurate  guide 
.  for  any  possible  combination  of 
two,  three  or  four  colors.  This  is 
made  possible  by  squares  of  col¬ 
ors,  showing  the  dot  sizes  neces¬ 
sary  to  produce  the  combination 
desired,  $25.00 

Ftmmam  Bend  ehmek  teith  ordmr 

THE  GRAPHIC  ARTS  PUBL.  CO. 

608  South  Doarborn  St.,  Chicago,  III. 


to  both  the  hands  and  the  stencil,  and 
can  be  squeegeed  through  the  screen 
as  easily  as  process  paint.  Screen  Etch 
is  a  colorless  paste  the  chemical  com¬ 
position  of  which  is  such  that,  left  on  a 
few  minutes  after  printing,  it  can  then 
be  washed  off  with  ordinary  water.  The 
result  is  a  permanent  design  etched 
into  the  glass  in  an  even  frosting. 

Detailed  instructions  for  its  use  usu¬ 
ally  come  with  a  trial  offer. 

»  « 

Statistics  re  Lithography 

★  How  the  lithographing  industry  has 
grown  in  90  years  is  graphically  revealed 
in  the  statistical  record  which  the  U.  S. 
Bureau  of  the  Census  has  maintained  with 
every  Census  of  Manufactures  since  1849. 

In  that  year,  the  industry  had  11  estab¬ 
lishments,  employed  162  wage  earners,  and 
turned  out  products  valued  at  $136,000. 

In  1939,  the  latest  Census  year  covered, 
the  industry  had  749  establishments,  em¬ 
ployed  26,000  wage  earners,  and  produced 
$154,395,000  worth  of  goods. 

The  162  wage  earners  enumerated  at  the 
1849  Census  of  lithography  drew  wages 
totalling  $51,000.  In  1929,  the  18,979  wage 
earners  in  the  industry  drew  wages  total¬ 
ling  $32,021,919.  In  1939,  the  26,000  wage 
earners  then  enumerated  drew  wages  total¬ 
ling  $37,929,201. 

It  is  interesting  to  note  that  secondary 
products  of  the  lithographing  industry  in 
1939,  not  classified  in  the  industry,  valued 
at  $31,009,347,  exceeded  the  total  value  of 
all  products  reported  by  the  industry  at  any 
of  the  Censuses  prior  to  1909  when  the 
value  of  all  products  of  lithography'  reached 
$34,109,000  a  year. 


PRACTICAL  SILK  SCREEN  PROCESS  KITS 


With  these  practical  cranplete  NAZ- 
DAR  SILK  SCREEN  KITS  ypu  can 
turn  out  high  grade  showcards,  book  cov¬ 
ers,  streamers,  price  cards,  etc.,  at  little 
expense!  Print  as  many  as  you  need — 
in  any  number  of  colors — on  paper,  card¬ 
board.  cellophane,  bookbinders*  fabrics, 
metal,  glass  or  wood. 

KIT  A — Printing  Unit  30x40  In.,  $30.00 
KIT  B — Printing  Unit  20x30  In.,  $25.00 
KIT  C — Printing  Unit  11x14  In.,  $10.00 

Order  today  or  verite  for  information 

NAZ-DAR  COMPANY  GA  5-41 
4014  N.  Rockwell  St.  Chicago 
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AMERICAN  BLUE  BOY 


5  WHEEL  BLUE  BOT 


S  WHEEL  BLUE  BOr 


8 


P  R  E-C I S 1 0  N 


AT  Ail  BRANCNiS  AMiRICAN  TYPi  POUNDIR 


AMERICAN  NUMBERING  MACHINE  CO 

ATLANTIC  AND  SHEPHERD  AV-ES.  BROOKLYN  N.  Y 
BRANCH  — 105  WEST"  MADISON  S'^REET  CHICAGO  ILL 


Autodex  is  the  most  famous  phone  index 
ever  made.  Mechanically  perfect,  ever¬ 
lasting.  Push  button  .  .  .  pop!  .  .  . 
there's  page.  Now  in  10  stunning  colors. 
Every  phone  subscriber  a  prosp^ — and 
will  welcome  Autodex. 

ZEPHYR  AMERICAN  CORP. 
,  31  W.  47th  St.  New  York,  N.  Y. 


LEARN 

how  these  2  help 
you  build  sales! 
WRITE 


This  new  Zephyr  Perpetual  Calendar 
is  different  from  any  desk  calendar 
ever  produced  before.  It  is  more 
beautiful  (lustrous  Bakelite  in  3  col¬ 
ors) — more  readable  (huge  letters 
set  at  the  proper  angle) — more  con¬ 
venient  (contrasting  color  knobs 
make  setting  easy) .  And  it  is  a  rec¬ 
ord  making  value. 


Zephyr 

AUTODEX 
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COMiHUNlCATlONS 


Your  great  magazine  has  been  coming  to 
me  for  some  time  and  now  I  feel  that  I 
have  been  somewhat  tardy  in  expressing 
my  appreciation  of  it. 


We  look  ttyward,  that  is  my  son  and  self, 
to  the  dw  The  Graphic  Arts  Monthly 
comes.  l^jlwPfh  a  great  deal  of  pleasure 
that  we  jpMttyour  very  helpful  magazine, 
but  not  PUMkire  alone,  .for  there  are  too 
many  ^#c'^  that  are  more  than  just 
pleasui^^n^ing;  they  are  instructive  and 
helpfuL  appreciate  all  that  you  do 
for  ^’‘•Sprinter  and  the  printing  trades 
throe^  your  magazine,  and  the  courtesy 
with^wHiCh  your  many  advertisers  answer 
questions  which  are  put  to  them.  We 
would  hardly  know  what  to  do  without  this 
magazine  now  that  we  know  what  it  is. 
Ludwig  C.  Mortensen 
The  L.  C.  Mortensen  Print  Shop 
Gettysburg,  Pa. 
o  «  » 

I  wish  to  express  appreciation  to  you  folks 
for  the  courtesy  subscription  to  Graphic 
Arts  Monthly.  I  would  miss  it  greatly  if 
it  did  not  come. 

We  have  used  its  advertising  for  contacts 
for  cut  service,  holiday  stationery  and 
greeting  cards  sold  to  local  customers, 
^pe,  used  cases,  Elrod  cast  material,  etc., 
and  expect  to  get  even  more  good  out  of 
such  contacts  in  future — mutual  good  I 
guess. 

L.  Fliehmann 

Short  Order  Printery 

Thermopolis,  Wyoming 


I  have  been  a  constant  reader  of  your 
Graphic  Arts  Monthly  for  years  and  cer¬ 
tainly  appreciate  its  help. 

Arthur  Herzog 

Peoria,  III. 


Should  you  ever  decide  to  drop  the  Acme 
Printing  Company  from  your  mailing  list 
for  any  reason  advise  me  of  your  decision 
at  once  that  I  may  do  everything  in  my 
power  to  dissuade  the  action  FOR  I  CAN¬ 
NOT  GET  ALONG  WITHOUT  THIS  WON¬ 
DERFUL  MAGAZINE! 

Not  only  are  the  authoritative  articles  of 
exceptional  value  in  every  department  of 
a  plant  but  the  advertising  contained  in 
the  magazine  is  a  veritable  directory  of 
the  trade.  Regardless  of  the  need  arising, 
some  Graphic  Arts  advertiser  furnishes  a 
solution.  Whether  it  be  type,  cuts,  ma¬ 
chinery,  machinery  parts,  paper,  help  or 
advice  that  is  required,  we  hunt  up  our 
Graphic  Arts  (and  the  Lord  knows  where 
we'll  find  it  for  everyone  working  in  or 
hanging  around  our  shop  reads  it). 

Don't  hesitate  to  bill  us  should  you  charge 
for  the  magazine. 

William  W.  Borden 
Acme  Printing  Company 
Zanesville,  Ohio 
«  «  « 

Sure  enjoy  reading  the  G.A.M.  and  if  the 
mailman  is  a  little  slow  bringing  it  around 
I  feel  lost  and  wonder  why  it  doesn't  come 
sooner.  Read  almost  every  word  of  it, 
even  the  ads,  and  have  gotten  several  bar¬ 
gains  as  a  result.  Hope  you  will  keep 
my  name  on  the  mailing  list. 

M.  B.  Ford 
Mineral  Wells,  Texas 

I  wish  to  thank  you  for  the  fine  little 
magazine  which  comes  to  me  each  month. 
It  is  read  (eagerly)  from  "kiver  to  kiver" 
and  I  do  not  skip  an  ad  in  it.  I  find  it  a 
very  profitable  as  well  as  interesting  pub¬ 
lication.  Again  thanking  you,  I  am 

Sidney  A.  Smith 
Dayton,  Texas 
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S//e  obtained  a  copy  of  your  magazine  re¬ 
cently  after  hearing  so  much  praise  about 
it.  Believe  us  when  we  say  "You  have 
something  there"  because  after  only  one 
issue  we  have  gathered  some  valuable 
material  that  will  help  us  greatly. 

We  are  quite  new  in  the  printing  business 
in  Detroit  and  we  can  appreciate  helpful 
facts  when  we  get  it. 

Would  it  be  asking  too  much  If  we  could 
be  placed  on  your  active  mailing  list  for 
the  ensuing  year? 

Poliak  Printing  Company 
Detroit,  Michigan 

#  #  # 

"I've  been  missing  something  " 

And  how  I've  been  missing  It!  The  last 
issue  of  The  Graphic  Arts  Monthly  that 
I've  seen  is  March,  1940.  You  see,  up  till 
five  weeks  ago  I  had  never  published  a 
paper  of  my  own,  and  had  always  read 
your  fine  magazine  when  It  came  to  the 
boss's  desk. 

Now  that  Vol.  1 ,  No.  5,  of  my  paper  is  off 
the  press  I'm  just  beginning  to  realize 
how  much  I  depended  on  your  trade  jour¬ 
nal  for  a  hundred  and  one  different  things. 
Of  prime  concern  right  now  is  the  fact 
that  I  contemplate  the  purchase  of  some 
new  equipment,  and  am  at  a  loss  without 
your  magazine  to  refer  to. 

Please  enter  our  name  on  your  mailing 
list  so  that  we  won't  be  "missing"  the 
best  trade  journal  in  America! 

Bill  McKay,  Publisher 
The  Linn  Grove  Enterprise 
Linn  Grove,  Iowa 

«  «  * 

I  feel  very  ashamed  for  not  having  written 
before  to  thank  you  for  sending  G.A.M. 
every  month.  I  read  every  copy  from 
cover  to  cover  and  have  saved  every  one. 
Have  answered  quite  a  few  ads,  and  gotten 
some  swell  bargains.  Please  keep  on  send¬ 
ing  it,  and  if  you  should  start  to  charge  a 
subscription  price  for  it,  you  may  certainly 
count  me  in.  Thank  you  again! 

Ralph  Bloom 
Globe  Print  Shop 
Center  City,  Minn. 

♦  ♦  # 

I  am  opening  a  job  printing  plant  here  in 
a  few  days,  and  have  always  been  used  to 
reading  The  Graphic  Arts  Monthly  in  the 
different  newspapers,  and  wondered  If  you 
sent  it  free  to  job  shops  as  well.  I  get 
$$$$$$  worth  of  good  from  it.  It  is  too 
bad  such  a  helpful  book  could  not  be 
printed  weekly,  or  better  still  daily.' 

Reed's  Rapid  Press 
Gas  City,  Ind. 


Want  results? 


Stop  buying  just  so  many  gallons  of 
licjuid — buy  performance — standardize 
on  Paasche  "NO-OFFSET"  solution  and 
insure  clean  printed  sheets  at  full  press 
speeds. 

Like  thousands  of  other  printers,  you'll 
find  it  the  answer  to  your  offset  prob¬ 
lems,  for  Paasche  "NO-OFFSET"  solu¬ 
tion  is  laboratory  tested — scientifically 
compounded  of  the  finest  materials — 
made  to  meet  the  most  rigid  pressroom 
recjuirements. 

No  matter  how  difficult  your  printing 
may  seem,  there's  a  Paasche  "NO-OFF¬ 
SET"  solution  to  handle  it  to  your  com¬ 
plete  satisfaction. 

Just  remember — the  right  solution  may 
mean  the  difference  between  profit  and 
loss.  Don't  take  chances.  Be  sure — and 
specify  Paasche  "NO-OFFSET"  solution. 

Write  for  full  detatte^  prieet,  and 
quantity  dUeountt  TODAY 


AIRBRUSH  COMPANY 
1913  Diversey  Parkway  Chicago 
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Graphic  Arts  Oddities 


Red,  purple  and  gold  were  the  most 
popular  colors  for  ink  among  the  an¬ 
cient  Romans. 


Bookbinders  of  the  last  century  used 
the  light  froth  of  ale  to  hold  gold  / 
\  leaf  on  silk  binding  without  /i 
staining  the  silk. 


While  excavating  near  Alhambra, 
Spain,  in  the  1880's,  Spanish  archaeolo¬ 
gists  unearthed  a  steel  plate,  partly 
covered  with  wax,  upon  which,  it  ap¬ 
pears,  a  Moorish  poem  had  been 


etched  by  acid  by  mediaeval  Saracen 
craftsmen!  These  masters  of  the  art  of 
etching  swords  and  shields  are  said 
to  have  known  the  art  of  etching  as 
early  as  the  7th  century! 


Until  the  mid-1800's,  it  was  the  custom 
in  American  print  shops,  when  a  new 
proprietor  took  charge,  to  ask  him  to 
'treat  the  gang.  They  presented  him 
with  a  large  sheet  containing  the  let¬ 
ters  “I.A."  in  large  type,  meaning 


"Indulgence  Asked."  If  the  new  boss 
was  smart,  he  replied  with  a  sheet 
carrying  the  letters  "LG."  (Indulgence 
is  Granted).  Then  the  gang  celebrated 
with  fish,  crackers,  cheese  and  beer 
which  they  charged  to  the  new  boss. 


The  Howard  Paper  Mills 

Urbana,  Ohio 

Howard  Bond  Howard  Ledger 

Howard  Mimeograph 


‘The  l>lation*8  Business  Papers’ 


The  Maxwell  Paper  Mills 

Franklin,  Ohio 


Maxwell  Bond 

(  Watermarked ) 


Maxwell  Offset 

(Tub-Sized) 


The  Aetna  Paper  Mills 

Dayton,  Ohio 


Correct  Bond 

(Rag-Content) 


Maxopaque 

(The  All-Purpose  Paper) 


Dayton  Envelope  Company 

Dayton,  Ohio 

Manufacturers  of  Commercial  Envelopes 

Mill  Brand  Lines  a  Specialty 
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Solves  Flying  Chips  Problem 

★  Louis  Gilg,  foreman  of  the  compos¬ 
ing  room  of  The  Milwaukee  Journal, 
well-known  Wisconsin  newspaper,  has 


Lout*  GUg 


for  a  long  time  been  annoyed  and  per¬ 
plexed  at  the  constant  shower  of  metal 
chips  thrown  off  by  the  composing 
room’s  twelve  trimming  saws. 

He  knew  that  not  only  were  these 
chips  dangerous  to  saw  operators  and 
passing  compositors;  but  that  also  they 


Showing  metal  chip*  bouncing  off  platform 


made  for  unsatisfactory  printing  sur¬ 
faces  by  nestling  in  chases  and  forms. 
He  found  that  the  chips  were  particu¬ 
larly  troublesome  when  stereotype  base 
metal  and  cast  metal  furniture  were 
being  cut. 

After  employing  various  types  of 
guards  without  success,  Mr.  Gilg  dis¬ 
covered  that  the  chips  flew  not  from  the 
blade  but  bounced  off  the  steel  saw 
platform.  He  decided  that  a  slot  cut 
immediately  behind  and  at  the  side  of 
the  blade  would  cause  the  chips  to  fol¬ 
low  through  rather  than  bounce  off. 

To  test  his  theory  he  called  into  ac¬ 
tion  The  Journal’s  Stroboflash,  a  fast 
action  camera.  This  camera  operates 
on  the  stroboscopic  principal;  that  is, 
action  is  instantaneously  stopped  by 


Complete  with 
Spring  Gauge 


The  Jacques  Bookbinders'  Shear 


IRON  TABLE — ^26  inches 
wide  with  nickel  plated 
rules  for  gauKing. 

GAUGES  —  Rapidly  ad- 
iusted  for  acenrate  cutting. 

SPRING  GAUGE — for 

narrow  cutting  furnished 
unless  otherwise  ordered. 


OLA  IMP — Foot  clamping 
with  our  sectional  clamp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  thicknesses  oi 
stock. 

SIZES — 88  inch:  40  inch; 
45  inch;  50  inch:  60  inch; 
72  inch. 


fJTrite  for  Catalog  and  Priem* 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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Skotcing  sate  table  notched  to  catch  chips 

both  the  camera  shutter  and  the  strobo¬ 
scopic  light.  It  is  the  type  of  camera 
that  is  ueed  to  take  pictures  of  a  bullet 
going  through  a  pane  of  glass,  or  water 
from  a  faucet  stopped  in  midair. 

The  Stroboflash  Camera  showed  that 
Louis  Gilg’s  premise  was  right,  and 
that  the  chips  were  in  reality  bounc¬ 
ing  from  the  saw  table  as  shown 
in  the  picture  on  page  72.  One  of  the 
saw  tables  was  then  notched  as  shown  in 
the  illustration  above ;  a  hard  piece  of 
stereotype  metal  was  pushed  through 
and  the  results  recorded  on  the  camera. 

Since  this  experiment,  tables  of  all  of 
The  Journal’s  trimming  saws  have  been 
notched.  It  is  announced  that  The  Mil¬ 
waukee  Saw  Trimmer  Company,  manu¬ 
facturer  of  the  saw,  is  now  making  the 
notch  standard  equipment  on  all  of 
its  new  units. 


Sterling  Segister  Nats 

Tthuble  N»itow  Mar- 

(in  Qnoina— Sise  No.  1  V 

— 18  points  when  closed.  ^ 

Can  also  register  wood 
mounted 
plates.  18.60 
per  dozen  with 
wrench.  Circu- 
lar  arailahle. 

Older  today. 

The  Printing  Machinery  Co. 
436  Commercial  Sq.  Cincinnati#  O. 


ALSOP  ENQINEERINQ  CORP. 

60  Wright  St.,  Milldale,  Conn. 

Q  1 

1 

Send  me  your  10-day  free  trial 
“Labelit.” 

offer  on  i 

1 

Name . . 

1 

1 

1 

Firm . 

1 

1 

Address . 

1 

.  1 

City . State . 

I 

1 

ThrowAwaythat  Glue  Brush 

Save  the  wasted  glue,  keep  the  pack¬ 
age  clean,  speed  up  the  job,  either  for 
casual  or  production  schedules  by  using 

"LABELIT" 

In  the  printing  field  there  are  scores  of 
jobs  where  hand  application  of  labels,  seals, 
book  binding  strips,  etc.  are  necessary. 

"LABELIT" 

handles  every  job  equally  well,  because  it 
places  just  the  right  amount  of  adhesive 
(any  kind)  on  paper,  cloth,  or  cellophane, 
so  that  the  job  is  not  marred  with  excess 
glue,  production  is  speeded  up,  and  you 
save  money  in  spoiled  labels  and  wasted 
glue.  Handles  the  very  smallest  up  to  labels 
8  inches  wide. 

Let  us  prove  these  claims.  Send  the  coupon 
for  our  10  day  free  trial  offer. 


PASTE  THIS  ON  A  POSTCARD  AND  SENDAI 
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Meeting  Fixed  Costs 

( Continued  from  page  16) 

more  and  more  expert  on  direct  mail 
advertising  and  for  tliat  reason  a  more 
efficient  salesman.  The  salesman  who 
specializes  on  booklets,  house  organs 
or  any  other  one  thing  learns  to  sell 
that  one  thing  more  effectively  than 
lie  ever  could  if  he  were  selling  all 
forms  of  printed  matter. 

In  the  early  days  of  the  motor  truck 
a  dealer  experienced  difficulty  in  get¬ 
ting  his  sales  up  to  expectations.  Each 
salesman  was  selling  trucks  wherever 
and  to  whom  he  could.  Specialization 
was  tried.  One  salesman  concentrated 
on  coal  dealers.  Another  concentrated 
on  retail  stores.  A  third  sold  only  to 
contractors.  Each  man  on  the  sales 
force  sold  only  to  one  class  of  user. 
They  were  all  selling  the  same  make  of 
truck  but  it  was  discovered  that  each 
particular  class  of  user  had  special 
problems  and  when  the  man  calling  on 
that  user  was  specializing  on  his  par¬ 
ticular  class  he  understood  those  prob¬ 
lems.  Hence,  he  sold  more  trucks.  As 
a  result  of  putting  this  plan  into  ef¬ 
fect,  the  total  sales  volume  of  that 
dealer  increased  to  a  truly  surprising 
degree. 

Every  printing  shop  owner  who 
makes  a  careful  survey  of  demand  takes 
a  long  step  in  the  direction  of  learning 
how  to  increase  sales  volume  and  lower 
selling  costs.  He  learns  to  what  degree 
if  any  it  will  pay  him  to  employ  sales¬ 
men  who  specialize.  Most  important  of 
all,  he  will  have  discovered  that  to  meet 
fixed  charges  it  is  necessary  not  only 
to  make  detailed  cost  studies  within 
the  shop  but  also  outside  in  the  selling 
end  of  the  business.  In  the  past  it  has 
been  more  the  custom  than  the  excep¬ 
tion  to  conduct  the  sales  end  in  a  more 
haphazard  manner  than  any  other  de¬ 
partment  of  the  business.  It  is  not  easy 
to  maintain  the  required  demand  in 
any  such  way  as  that. 


Cure  of  Offsetting 

( Continued  from  page  20) 

Papers  which  resist  penetration  of  ink 
are  bad. 

10.  Rollers  set  too  tight  or  too  loose 
will  contribute  to  offset.  When  diam¬ 
eters  of  rollers  change  with  increased 
or  decreased  humidity,  one  must  re-set 
rather  than  add  ink.  Hard  rollers  cause 
beads  of  ink  to  form,  and  inks  will  pool 
up  with  water-logged  rollers. 

11.  Seasoning  paper.  It  is  claimed 
by  some  authorities  that  if  paper  is 
seasoned  in  the  pressroom  for  several 
days  it  will  help  to  overcome  offset. 

12.  Spray  guns,  misused,  can  contrib¬ 
ute  to  offset  when  one  depends  upon 
them  to  eliminate  the  evil.  Things  to 
check  are  size  of  spray  on  sheet  used, 
direction  of  nozzle,  trigger  release,  air 
pressure,  distance  from  pile,  the  correct 
compound,  and  the  adjustment  for  air 
and  mix. 

13.  Static  electricity.  Static  has  the 
faculty  of  holding  the  sheets  together 
tightly,  as  though  the  pile  were 
weighted.  Neutralizers  and  gas  and 
electric  sheet  heaters  will  help.  Glycer¬ 
ine  rubbed  on  packing  and  tapes  may 
help.  Other  methods  are  to  suspend 
tinsel,  grounded  on  the  press,  so  the 
tips  will  brush  the  sheets  on  delivery; 
release  moisture  by  opening  a  steam 
radiator  jet,  spray  water  or  sprinkle  it 
on  the  floor.  Paper  of  a  low  (3%  or 
4%)  moisture  content  is  the  main 
offender,  and  cold  air  aggravates  it 
further. 

14.  Use  of  the  wrong  ink.  Ink  may 
be  too  thin  or  too  greasy  for  the  stock 
used.  In  this  event,  add  a  stiffer  ink, 
or  choose  another  ink  better  suited  to 
the  stock.  Slow  drying  inks  are  a  cause 
of  offset,  especially  when  overprinting. 
Sometimes  the  ink  sets  quickly  and  all 
seems  well;  then  several  hours  later 
offsetting  will  occur  in  the  piles.  To 
aid  the  work,  keep  stock  in  small  lifts, 
probably  in  racks  on  the  jogger  board, 
and  use  a  good  drier. 
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Creative  Printing 

(Continued  from  page  24)  * 

by  mail  advertising,  the  manufacturer 
cuts  his  mail  campaign.  The  last  ten 
years  fluctuated  along  that  way — and 
today  we  have  a  new  situation. 

Buying  power  is  strengthened.  And 
as  fast  as  the  volume  declined  a  dec¬ 
ade  ago,  the  rise  in  direct  advertising 
appropriations  today  is  just  as  fast. 
But  buying  power  alone  is  not  in  itself 
responsible  for  the  increase.  Direct  ad¬ 
vertising  has  taken  on  a  new  meaning 

_ and  has  opened  up  a  new  market  for 

creative  printing. 

Creative  printing  today  is  linked  as 
an  integral  part  of  personal  selling, 
trade  paper  advertising,  and  other 
forms  of  advertising,  publicity  and  cor¬ 
respondence.  Even  the  ordinary  busi¬ 
ness  letterhead  has  become  a  medium 
for  helping  to  do  a  better  selling 
through  advertising  job. 

This  attitude  attracted  the  talents  of 
the  best  advertising  agencies,  and  today 
many  of  them  operate  a  highly  geared 
direct  advertising  department  out  of 
their  “Production  Department,”  “Re¬ 
search  Department,”  “Sales  Promotion 
Department,”  or  “Business  Develop¬ 
ment  Department.”  Printers  who  un¬ 
derstand  the  “language”  of  the  agency, 
and  can  deliver  the  quality,  are  finding 
that  it  pays  to  handle  Creative  Print¬ 
ing,  and  still  carry  the  Agencies  Com¬ 
mission  of  5%  to  15%  with  the  knowl¬ 
edge  of  the  advertiser.  The  executive 
knows  that  a  man  is  worthy  of  his  hire 
and  that  he  gets  nothing  for  nothing. 

Creative  Printing  jobs  are  non-com¬ 
petitive  when  built  on  original  think¬ 
ing.  There  is  no  monopoly  on  ideas. 
The  woods  are  full  of  eager  advertis¬ 
ers  who  are  sincere  in  their  desire  to 
use  printed  advertising  as  a  “follow 
through”  part  of  their  budgets. 

The  best  salesman  for  the  creative 
printer  is  good  results  for  his  clients. 
Other  sales  tools  will  be  the  topic  of 
our  next  chat  together. 


Let  M  &  L  Type  Faces  furnish 
you  ammunition  for  a  NEW  sell¬ 
ing  argument. 


Brighten  some  of  your  own 
selling  Uterature  with  graceful 
Coronet  active  Eden,  or  forceful 
Stymie  Extrabold  faces.  Keep 
ahead  of  your  competition  by 
showing  striking  M  &  L  Foundry 
type  faces  before  they  become 
generally  used. 

Get  the  facts  on  M  &  L  press 
tested,  long  wearing,  special  mix 
foundry  type.  Leom  how  you  con 
buy  a  single  line  or  himdreds  of 
pounds  of  type  os  you  need  it 
Fill  in  and  mail  the  coupon  be¬ 
low  —  NOW. 


4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 


WITHOUT  OBLIGATION,  please  send 
FREE  catalog  of  M  &  L  Foundry  Type 
and  place  my  name  on  mailing  list  for 
I  new  showings. 


Nome . . . 
Address 


MaL  TYPE  FOUNDRY 
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TRICKS 


More  on  Mortising  Casts 

★  In  recent  issues  of  the  Graphic  Arts 
Monthly  considerable  has  been  said  in 
regard  to  “Mortising  Casts.”  While  I 
have  used  every  method  described  in 
these  articles,  at  tsome  time  or  another, 
I  have  found  a  method,  which  to  us  has 
proven  more  satisfactory.  Almost  every 
shop  has  an  old  case  of  worn  out  brass 
rule.  I  use  this  rule  wrapped  with 
gummed  tape  as  the  box  for  my  mor¬ 
tise,  using  leads  and  slugs  for  the  in¬ 
side  of  this  box.  The  greatest  advan¬ 
tage  in  this  method  is  that  many  times 
it  is  necessary  to  make  %  em  measure 
mortises,  which  can  easily  be  done  with 
brass  rule  and  slugs.  The  pressure  of 
the  screws  holds  the  box  in  place  and 
the  heat  does  not  damage  the  leads  and 
slugs,  and  you  have  a  smooth  mortise. 

T.  C.  Klassen 

Rawlins,  Wyoming 

»  « 

Colored  Line  Aids  Feeding 

'At  In  feeding  cards,  envelopes,  etc.,  on 
a  platen  press,  where  high  speed  is  nec¬ 
essary,  you  will  find  that  a  diagonal 
line,  drawn  with  a  colored  crayon  from 
the  upper  right-hand  corner  of  the 
platen  down  past  where  the  lower,  left- 


hand  corner  of  the  card  or  envelope  will 
rest  in  the  gauge  pins,  will  direct  your 
hand  and  eye  for  most  accurate  opera¬ 
tion.  A  bright  or  contrasting  color 
should  be  employed  and  the  line  should 
be  heavy  so  that  there  is  no  strain  on 
the  eyes  in  watching  for  it.  Your  hand 
will  follow  the  line  with  your  eyes  so 
that  the  stock  almost  drops  into  place. 
The  trick  is  especially  valuable  on  long 
runs  and  I  am  sure  you  will  find  that 
it  relieves  considerable  nerve  strain. 

G.  E.  Hendrickson 
Argyle,  Wisconsin 

»  €€ 

Keeps  Stock  from  Slithering 

★Slippery  stock  can  be  prevented  from 
slithering  off  the  platen  press  feed 
table  if  one  will  make  a  three  sided 
box  somewhat  longer  than  the  stock, 
but  it  need  not  be  wider.  The  open 
side  of  course  is  towards  the  feeder. 
The  bottom  of  the  box  should  extend 
a  couple  of  inches  beyond  the  right 
hand  end  board.  With  an  ordinary 
screw  clamp  this  can  be  attached  firmly 
to  the  feed  board  in  a  moment’s  time. 

E.  W.  Thurber 
Williamstown,  Vermont 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  dr  Paper  Co.,  Newport,  Ky. 
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Tips  on  Numbering  Jobs 

In  the  case  of  a  consecutive,  forward 
nombering  machine,  it  is  advisable  to 
set  the  press  counter  at  the  same  figure 
as  that  printed  by  the  numbering  ma¬ 
chine.  In  that  manner,  if  the  number¬ 
ing  machine  should  skip  or  stick  or  in 
any  other  manner  miss  one  or  several 
numbers,  the  counter  will  keep  a  relia¬ 
ble  check  upon  it. 

When  using  skipping  machines,  the 
counter  should  be  set  at  a  figure  which, 
when  multiplied  by  the  number  of  ma¬ 
chines  used,  will  amount  to  the  highest 
figure  printed.  As  an  example ;  If  three 
machines  are  used  and  the  numbers 
printed  are  1498-1499-1500,  the  coun¬ 
ter  should  register  500.  In  this  manner, 
the  printer  will  not  have  to  guess  as  to 
which  numbering  machine  has  missed, 
and  may  check  them  against  counter 
periodically  instead  of  maintaining  a 
constant  watch  over  them. 

It  would  of  course  follow  that  when 
4,  5,  or  6  skipping  machines  are  em¬ 
ployed,  the  figure  on  the  press  counter 
must  be  1/4,  1/5  or  1/6  of  thcs  highest 
number  printed,  respectively.  . 

AlbeTt„Dager 

■  Los  Angeles f  Ceil. 

»  « 

Has  Many  Uses 

♦The  little  thumb-operated  squirt  guns 
built  into  the  top  of  a  popular  brand  of 
bottled  window  cleaner  will  serve  many 
useful  purposes  around  the  average 
print  shop. 

The  bottles  may  be  filled  with  pene¬ 
trating  oil,  gasoline,  kerosene,  type 
fluid,  lubricating  oil  or  even  ink  thin¬ 
ning  fluids.  The  spray  unit  in  the 
cap  provides  an  excellent,  economical 
means  of  dispensing. 

Birt  E.  Oberlies,  Jr. 

Denver^  Colo. 


WANTKl) 


PRINTERS  SEEKING 

EXTRA  PROFIT! 


QUALITY 

PLASTIC  RELIEF  PRINTING  at 
FULL  PRESS  SPEEDS  with 

Domore 

Automatic 

PROCESSING  MACHINE 

More  and  more  print¬ 
ers  are  discovering  how 
easily  they  can  increase 
profits  with  DOMORE 
AUTOMATIC. 

DOMORE  produces 
Top  Quality  Plastic  Re¬ 
lief  Printing  at  Top 
Press  Speeds. 

WATCH  FOR  BIG 
COMPOUND  NEWS 

Write  for  Information 


Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 
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Printing  Education  Conference 

★  Three  hundred  teachers  of  printing  are 
expected  to  attend  the  20th  annual  Confer¬ 
ence  on  Printing  Education,  under  the 
auspices  of  the  National  Graphic  Arts  Edu¬ 
cation  Association,  to  be  held  at  the  Hol- 
lenden  Hotel,  Cleveland,  Ohio,  June  29  to 
July  2.  In  keeping  with  the  times  the  pro¬ 
gram  has  been  built  around  the  general 
theme,  “Graphic  Arts  Education  for  the 
Common  Defense.” 

Harry  L.  Gage,  chairman  of  the  Advisory 
Council  on  Graphic  Arts  Education  will 
give  the  keynote  address  on  “The  Place  of 
Graphic  Arts  Education  in  a  Program  for 
Common  Defense.”  The  annual  conference 
dinner  meeting  scheduled  for  Tuesday  eve¬ 
ning,  July  1  will  be  strictly  a  patriotic 
celebration.  Dr.  J.  H.  Mason,  superintend¬ 
ent  of  Public  Schools,  Canton,  Ohio,  will 


be  the  main  speaker,  on  “Patriotism  and 
Printing  Education.”  As  special  features, 
there  will  be  a  presentation  of  an  American 
Flag  by  Thomas  Roy  Jones,  president  of 
the  American  Type  Founders,  and  of  a 
British  Flag  by  Charles  R.  Conquergood 
of  the  Canada  Printing  Ink  Company 
Toronto,  Ontario.  One  of  the  winning 
essays  in  the  recent  IPI  contest  on  “Print¬ 
ing,  the  Safeguard  of  Democracy,”  will  be 
read  by  Tom  Land  of  the  Masonic  Home 
and  School,  Fort  Worth,  Texas,  winner  of 
the  second  award  in  the  contest.  George 
Welp  of  the  International  Printing  Ink 
Division  of  the  Interchemical  Corporation, 
New  York  City,  will  present  a  silver  cup 
to  the  Ottmar  Mer  gen  thaler  School  of 
Printing  for  the  best  printed  essay  in  the 
contest.  The  Cleveland  Board  of  Ekiuca- 
tion,  the  Cleveland  Typothetae  Association, 
the  Cleveland  Club  of  Printing  House 
Craftsmen,  and  the  Cleveland  Typographi¬ 
cal  Union  are  cooperating  with  the  National 
Graphic  Arts  Education  Association  for  this 
occasion. 

In  addition  to  the  annual  Conference 
dinner  session  there  will  be  two  evening 
sessions.  One  will  be  devoted  to  “Art  and 
Its  Relationship  to  Printing  Education” 
with  Alfred  Howell,  Directing  Supervisor 
of  Art,  Cleveland  Public  Schools,  and  Otto 
Ege,  professor,  Cleveland  School  of  Art,  as 
the  main  speakers.  Two  movies,  “More 
Than  Meets  the  Eye,”  an  IPI  film  and 
“Youth  Marches  On,”  a  patriotic  film, 
with  Arthur  E.  Ormsbee,  Grand  Rapids, 
Michigan,  narrator,  distributor  of  the 
Graphic  Arts  Association  of  Grand  Rapids, 
Michigan,  will  be  shown. 

The  other  evening  session  will  be  the 
annual  meeting  of  the  National  Student 
Graphic  Arts  Society,  the  student  honor 


CAST  IRON  IMPOSING  SURFACES 


Our  Surfaces  are  planed  perfectly  level  and  smooth.  They  are  braced  on  the  under 
side  by  ribs  running  both  ways  of  the  plate  to  prevent  sagging. 

We  carry  many  standard  sizes  in  stock  and  can  make  up 
special  sizes  on  receipt  of  order 

MORGANS  &  WILCOX  MFG.  CO.,  MTiddletown,  N.  Y. 
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Membership  in  the 

NATIONAL  BUSINESS  PAPERS  ASSOCIATION  REQUIRES  .  .  . 

Audited  Circulation 


The  National  Business  Papers  Association  demands 
that  each  member  publication  give  certified  proof  of 
audited  circulation  twice  a  year. 

As  a  member  of  the  Association  we  heartily  approve  of 
this  requirement  and  offer  copies  of  our  audited  cir¬ 
culation  to  anyone  who  wishes  to  see  them. 

As  publishers  of  a  business  magazine  we  believe  that 
advertising  should  not  be  placed  in  publications  that 
are  not  audited  because  audited  circulation  is  in  keep¬ 
ing  with  present-day  trends  of  removing  doubt  and  un¬ 
certainty  from  circulation  claims. 

The  GRAPHIC  ARTS  MONTHLY 

Circulation  audited  semi-annually  by  ContraUed  Circulation  Audits  Inc. 
Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
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Bench  Model 


Complete 


organization  of  the  National  Graphic  Arts 
Education  Association.  For  the  first  time 
student  members  of  125  clubs  organized  in 
the  leading  printing  schools  of  the  cr>un* 
try  will  be  present  to  take  part  in  the  pro¬ 
gram.  This  session  will  be  presided  over 
by  Harold  H.  Kirk,  Langley  Junior  High 
School,  Washington,  D.  C. 

One  complete  session  will  be  given  over 
to  discussion  of  the  findings  of  the  1941 
research  project  committee  on  “Develop¬ 
ing  Model  Courses  of  Instruction  on  the 
Junior,  Senior  and  Vocational  School  Lev¬ 
els  on  a  National  Basis.”  This  meeting 
will  be  in  charge  of  Glen  U.  Cleeton,  head 
of  the  Department  of  Printing,  Carnegie 
Institute  of  Technology,  chairman  of  the 
research  committee. 

Among  the  other  speakers  who  will  take 
part  in  the  Conference  program  are  Dr. 
Charles  H.  Lake,  superintendent  of  Cleve¬ 
land  Public  Schools;  B.  B.  Eisenberg,  past 
president.  United  Typothetae  of  America; 
Charles  Schraff,  president,  Cleveland  Club 
of  Printing  House  'Craftsmen ;  Thomas  J. 
Martin,  president,  Cleveland  Board  of  Edu¬ 
cation  and  vice-president  of  International 
Typographical  Union ;  Harry  A.  Porter, 
vice-president,  Harris-Sey bold- Potter, 
Cleveland ;  Douglas  McMurtrie,  Ludlow 
Typograph  Company,  Chicago,  chairman  of 
the  educational  commission.  International 
Association  of  Printing  House  Craftsmen ; 
R.  Randolph  Karch,  principal.  Printing 
High  School,  Cincinnati,  Ohio;  A.  T.  Sta- 
vaski.  State  Teachers  College,  California, 
Pa. ;  J.  Hemy  Holloway,  principal.  The 
New  York  School  of  Printing,  New  York 
City ;  John  E.  Fintz,  directing  principal, 
Special  Schools  and  Vocational  Education, 
Cleveland;  Frank  C.  Moore,  director  of 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gauge  adjustable  to  points; 
safe,  positive  Workholder;  V-Be^;  Ball 
Bearing  Mandrel ;  Miter  Gau^  and 
Miter  Vise  and  Trimsteel  Saw  Blade. 
Cabinet  Model  $25.00  extra. 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  Clybourn  St.  Milwaukee,  Wis. 


$135.00 
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Industrial  Arts,  Cleveland;  M.  J.  Eck,  su¬ 
pervisor  of  Printing  Education,  Cleveland, 
and  twenty  printing  instructors  of  the 
Cleveland  Public  School  system  who  will 
give  the  special  demonstrations  of  teaching 
technique. 

The  general  chairman  of  the  conference  is 
Chester  A.  Lyle,  Timken  Vocational  High 
School,  Canton,  Ohio,  president  of  the  Na¬ 
tional  Graphic  Arts  Education  Association. 
The  other  officers  of  the  Association  are; 
Hupp  E.  Otto,  assistant  principal,  McKin¬ 
ley  Trade  School,  Wheeling,  West  Virginia, 


Cheater  A.  Lyle 


YOUR  aLendia*L± 

WITH  FRANKLIN  PLATES 
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10-DAY  TRIAL— MONEY  BACK  GUARANTEE 


PARAMOUNT  PRODUCTS  GO. 

Dept.  5GAM  545  Fifth  Ave.,  New  York 


This  new  No.  37  catalog  is  the  most  compre¬ 
hensive  collection  of  ready-to-print  calendar 
designs  showing  over  318  styles  from- the  most 


guide  to  printers  seeking  new  and  novel  ideas — 
single  months,  yearly,  18  and  24  month  plates, 
3-at-a-glance  plates  to  fit  business  cards,^  wall 
hangers,  books;  almanac  plates,  authentic,  infor¬ 
mative,  in  standard  sizes.  Accurate,  easy  to  read. 

Weather  and  moon  phase  information,  his¬ 
torical  and  astronomical  data  for  calendar  pad 
manufacturers  available  in  manuscript  form. 

Also  shown  are  2-color  blotter  plates  in  com¬ 
bination  with  calendars,  beautifully  designed 
around  the  sign,  flower  and  stone  of  the  month. 

Write  for  information.  Send  25c  for  catalog 
(amount'  to  be  credited  on  your  first  order). 

THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Dapt.  G,  Chicago,  III. 


The  only  DRILL-TOOL  with  a  full  year's  guarantee 


pDCC  Accessory  outfit  (Value  $2)  includes  set  of  drills,  mounted  1%  inch  grinder,  sanding 
discs,  cutting  wheels,  mounted  brush,  polishing  wheel,  carving  burr,  etc.  FREE  with 
fach  Tool  ordered  NOW.  We  pay  postage. 


WORLD’i^  GREATEST  all  arouncf 


UECTMC  TOOC^ 


ONLY 


1 

Lpostpaid  J 


DRILLS  •  GRINDS  •  SANDS  •  SAWS 
POLISHES  •  SHARPENS  •  CARVES 


The  new  WHIZ  ELECTRIC  TCOL  is  the  handiest  power  tool 
ever  made.  A  rugged  tool  for  power  and  precision  work.  Drills 
through  %  inch  iron  plate  in  42  seconds  or  engraves  intricate 
designs.  Handles  any  material:  Metals — ^Woods — Alloys — Plas¬ 
tics — Glass — Steel — etc.  Saves  time.  Eliminates  labor.  Plug 
into  any  socket  AC  or  DC.  110  volts.  Chuck  %  inch  capacity. 
•Ball  bearing  thrust.  Powerful,  triple-geared  motor.  STANDARD 
MODEL  with  Normal  Speed  (uses  200  accessories,  instantly  inter¬ 
changeable)  .  Price  only  $7.95. 


vice-president;  R.  Randolph  Karch,  prin¬ 
cipal,  Printing  High  School,  Cincinnati, 
Ohio,  secretary;  E.  S.  French,  Eastern 
High  School,  Washingrton,  D.  C.,  treas¬ 
urer,  and  Fred  J.  Hartman,  educational 
director,  Washington,  D.  C.  M.  J.  Eck  of 
the  Cleveland  Public  School  system  is  the 
local  chairman  on  Conference  arrangements. 
»  €< 

New  Economy  Band  Saw 

•k  H.  B.  Rouse  &  Company,  2214-16  North 
Wayne  Avenue,  Chicago,  Illinois,  an¬ 
nounces  a  new,  low  priced  Economy  Band 
Saw  developed  especially  for  the  smaller 
printer. 

The  mechanism  on  the  Master  Rouse 
Band  Saw  which  automatically  feeds  the 
slugs  to  the  saw  blade  has  been  replaced 
by  a  hand  operating  mechanism. 

The  saving  gained  by  the  elimination  of 
this  delicate  and  expensive  mechanism  is 
being  passed  on  to  the  Economy  Band  Saw 
users,  reducing  the  price  to  nearly  1/3  of 
that  of  the  Master  model.  The  method  of 
slug  length  selection  is  the  same  as  on  the 
Master  model.  The  Master  Rouse  Band 
Saw  cuts  a  full  galley  of  slugs  to  measure 
in  35  seconds.  Slugs  may  be  all  one  length 
or  many  different  lengths.  They  may  be 
cut  to  one  pica  or  fractions  of  a  pica  without 
setting  gauges  or  changing  clamps.  The 
Economy  Rouse  Band  Saw  does  the  same 
work,  although  the  capacity  is  less  than 
that  of  the  Master  model. 

The  New  Economy  Rouse'  Band  Saw 
will  take  the  output  of  several  typesetting 
machines.  The  actual  speed  of  cutting  the 
slugs  is  the  same  as  on  the  Master  model. 

The  Rouse  Economy  Band  Saw  has  the 
same  safety  features  as  the  Master  model. 


Route  Economy  Band  Sato 


as  the  operator  does  not  have  his  hand  near 
the  cutting  blade  while  placing  the  slugs 
on  the  machine  or  during  the  cutting  opera- 
tion.  ^ 

The  Rouse  Economy  Band  Saw  will  cut 
Linotype,  Intertype,  or  Ludlow  slugs. 


HIGH-SPEED  JOB  BLACK  INK 

N0.2141S  (BK10306AD) 

The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  Lit  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturert  of  Fine  Litho  and  Printing  Inks  for  All  Purposes 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 
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Wins  Ayer  Cup 

*  The  New  York  Herald-Tribune  has  been 
awarded  the  F.  Way  land  Ayer  Cup,  high¬ 
est  recognition,  in  the  11th  Annual  Exhibi¬ 
tion  of  Newspaper  Typography,  conducted 
by  N.  W.  Ayer  &  Son,  Inc. 

The  paper  was  selected  from  among  a 
total  of  1,038  entries  in  the  Exhibition, 
which  was  open  to  all  English-language 
dailies  in  the  United  States.  The  award  was 
made  on  the  basis  of  excellenQe  in  typog¬ 
raphy,  make-up  and  presswork. 

In  addition  to  the  Ayer  Cup  award,  12 
honorable  mentions  were  awarded  to  papers 
in  the  four  circulation  and  format  groups 
as  follows : 

Standard-size  papers  of  more  than  50,000 
circulation :  First  Honorable  Mention,  The 
Richmond  Times-Dispatch ;  Second  Honor¬ 
able  Mention,  The  New  York  Times,  and 
Third  Honorable  Mention,  The  Milwaukee 
Journal. 

Standard-size  papers  of  from  10,000  to 
50,000  circulation :  First  Honorable  Men¬ 
tion,  Cape  Cod  (Hyannis,  Mass.)  Standard- 
Times  ;  Second  Honorable  Mention,  Dayton 
(Ohio)  Journal,  and  Third  Honorable  Men¬ 
tion,  The  Billings  (Mont.)  Gazette. 

Standard-size  papers  of  less  than  10,000 
circulation :  First  Honorable  Mention, 

Manchester  (Conn.)  Evening  Herald;  Sec¬ 
ond  Honorable  Mention,  The  Alexandria 
(Va.)  Gazette,  the  Third  Honorable  Men¬ 
tion,  The  Troy  (N.  Y.)  Record. 

Tabloids,  regardless  of  circulation :  First 
Honorable  Mention,  PM,  New  York ;  Sec¬ 
ond  Honorable  Mention,  Newsday,  Nassau 
County,  Long  Island,  and  Third  Honorable 
Mention,  The  News,  Washington,  D.  C. 

»  « 

A  Very  Handy  Book 

★  “Arithmetic  for  Printers”  by  J.  Woodard 
Auble  is  a  180  page  clothbound  book  con¬ 
taining  much  helpful  information  needed 
by  the  printer  in  his  various  calculations. 
Many  types  of  problems  common  to  the 
printer  are  worked  out  and  explained. 

Chapters  are  given  over  to  Fractions, 
Percentages,  The  Point  System,  Spacing, 
Estimating,  Copy-fitting,  Ratio  and  Pro¬ 
portion,  Paper  and  Ink. 

The  book  is  published  by  The  Manual 
Arts  Press,  Peoria,  Illinois  and  sells  at 
$1.72  a  copy. 


will  want  a  Copy 
ot  Goes  1941 


Baseball  Calendar 

•  •  because  it's 
so  chock- full  of 

•  Interesting 

•  Informative 
and . .  • 

•  Unusual 
facts  and 

figures. 

•  Eleven  new 
features. 

YOU  can  create 
buBiness  by  sell¬ 
ing  this  intensely 
intriguing  BASE- 
B  ALL  Calendar. 
Write  today  for 
sample. 


Goes  Lithographing  Company 

61  W.  61st.  St.,  Chicago  e  53B  Park  PL,  New  York 


Takes  the  “work” 

jut  of 

PRESSWORK  / 

.  It 

w 

THE  GUMMED  PRODUCTS  COMPANY 

1  Offices  Troy,  Ohio 

Mills 
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“Printed  Art”  Exhibition 

★  An  exhibition  to  encourage  a  wider  ap¬ 
preciation  of  the  excellent  printed  work 
done  specifically  in  practical  fields  of  busi¬ 
ness  and  industry  will  be  held  at  the  Brook¬ 
lyn  Museum,  Elastern  Parkway,  Brooklyn, 
N.  Y.,  from  May  29  through  the  summer. 
The  Museum  wishes  to  point  out  that  the 
general  public  sees  enormous  quantities  of 
art  every  day  without  realizing  it  and  with¬ 
out  ever  entering  any  of  hundreds  of  exhi¬ 
bitions  devoted  yearly  to  the  exposition  of 
art  productions  done  purely  as  forms  of 
self-expression.  The  Museum  show  will  be 
called  “Printed  Art”  and  the  subtitle  might 
be  “Day  to  Day  Art,”  “The  Art  the  Public 
Sees  Every  Day”  or  “Art  That  Works.” 

The  show  falls  into  five  main  divisions: 
magazine  and  newspaper  illustration,  adver¬ 
tising  illustration,  packaging,  book  illustra¬ 
tion,  and  miscellaneous  objects  such  as 
wall  covering,  oil  cloth,  textiles,  and  the 
like. 

The  committee  selected  to  advise  the 


Museum  in  this  activity  is:  George  Welp, 
promotion  manager  of  the  Interchemical 
Corporation;  Edward  A.  Wilson,  illustrator 
and  designer;  C.  A.  Breskin,  publisher  of 
“Modern  Packaging” ;  Ralph  Walker,  ar¬ 
chitect;  and  James  R.  Patterson,  super¬ 
visor  of  interior  design,  Pratt  Institute. 

Advertising  agencies,  magazines,  artists, 
designers,  type  and  printing  companies,  the 
Lithographers’  National  Association,  Inc., 
and  The  American  Institute  of  Graphic  Arts 
have  lent  maternal  generously. 

»  «c 

Takes  Larger  Space 

★  The  Printers  Bindery  Service,  216  North 
Clinton  Street,  Chicago,  announces  that  it 
has  added  additional  space  to  its  quarters 
at  the  same  address. 

According  to  Mr.  Joseph  Moses,  the  com¬ 
pany,  which  specializes  in  metal  edging  of 
calendars  and  charts,  has  added  new  equip¬ 
ment  to  take  care  of  the  increased  produc¬ 
tion  necessary. 


CPictoUc 


PRODUCES  "PLUS"  PROFITS 

*  Bound  to  win  added  sales  and  profits  for  your  customers 
and  plant.  Show  prospects  the  advantages  of  PLASTIC 
BINDING  on  their  printed  pieces.  Prove  its  attention-com¬ 
pelling  and  selling  value.  Narrow-hack  style  turns  back 
to  back.  Standard  full-back  permits  backbone  title  stamp¬ 
ing — an  exclusive  feature.  PLASTIC  BINDING  gives  last¬ 
ing  sales-appeal  ...  in  fourteen  sparkling  colors  ...  to 
booklets,  catalogs,  portfolios,  etc. 

DUMMY  SERVICE 

PLASTIC  BINDING  helps  seU  more  print¬ 
ing.  Send  your  dummies  lor  binding.  No 
cost  or  obUgation  for  tUs  service. 

Aak  for  PLASTIC  BINDING  by  Namo 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  e  Chicago,  Illinois 

LICENSEES  EVERYWHERE 
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To  Furnish  Offset  Information 

h  ‘‘Harris  Impressions”  is  the  name  of 
the  interesting  new  house  organ  recently 
launched  by  the  Harris-Seybold-Potter 
Company,  and  circulated  among  5,000 
lithoRrapbers,  students,  instructors,  and 
others  interested  in  printing. 

Technical  in  nature,  it  is  apparently  in¬ 
tended  to  provide  lithographers  with  infor¬ 
mation  that  will  enable  them  to  obtain  the 
maximum  in  service  and  production  quality 
from  their  Harris  offset  presses,  and  to  ac¬ 
quaint  them  with  new  materials  and  new 
methods  that  are  developed  in  the  Harris 
Research  Laboratories. 

The  company  announces  that  it  will  be 
glad  to  add  the  names  of  interested  firms  or 
individuals  to  the  mailing  list.  Requests 
should  be  addressed  to  the  Editor  of  “Har¬ 
ris  Impressions,”  Harris-Seybold-Potter 
Company,  Cleveland,  Ohio. 

»  « 

Pictures  Available  for  Printers 

★  “Pictures”  is  the  title  of  a  very  inter¬ 
esting  and  attractive  booklet  made  available 
recently  for  the  trade  by  Goes  Lithograph¬ 
ing  Company,  61  West  61st  Street,  Chicago, 
and  53  B.  Park  Place,  New  York  City. 

The  16-page  booklet  carries  much  help¬ 
ful  information  on  how  printers  can  use 
many  of  the  very  large  line  of  Goes  Sheet 
Pictures,  ranging  in  size  from  3^x4^  to 
22x28  inches  for  tip-ons,  menus,  booklet 
covers,  advertising  folders,  window-counter 
displays,  greetings,  mailing  cards,  folders, 
inserts,  premiums,  awards  and  art  studies. 

Sales-creating  suggestions  are  also  given 
printers  on  the  use  of  these  pictures,  cover¬ 
ing  more  than  300  different  subjects,  many 
of  which  are  reproductions  in  six  or  more 
colors  of  costly  original  paintings. 

j»  «c 

Appoints  Detroit  Typesetting  Co. 

★  Acme  Type  Foundry,  161  West  Harri¬ 
son  Street,  Chicago,  Illinois,  announces  the 
appointment  of  The  Detroit  Typesetting 
Company,  Detroit,  Michigan,  as  its  exclu¬ 
sive  representative  in  the  state  of  Michigan 
and  in  Toledo,  Ohio.  Acme  Type  Foundry 
states  also  that  the  complete  Monotype 
series  of  Twentieth  Century  Ultra-bold  is 
now  available  in  fonts  or  sorts  from  14  point 
to  72  point. 


BOSBACK 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi -Pro  Paper  Drills. 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  In  the  World 

Rosback  Verti¬ 
cal  Perforators 
have  replace¬ 
able  perforating 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Foot-power 
perforators.  20", 

24".  28"  sizes ; 
motor  drive  28" 
and  30"  sizes. 

Hand  perfora¬ 
tor.  10"  size 
with  open  end. 
perforates  20" 
line  by  revers¬ 
ing  sheet. 


“T/ie  Most  Clear~ciU  Book 
on  Printers*  Cost  and  Ac~ 
counting  Problems,** 

So  wrote  Glen  U.  Cleeton, 
Head  of  the  Department  of 
Printing,  Carnegie  Institute 
of  Technology,  to  C.  A. 
Hale,  Author  of 

ABC  Handbook 
for  Printers 

Price  $10.00  a  copy 

Please  send  money  with  order 

GRAPHIC  ARTS  PUB.  CO. 

608  South  Dearborn  Street  Chicago 
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Save  on 

NEW  SAWS 
AND 

SHARPENING 


Sharpening75c  10  coupons  $6.00 

(We  my  return  Poetote) 

Write  for  prices  and  trade-in  plan  on  new 
saws  for  any  make  machine 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis^  Ind. 


VER-E-GOOD 

Ink  Softener  and  Drier 

Is  Versatile 

It  works  eaually  well  in  tints,  colors  or 
black — on  type,  solids  or  halftones.  Can 
be  mixed  with  all  inks  with  uniformly 
Kood  results.  offset.  Write 

for  a  sample. 

DEVERE  COMPANY 

1 363  -  20th  St.  Racine,  Wis. 


UPRItHTGRAIN  RASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Write  for  Information  and  Prieat 

J.  W.  Pitt,  Inc.,  Bath,  N.  Y. 


Challengm  Safety  Paper  Guard 
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Speed  in  Spiral  Binding 

★  The  Spiral  Binding  Company,  111  North 
Canal  Street,  Chicago,  announces  the  com¬ 
pletion  of  an  order  for  Spiral  binding  932 . 
000  books  for  a  local  mail  order  house.  The 
books  had  to  be  produced  at  a  rate  of 
75,000  per  day  in  order  to  meet  the  mailing 
schedule.  The  size  of  the  books  was  8}4xll 
binding  on  the  11"  side,  containing  80 
pages. 

An  important  factor  enabling  the  com¬ 
pany  to  turn  out  these  books  at  the  high 
rate  of  75,000  books  per  day  was  the  new 
Automatic  Spiral  Binding  Machine  SB-4. 
This  machine  forms  the  spiral,  inserts  it 
into  the  book,  cuts  and  closes  the  ends  in 
one  operation  by  one  operator.  The  average 
rate  at  which  these  books  were  bound  by 
the  machine  was  800  per  hour. 

»  « 

Safety  Paper  Guard 

★  The  Challenge  Machinery  Company, 
Grand  Haven,  Michigan,  has  added  an¬ 
other  improvement  to  its  Diamond  Power 
Paper  Cutter  by  equipping  the  latest  modd 
with  a  redesigned  safety  paper  guard. 

This  device  closes  the  opening  in  the  left 
side-frame  to  prevent  narrow  cuttings  from 
jamming  under  the  knife  bar.  The  auto- 


eta 


WaiKikoneta  machine co.^^ 

’incorporated  189,' 

WAPAKONETA ,  OHIO  ' 


7A£ 


COST  ■ 
CUTTER 
.  SAWS  J 


u-9  depett 

d  Vte 


jutic  action  of  the  sliding  stop  saves  the 
stock  from  damage. 

The  guard  fits  snugly  into  the  groove  in 
the  arch,  so  that  stock  may  be  placed  flush 
jgainst  it.  As  the  knife  bar  descends,  the 
paper  stop  slides  down,  keeping  its  contact 
irith  the  beveled  edge  of  the  knife  and  com¬ 
pletely  closing  the  opening  in  the  side 
{fjjne.  Cuttings  are  forced  outward  on  the 
table  and  cannot  possibly  jam  under 
the  knife  bar.  When  the  knife  bar  returns 
to  the  starting  position  the  safety  paper 
guard  slides  back  up  to  its  normal  position. 


Ludlow  Increases  Size  Range 
*  The  size  range  of  the  Ludlow  system  of 
producing  composition  by  casting  sluglines 
from  hand-set  matrices  has  now  been  in¬ 
creased  to  include  complete  fonts  of  both 

size  range  incrcaaed  to  include  4'point  and  96>point 

New 

4-point  and  96-point.  The  specimen  lines 
show  4-point  (Special)  Caslon  Light,  and 
96-point  Tempo  Bold  Condensed.  The  4- 
point  is  cast  with  a  4-point  Ludlow  mold 
to  set  solid.  The  96-point  is  cast  with  the 
regular  12-point  Ludlow  mold  from  1J4- 
inch  matrices  set  in  a  special  1^-inch 
matrix  stick. 

It  will  be  recalled  that  letters  and  adver¬ 
tising  figures  up  to  and  including  240-point 
are  produced  with  Ludlow  equipment  by 
casting  them  singly,  lengthwise  of  the  slug. 

Full  information  regarding  the  new  type- 
sizes  and  specimen  showings  are  available 
on  request  addressed  to  the  Ludlow  Typo- 
paph  Company,  2032  Clybourn  Avenue, 
Chicago,  Illinois. 


Sold  on  a 
MONEY-BACK 
GUARANTEE 


C.  B.  NELSON  &  CO 

720  S.  Dearborn  St.,  Chicago,  111 


Write  for 
Foldor 
and  Prices 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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recent  typefaces  produced  by  the  Ludlow 
organization,  together  with  one>line  show* 
ings  of  60  other  Ludlow  faces,  advertising 
figures  up  to  and  including  240>pt.,  tht 
newer  borders  and  ornaments  and  specia] 
matrices,  and  food-store  logotypes  for  gro* 
eery  composition. 

This  specimen  booklet  constitutes  an  im* 
pressive  demonstration  of  the  versatility  of 
the  typeface  resources  available  for  Ludlow 
slug-cast,  hand-set  composition. 

Copies  of  the  booklet  are  available  to 
those  writing  on  their  business  letterhe^ 
to  the  Ludlow  Typograph  Company,  2032 
Clyboum  Avenue,  Chicago,  Illinois. 

»  « 


When  thousands  of  printers  agree  on  the  same 
thing — there  is  only  one  answer — it  is  good  for 
those  printers.  These  printers  heartily  endorse  the 
FRANKLIN  PRINTING  CATALOG.  Use  it  as  a  guide 
to  value  all  of  their  work. 


Write  for  detaila  of  demonatration  offer 


PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 


“I  Slipped! 


Issues  New  Specimen  Booklet 
★  The  Ludlow  Typograph  Company  re¬ 
cently  issued  the  handsome  abridged  speci¬ 
men  booklet  here  illustrated.  Attractively 
bound,  with  a  printed  and  laminated  cover, 
this  96  page  booklet  opens  flat  for  easy 
consultation.  It  has  both  an  alphabetical 
and  numerical  index  arranged  for  ready 
reference. 

Included  in  this  booklet  are  69  complete 
showings  of  all  sizes  and  series  of  the  more 
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A  RELIABLE  $C  O  50 
CASTING  BOX  D  W 

lOx  14 
BENCH 
MODEL 


Compl«t« 

with 

El«ctrie 

Pr«h«af«d 

Platans 


Also  othar  sixes  up  to  full  page.  Complato 
with  Gas  or  Electric  metal  pot.  Bnnt>in 
Electric  platan  preheating  units. 

Scorchers  and  mat  molding  Presses 
Completa  supplies.  Send  for  circulars 
Mmnufaeturmd  by 

STEREOTYPE  EQUIPMENT  CO. 

2815-21  IRVING  PARK  ROAD,  CHICAGO 


for  Sawing  Ludlow  Slugs 

♦  H.  B.  Rouse  &  Company,  2214-16  North 
Wayoe  Avenue,  Chicago,  announces  the 
Veir  Ludlow  Slug  Holder  for  use  on  the 
Rouse  Band  Saw. 


The  illustration  above  shows  the  Ludlow 
Slug  Holder  in  use  on  the  New  Economy 
Band  Saw.  The  hand  operated  lever  re¬ 
places  the  automatic  feed  of  the  larger 
models,  thereby  greatly  reducing,  accord¬ 
ing  to  the  announcement,  production  cost 
and  selling  price.  The  Ludlow  Slug  Holder 
appeared  originally  for  use  with  the  Econ¬ 
omy  Rouse  Band  Saw — for  the  first  time 
making  it  possible  to  automatically  select 
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The  Ludlow  Slug  Holder  permits  the 
sawing  of  Ludlow  slugs  to  different  meas¬ 
ures  before  underpinning.  The  Ludlow 
mats  shown,  when  placed  at  the  end  of  a 
measure,  cast  the  projections  which  deter¬ 
mine  position  of  cut.  No  extra  operation  is 
necessary.  The  separate  •galley  facilitates 
proving  of  slugs  after  they  are  cut.  The 
Ludlow  Slug  Holder  may  be  used  both 
with  the  Economy  and  Master  Rouse  Band 
Saw. 


BROCK  and  RANKIN 

BOOKBINDING  SPECIALISTS  SINCE  1892 
619  SOUTH  LASALLE  STREET  •  CHICAGO 


slug  lengths  and  saw  Ludlow  slugs  to  varia- 
able  measures  without  setting  a  gauge  and 
clamp  for  each  measure. 

s>  « 

Super-Tool  for  Printing  Plant 

★  The  Whiz  Electric  Tool  is  being  an¬ 
nounced  by  Paramount  Products  Co.,  48 
West  48th  Street,  New  York  City,  as  a 


versatile  super-tool  of  many  uses  in  the 
printing  plant. 

The  Whiz  Electric  Tool  can  drill  a  hole 
through  ^  inch  iron  plate  in  42  seconds 
flat,  or  can  be  used  to  carve  intricate  de¬ 
signs  in  plastics,  wood  or  metal  with  great 
accuracy.  It  can  be  used  to  grind  with  a 
large  4"  wheel  or  small  mounted  grinding 
wheels ;  to  sharpen  axes,  chisels,  scissors, 
knives,  etc. ;  to  remove  rust  from  machinery, 
and  paint  from  woodwork ;  to  sand  with 
drum  Sanders  or  disc  sanders  of  different 
sizes ;  to  polish  with  large  muslin  buffing 
wheels  or  small  mounted  rubber  wheels; 
to  saw  any  material  with  high  speed  cir¬ 
cular  saws ;  to  shape  metals ;  to  etch  glass 
and  other  materials ;  to  engrave  steel,  cop¬ 
per  or  wood ;  and  to  carve  in  wood,  plastics, 
and  many  other  materials. 

The  Tool  weighs  less  than  3}4  pounds; 
and  may  be  plugged  into  any  light  socket — 
A.C.  or  D.C. 


Unusual  Craftsmen  Program 

★  An  unusual  type  of  program  was  launched 
at  the  April  meeting  of  The  Chicago  Club 
of  Printing  House  Craftsmen,  by  Craig  R. 
Spicher,  Miehle  Printing  Press  &  Manui 
facturing  Co. 

Copies  of  a  prepared  booklet  on  “Press- 
work”  were  distributed  to  the  250  members 
and  guests  present.  As  Mr.  Spicher  dwelt 
on  the  details  of  the  procedures  necessary 
in  the  printing  of  a  halftone  on  a  cylinder 
press,  each  man  in  the  audience  made  notes 
in  the  margins  of  the  booklet  as  to  whether 
or  not  he  agreed  with  Mr.  Spicher.  Dis¬ 
cussions  then  took  place  as  to  whether  or 
not  the  majority  of  those  present  agreed 
with  the  findings  made  or  the  standards  set 
up  by  the  booklet. 

Among  those  who  collaborated  with  Mr. 
Spicher  in  the  preparation  of  the  booklet 
were  Don  Crews,  Samuel  Bingham’s  Son 
Mfg.  Co.  on  Rollers ;  Louis  Flader,  Ameri¬ 
can  Association  of  Photoengravers  on  Pho¬ 
toengravings ;  and  Charles  Sangwine  and 
Leon  Ivey  on  Inks. 

»  «c 

Paper  Drill  Lubricant 

★  “Drill-Lube”  is  announced  as  a  special¬ 
ized  lubricant  for  paper  drills  and  cutters 
by  Printers’  Mail  Order  Co.,  P.  O.  Box 
5038,  Chicago.  It  also  cools  the  drills  and 
cutters. 

The  announcement  states  that  “Drill- 
Lube”  has  been  thoroughly  tested  and  is 
already  being  used  in  many  plants. 

»  « 

ABC  of  Supplies 

★  Economy  Printers  Products  Company, 
609  South  La  Salle  Street,  Chicago,  has 
prepared  for  distribution  to  the  trade  an 
attractive  booklet  listing  in  alphabetical 
order  hundreds  of  items  that  the  company 
carries  in  stock  for  use  in  printing  plants. 
The  booklet  is  entitled  “The  ABC  of  Sup¬ 
plies.” 


Writ*  for  ovr 
foldor 

TYPE  METAL 

HELPS 


(as  line  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp’n,  2246  West  Hubbard  Street,  Chicago,  Illinois 
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Laurence  B.  Siegfried,  Syracuse  Univer¬ 
sity  Printer,  talked  on  “Trends  in  Typog¬ 
raphy”  at  the  reunion  banquet. 

The  printing  laboratories  at  the  Institute 
were  opened  for  inspection ;  and  the  Ameri¬ 
can  Institute  of  Graphic  Arts  “Fifty  Books 
of  the  Year”  exhibit  was  on  display. 


Fourth  Seaboard  Conference 


Carnegie  Alumni  Convene 

*  Alumni  of  the  Department  of  Printing, 
Carnegie  Institute  of  Technology,  Pitts¬ 
burgh,  and  other  notables  in  the  graphic 
arts  held,  held  their  annual  Reunion  and 
Advisory  Council  Meeting  at  Carnegie  on 
April  18  and  19, 

Donald  Rein,  executive  vice-president  of 
the  United  Typothetae  of  America  struck 
the  keynote  with  his  talk  “New  Problems 
for  Management.”  The  talk  was  based  on 
a  nationwide  survey  made  by  Mr.  Rein  and 
Donald  L.  Boyd,  Standard  Printing  and 
Engraving  Company,  Huntington,  West 
Virginia. 

Harry  L.  Gage,  vice-president  of  the 
Mergenthaler  Linotype  Co.,  led  a  discus¬ 
sion  on  “New  Problems  in  Graphic  Arts 
Education.” 


★  The  Fourth  Annual  Seaboard  Conference 
was  held  April  25  and  26  in  Atlantic  City. 

The  theme  of  the  conference  was  “The 
Graphic  Arts  and  the  National  Emergency.” 

Wm.  F.  Riecker,  president.  New  York 
Employing  Printers’  Association,  Inc.,  pre¬ 
sided  at  the  first  session,  during  which 
Thomas  Roy  Jones,  president  of  American 
Type  Founders  spoke  on  “Management 
Problems.” 


Ivan  R.  Drechsler,  president  of  the 
Graphic  Arts  Association  of  Baltimore  pre¬ 
sided  at  the  next  session,  during  which 
Bernard  Lichtenberg  spoke  on  “Public  Re¬ 
lations  Problems,”  and  Professor  Sumner 
Slichter  discussed  “Economics  and  Labor 
Problems.” 

Otis  H.  Johnson,  president  of  the  Graphic 
Arts  Association  of  Washington,  D.  C., 
presided  at  the  last  session,  which  was  ad¬ 
dressed  by  Harry  L.  Gage,  vice-president, 
Mergenthaler  Linotype  Company,  on  the 
subject  “Cross-'Currents  and  Trends  in  the 
Graphic  Arts.” 


"Young  man,  when  /  apeak  of  getting 
better  impression,  I  am  not  referring 
to  my  daughter!" 


Use  the  New 


SIMONDS 

/?£•£)  \  STREAK 


PAPER  KNIVES 


SIMONDS  SAW  AND  STEEL  CO 

Fitchburg,  Mass.' 


New  Vandercook  Roller  Tester 

★  Vandercook  &  Sons,  900  North  Kilpat* 
rick  Avenue,  Chicago,  Illinois,  announce 
the  new  Vandercook  Roller  Tester. 

The  Vandercook  Roller  Tester  will  test 
eight  rollers  using  four  different  inks  at 
one  time.  Rollers  to  be  tested  must  be 
made  up  on  special  cores  provided.  Rollers 
may  be  up  to  5"  in  diameter  with  a  4"  face. 
Ink  is  transferred  by  a  ductor  roller  from 
one  fountain  to  the  cylinder  representing  the 
form.  The  ink  is  taken  off  this  cylinder  by 
another  ductor  roller  which  transfers  the 


ink  to  a  second  fountain.  In  this  way  fresh  1 
ink  is  constantly  supplied  to  the  rollers  J 
being  tested.  This  feature  is  abscrfuteiy  1 
essential  in  order  to  obtain  a  true  test  of  1 
the  effect  of  certain  inks  on  the  rollers  being  I 
tested.  The  cylinder  runs  up  to  800  feet  ? 
per  minute  surface  speed  and  has  ruled,  | 
screened,  and  solid  sections  to  give  the  1 
rollers  a  wear  test.  f 


The  Vandercook  Roller  Tester  weighs  900  4 
pounds  and  requires  a  floor  space  of  only  | 
28"  X  32".  It  is  driven  by  a  H.P. 
motor.  i 


M'H  Universal  Process  Machine 


*  A  4-page  folder,  describing  and  illustrat¬ 
ing  the  new  Monotype-Huebner  Univeml; " 
Process  Machine,  has  been  made  availabk'  ' 
to  the  trade  by  Lanston  Monotype  Ma-  C 
chine  Company,  Twenty-fourth  at  Locust*.^' 
Philadelphia.  ' 

This  new  photocomposing  machine  has  I 
been  designed  to  serve  a  number  of  pur-  ‘ 
poses  in  lithographing,  offset  printing  and  ^ 
photoengraving  plants,  such  as  copy  prep*-^ 
aration ;  multiple  positives  or  negatives  on  * 
glass  dry  plates,  film  or  paper ;  combiat;  / 
tions  of  labels  or  other  forms ;  making  con-  ^ 
tact  positives  or  negatives  to  full  plato^i 
capacity ;  contact  positive  masks  for  col 
separation ;  work  on  metal  plates ;  scribh 
developed  negatives ;  and  many  other  ui 
One  photoengraver  is  already  using  the 
machine  for  the  purpose  of  making  mt 
tiple  negatives  which  are  later  convt 
into  multiple  original  engravings,  thi 
making  application  of  “step-and-n 
methods  to  the  production  of  lettei 
printing. 

It  is  made  in  two  sizes,  30"x30"  platt 
and  34"x30"  platen ;  and  has  been  desi| 
and  manufactured  with  the  skill  and  pi 
cision  for  which  the  Lanston  Monol 
Machine  Company  is  noted.  The  com] 
reports  a  very  favorable  reception  of  tl 
machine  by  the  lithogn^aphic  industry. 


THE  NEUTRAL  ROLL  LfAP" 


A  QUALITY  PRODUCT  FOR  STAMPING  THE 
COVERS  OF  EDITION  BOOKS,  CATALOGUES 
MEMORANDUM  -  BOOKS,  DIARIES,  ALBUMS 
SCRAP  BOOKS.  AND  LOOSE  LEAF  BINDERS 


COUGHLIN  MFG.  COMPANY,  695-699  E.  132nd  St.,  NEW  YORK.  N. 
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Approve  “Operations  Alliance” 

★  Presidents  and  managing  executives  of 
local  employer  graphic  arts  associations 
throughout  the  country  met  on  April  28 
and  29  in  Washington,  D.  C.,  with  Walter 
B.  Reilly,  president,  and  Donald  Rein,  ex¬ 
ecutive  vice-president  of  the  United  Typoth- 
etae  of  America. 

Those  present  approved  in  principle  the 
“Operations  Alliance,”  formulated  for  the 
purpose  of  developing  a  greater  unity  and 
closer  working  relationship  throughout  the 
industry.  The  “Alliance”  was  then  re¬ 
ferred  to  a  sub-committee  to  determine  the 
procedure  for  putting  the  plan  into  effect. 

The  luncheon  meetings  were  addressed 
by  Public  Printer  A.  E.  Giegengack,  Archi¬ 
bald  MacLeish,  and  Robert  W.  Horton. 

»  « 

Report  Increased  Sales 

it  The  completion  of  an  expansion  program 
has  been  announced  by  The  Flinker  Ink 
Divider  Company,  Post  Office  Box  868, 
Cincinnati,  Ohio.  A  larger  downtown  plant 
now  houses  the  business  and  all  of  the  old 
machinery  has  been  replaced  with  new.  The 
Flinker  Ink  Divider  Company  succeeds  the 
business  conducted  by  the  late  George  H. 
Flinker. 

According  to  the  announcement,  sales 
have  steadily  increased  since  the  present 
company’s  incorporation  last  Fall,  making 
the  expansion  necessary.  The  company 
makes  Ink  Fountain  Dividers  for  all  makes 
of  printing  presses  and  for  use  in  every 
branch  of  the  printing  industry. 

»  « 

Moves  Tauber-Tube  Plant 

★  Tauber’s  Bookbindery  recently  moved 
from  238  William  Street,  New  York  City, 
to  200  Hudson  Street,  where  it  now  occu¬ 
pies  30,000  square  feet  of  floor  space.  Ac¬ 
cording  to  the  announcement,  one  of  the 
reasons  for  the  expansion  is  the  increased 
demand  on  Tauber-Tube  Bindings. 


Typesetting  Questions 

( Continued  from  page  32) 

pot,  metal  still  gathers  on  the  plunger 
rod,  it  should  be  analyzed  for  impuri¬ 
ties — copper,  zinc,  arsenic,  excess  anti¬ 
mony,  dirt,  etc. — all  of  which  combine 
to  produce  a  slagging,  adhesive  tend¬ 
ency,  also  affecting  the  quality  of  the 
slug  face. 

The  standard  linotype  metal  formula 
should  be  maintained  for  best  results— 
approximately  4%  tin,  12%  antimony, 
balance  lead — no  impurities. 

»  « 

Iowa  Mechanical  Conference 

★  The  fifteenth  annual  Iowa  Daily  News¬ 
paper  Mechanical  Conference  will  be  held 
June  1,  2  and  3  at  the  Hotel  Blackhawlc, 
Davenport,  Iowa. 

Executives  in  charge  of  composing,  line¬ 
casting,  press,  stereotype  and  photoengrav¬ 
ing  departments  of  plants  throughout  the 
Middle  West  are  invited  to  attend  the  tech- 
nical  sessions,  and  the  open  house  at  The 
Linograph  Corporation’s  plant  on  June  1. 

Guy  J.  Chappell  of  the  Iowa  City  Press- 
Citizen  is  president  of  the  organization. 

»  « 

Sleepeck  Passes  On 

★  William  Henry  Sleepeck,  well  known  and 
well-liked  printer  of  Chicago,  died  on  April 
26.  Mr.  Sleepeck,  who  had  been  president 
of  Sleepeck-Helman  Printing  Co.,  Inc.,  has 
been  active  in  graphic  arts  association  work 
throughout  his  entire  career.  He  was  a 
charter  member  and  past  president  of  the 
Chicago  Graphic  Arts  Federation.  He  was 
also  a  past  president  of  the  former  Franklin 
Typothetae  of  Chicago. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
. N ICKELT YPERS 
STEREOTYPERS 
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Qlaiii^ied  AdueniiiUu^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING  , 


Increase  Your  Sales  40% 

You  can  do  it  with  “Door  Openers.”  Amaz- 
in|  NEW  Method.  No  question  about  re¬ 
sults.  Small  cost.  Send  25c  for  sample  and 
complete  plan.  Address  “Door  Openers,” 
Box  146,  Sta.  C.,  Toledo,  Ohio. 


CREATIVE  Printing  Salesmen  Wanted  for 
each  trading  area  in  U.  S.  and  Canada. 
Selling  Thru  Advertising  Clinic,  19  S. 
Wells  St.,  Chicago,  Ill. 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  TRADE  MAG. 
(Stevens  Point,  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave,,  Dept.  2222,  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 
(08  South  Dearborn  St.  Chicago,  Illinois 


ANNOUNCEMENTS 


HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY,  Paneled  cards.  Wedding  invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.S.House,36a  Canal  St.,N.Y. 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweights  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 


ART  ADVERTISING  BLOTTERS 


STEP  UP  your  Blotter  sales  with  GOES 
ART  ADVERTISING  BLOTTERS.  17 
gorgeous  «rl  subjects  NOW  ready.  Write 


GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


ART  WORK  AND  CUTS 


[^^.S^IOBAWIHGW 

roROETAiLsIONE  ZINC  CUT 

LETTERING  *  ILLUSTRATION 


TAUBER-TUBE 

Colorful  plastic  tube  bind¬ 
ing  —  8  colors  —  9  binding 
styles — Diameter  sizes  'fir", 
54",  ’fix".  54", 

•>4".  1". 


TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring. 
Red,  white  and  blue.  'Special 
binding  styles.  Dia.  sizes 
from  J4"  to  1". 


TAUBER-TUBE 


Free  Licenses 

200  HUDSON  STREET 


NEW  YORK  CITY 


The  Graphic  Arts  Monthly — May,  1941 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuta  blocked  min .  ^  ^ 

Halftones  blocked  2"z3'' — 

65.  85  screen . . . OwC 

Coast  to  Coast  Daily  Mail  Order  Seirice 
ARTISTIC  PHOTO  ENQRAVINQ  CO. 
40  West  22nd  St.  New  Tork.  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BINDERS— LOOSE  LEAF 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Pemanent.  Write  today  1  T.  K. 
Loose  Leaf  Bindery  Co.,  608  South  Dear¬ 
born  St.,  Chicago. 


BINDERS  CEMENT 


Hove  Yon  Tried  AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Canplieil,  Hayes,  Waisii,  Inc. 


50  East  2l8t  St. 
New  York  City 


536  South  Clark  St. 
Chicago 


Buy  your  "ZINC  CUTS”  direct 
from  N*E*A  and  Save  Money! 


EtchiiigS’Haiftones  8r£95£ 


Wrife  for  Illustrated  Price  List 

N  E  A  ENGRAVING  SERVICE 


BOOKS 


BOOKS  of  all  publishers  on  advertising, 
art,  color,  photography,  engraving,  printi 
ing,  offset,  silk  screen,  journalism,  salft 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  List  free.  Com. 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Ave.,  Indianapolis,  Indiana. 


$1  BOOKLET  “How  to  Re-grrain  Litlio. 
graphing  Plates  Correctly”  for  only  50 
cents.  Monarch  Precision  Machinery  Build, 
ers,  Washington  at  Sharp,  Spokane,  Wash. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  fecial  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup. 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack, 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutti^  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  fVOS 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St. 
New  York,  N.  Y. 


CUTS 


OmihieM  LOW  POSTPAID 


coaipun  ntr  mid  cut  simci 


Etchings 
OR  Halftones 


NATIONWIDE  ENGRAVERS 
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The  Reliable  SKakCam  Wickershain 

Over  14ft00fl00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non>perallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


business  cards  and  social 

ANNOUNCEMENTS  (Raised  Printing) 


100  Wedding  Invitations _ S2.75 

1000  Business  Cards _ $2.00 

New  Type  used  for  every  job.  Finest  qual¬ 
ity  Stock  used.  Complete  line  of  Thermo- 
grsphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.,  New  York  City. 


BUSINESS  &  SOCIAL 
THERMOGRAPHY 


100  “LINWEAVE  WEDDING  INVITA¬ 
TIONS"  $3.00.  Finest  Quality  Raised  Print¬ 
ing.  Permanent  Finish.  Same  day  mail 
service.  1000  Thermographed  business 
cards  $2.25  complete.  Satisfaction  guar¬ 
anteed.  Business  sample  booklet  free. 
ex/EDI  act  Process  Printing  Co. 

I  27W.24thSt..N.Y.C. 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants. 
Strictly  confidential  —  LIQUIDATIONS 
OUR  SPECIALTY,  ANYWHERE. 
PRINTCRAFT  REPRESENTATIVES 
305  Broadway,  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers’  oppor* 
tunity.  Many  began  small  now  earn  thou* 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


EXTRA  PROFITS  FOR  PRINTERS 

Wholesale  Prices 

Steady  repeat  orders  by  aelling  Sales 
Books.  Autographic  Register  Forms,  Ro¬ 
tary  Plinth  Manifold  Books,  One-time 
Carbon  Forms,  Envelopes,  etc..  See  larger 
advertisement  on  Page  76.  this  magazine. 

Gtnsumers  P.  &  P.  Co.,  Newport,  Ky. 

(Across  tbe  river  from  dneimuti) 


BUSINESS  OPPORTUNITIES 


FOR  SALEl — All  automatic  and  electric 
job  plant,  inventory  $17,000.00,  in  town  of 
ten  thousand  and  only  exclusive  job  plant 
in  county.  Fifteen  new  towns  in  trade  ter¬ 
ritory  of  fifty  miles.  Office  supply  store  in 
connection  with  plant.  Doing  excellent 
business  at  Franklin  prices.  Wish  to  retire. 
Livest  location  in  U.  S.  Address  Box  887, 
Hobbs,  N.  M. 


PRINTING— Small  Ohio  City.  Est.  48 
years;  mostly  mail  orders;  modern  shop 
22x120;  fully  equipped  for  volume;  no  com¬ 
petition;  big  possibilities;  write  APPLE 
CO.,  Brokers,  Cleveland,  Ohio. 


FOR  SALE  OR  LEASE! — Complete  shop. 
Monotype,  Lino,  Miehle,  Miller,  Kelly, 
Cleveland  folder,  stitcher,  power  cutter,  200 
fonts  job  type,  etc.  A  great  bargain.  Box 
1127,  Graphic  Arts  Monthly,  Chicago. 


WILL  SELL  going  printing  plant  in  large 
Southern  City  with  considerable  business 
activity.  For  details.  Box  1120,  GAM. 


CALENDARS 


CALENDARS  FOR  PRINTERS  com¬ 
plete  with  exception  of  printing.  Size 
5^xl0y2,  samples  30c.  Size  9^xl5)4,  sam¬ 
ples  30c.  Both  sets  50c.  Fan  samples,  30c. 
Henry  Tirrill  &  Co.,  1708  Delmar  Blvd., 
St.  Louis,  Mo. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  FKes 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 
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BUY  SMITH'S  "SAFETY"  FOUNTAIN  BRUSH 

Actually  Bare*  six  operations  over  old  method.  Flow  controlled  by 
index  finger  on  plunger.  Brass  Fountain  indestructible.  Brush  can  be  leidsesd 
when  worn.  Carried  in  Stock  by  American  Tyi>e  Founders  Sales  Oo^.. 
Reputable  Supply.  Ink  and  Paper  Houses  Only. 

Price  $6.00  Complete.  Saves  Labor.  Time.  Waste  —  Non-Explosive 
Manufactured  by  Francis  X.  Smith  Company,  952  E.  93rd  St.,  Brooklyn,  N.  V, 


CALENDAR  PADS 

CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFC.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CARD  CASES 


INCREASE  printing  orders  with  our  Iona 
wearing  leatherette  card  cases.  As  low  as 
23^c.  Send  for  price  list.  Craft  Card  Casa 
Co.,  64  W.  30th  St.,  New  York,  N.  Y. 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


VARIOUS  STYLES;  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street. 
New  York,  N.  Y. 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutter — Dealers  in  printing  machinery. 

EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\A/U  You  have  a  Car- 

yy  n  a  I  •  ton  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  AVLTtn^ES 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEY  IMPERIAL  MFC.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples.  _ 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  SPACES 


llllLLlil)  CARD  111111  OlALlil) 

Oil-dipt  makes  comparable  to  handling  copper 
and  brass  at  l/IO  the  cost.  1  pt.  (green),  pt 
(pink).  Sizes  6  to  48  pt.  Packed  in  containers 
of  Vi  gallon  $2,  quart  $  1 .25,  pint  75c.  Shipping 
paid  in  U.  S.  if  cash  with  ot^er.  Order  todayl 

CONTINENTAL 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


^:^aj^fNCRAVINC  CO. 


WHCATOH,  ILL 
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DECOTONES  Halftones  etched  to  double  depth. 


Lm 


I1D 


/i 


A  twist  of  screw 

and  it’s  set 

c.  F.  ANDERSON 

&  CO. 

3229  Calumet  Ave. 

CHICAGO 

CHRISTMAS  CARDS 


CAPTIVATING  New  1941—50  for  %Vs 
ready.  30c  boix  FOB  Elmhurst. .  Sample 
free.  Foremost  year  round  $1  assortments. 
Sample  cards  10c.  Evers,  5156G  Simonson, 
Elmhurst,  New  York. 


BARGAIN  CLOSE  OUTS  — Boxed  as¬ 
sortments  and  imprinted  designs,  15c  box 
up.  Send  for  free  imprinted  samples  25  for 
$1  and  25  for  $2.  L.  E.  Ross  Co.,  51 
^ton,  Petma. 


2  DIFFERENT  ASSORTMENTS 
SO  for  $1.00  Line — ^25c  box.  Closing  out 
2S/)00  Boxes.  Act  Promptly. 

A  B.  Plateless  Co.,  243  Canal  St.,  N.  Y.  C. 


NEW  DESIGNS  of  Christmas  Cards  50 
for  $1.00  and  25  for  $1.00  at  29c  per  box. 
Send  10c  for  samples.  Gem  Press,  79  East 
130th  St.,  New  York  City. 


COMICS 


FOR  WEEKLY  NEWSPAPERS  ONLY 
At  lastl  Something  new,  appealing,  low 
cost.  Rural  Syndicate,  Dryden,  N.  Y. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  and  Wedding  Invita¬ 
tions  at  low  prices.  Name  cards,  $1.00  per 
thousand  and  up.  Samples  on  request.  U.  S. 
Announcement  Card  Co.,  Inc.,  116  W.  14th 
St.,  New  York  City. 


zmc  CTCHincs 
end  HRLFTOnCS 

BIT 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3, 11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always^  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


LITTLE  BLACK 
6r  WHITE  CUTS 

(Inexpensive)  hdpfnl, 
add  zip  and  veire  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS.  232  N.  High 
St.,  Columbus.  Ohio. 


SIGNATURE  ^ITC  FROM  YOUR 

Wood  Cots  ■  DAY^  SERVICE 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago 


MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOIIS  .  INDIAN. 


CUTS  (TYPE  CAST) 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles.  Oil  Products.  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundry,  Vermontvillo,  Mich. 
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AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Ave.,Long  Island  City,N.Y. 
Sold  by  All  Dealers 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im- 

?ressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Conp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  mess.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  that  are  accurate, 
dependable.  7Sc  up.  Quick  Service.  Free 
die-cutting  instructions  with  dies.  Riteway, 
1617  E.  42nd  St.,  Kansas  City,  Mo. 


DIES  (STEEL  RULE)  DIE  CUTTING 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Sigrns.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
37  (Carroll  Street,  Buffalo,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 


Hay’s  Rapid  Tape  Cement 

Overlapping  printing  press  jai 
and  folder  tapes  cement^, 
ready  to  run,  in  two  min- 
utes  with  May's  Rapid  Tape  I  ^ 
Cement.  Eliminates  sewing  I  ^ 
or  use  of  clips.  Cemented  1 
joint  not  affected  by  heat  or  I 
moisture.  Send  $1.00  for  I  rapid 
large  tube. 

May  Chemical  Works  I 
902  Larrabee  Street  I 

Chicago,  III.  11 

Distributors  Write  AMedlv 


U/iRD  MAPLE 

rSSCUTTING  STICKS 


All  sizes  carried  In  stock. 

Lowest  prices,  any  quan*  / 
tity,  5®^  disc,  on  3  doz.  carton.  /  > 

AMERICAN  WOOD  TYPE  MFQ.  CO 
618  8.  Dearborn,  Ohgo.  270  Lafayette,  N.  Y.O. 


ENGRAVED— WEDDINGS,  ETC. 


FREE  SAMPLE  OFFER 

New  attractive  sample  port-folios  now  ready 
— complete  line  GENUINE  ENGRAVED 
or  EMBOSSO — PROCESS  wedding  sam¬ 
ples — also  enclosures,  formal  and  informal 
cards  —  lowest  prices  —  liberal  discount— 
Samples  FREE  to  established  printers. 
WRITE  on  your  business  stationery! 
Stauder  Engravinpr  Co.,  Dept.  EW-5,  4130 
Belmont  Ave.,  Chicago,  Ill. 


ENGRAVIN(3— STEEL  DIE 


FREE  CATALOG  OFFER 

1941-42  CATALOG  NOW  READY,  fin- 
est  of  its  kind,  sampling  GENUINE  EN¬ 
GRAVED  and  PROCESS  PRINTED 
wedding  and  social  stationery,  business 
cards,  letterheads,  announcements,  etc.  Lib¬ 
eral  discount  allowed.  A  sample  book  will 
be  mailed  FREE  to  established  printers. 
Write  for  your  copy  today. 

Ace  Engraving  &  Embossing  Co. 
422  S.  Dearborn  St.  Chicago,  IH. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — lOM  to  18M  per  hour. 
ing  used  by  U.S.  Govt.  prtg.  office.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


THE  PRACTICE  OF 
PRESSWORK 

By  Crmg  R,  Spicher 
at  a  special  price  of  .  .  .  $4.0 
Send  Money  with  Order 


608  So.  Dearborn  Street,  Chicago 
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Antomoiic  Addressogroph 

Model  AA — Style  B  Plate,  Ribbon  Print. 
p.C.  Motors.  Mechanical  Condition 
Okay.  Best  offer  F.O.B.  Chicago. 

Write  Box  1124,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

Super  Regular — Per  Roller: 

8x12,  70c;  10x15,  $1.40;  12x18,  $1,75 
Super  Non* Melt — Per  Roller: 

Kelly  B,  $2.70;  Vertical,  $2.50,  Multigrraph 
per  set,  $6.20;  Breyers,  70c.  Other  prices 
accordingly.  (Write.)  Check  must  accom¬ 
pany  order;  return  P.P.  or  fast  frt.  chgs. 
prepaid  witUn  600  miles.  Ptrs.  beyond  600 
iniles  write  for  particulars.  Our  rollers 
treated  for  extremes.  Boxes  free.  MfDTOR 
CITY  ROLLER  CO.,  747  Beaubien  St., 
Detroit,  Mich.  Wm,  L,  “Bill”  Lewis,  Mgr. 


Addressing  Machines 

Also  Duplicati^,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15  St.,  New  York. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  _  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up — 
preasion  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg,  Co.,  1232  Jackson  St.,  Toledo,  O. 


DUPLEX  Newspaper  Press,  prints  tab- 
knd  2-4-6-8-10-12  pages,  cutoff  18)4 ”>  prints 
5000  per  hour.  A.C.  motor  with  12  chases. 
Price  $3000  cash  f.o.b.  here.  Tom  Donahue, 
200  Davis  St.,  San  Francisco,  Calif. 


FOR  SALE — 5-color  Kidder  Rotary  Print¬ 
ing  Press,  4  colors  on  face,  1  color  reverse, 
roll  fed,  60"x42",  delivers  in  sheets  any 
width  up  to  42".  Present  store  lease  can 
be  had.  Low  rental.  Box  1119.  GAM,  Chgo. 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


FOR  SALE 

1 — 5/0  two-color  Miehle, 

1 7000  serial,  Dexter  suction 
pile  feeder,  C.E.D. 

1 —  5/0  two-color  Miehle, 

1  1 000  serial,  Cross  continu¬ 
ous  feeder,  C.E.D. 

2 —  5/0  single  color  Miehles, 

1 2000  serial,  C.E.D. 

2 — 1/0  two-color  Miehles, 

1 1 000  serial.  Cross  feeders, 
C.E.D. 

2 — 4/0  Miehles,  14000  serial 
and  1 3000  serial;  Dexter 
suction  pile  feeders,  C.E.D. 

1 — No.  2  Miehle,  16000  serial, 
Dexter  suction  pile  feeder. 

1 — Miller  Major  Simplex  press, 
single  color. 

1 — Miehle  horizontal  press, 
latest  type. 

1 — Late  type  A.T.F.  Kelly, 
17x22. 

1 — Model  O  Cleveland  Folder. 

1 — Model  C  Intertype,  8300 
serial,  with  1  extra  magazine 
and  4  fonts  Vogue  type. 

1  — 32"Seybold  automatic  clamp 
Cutter. 

1 — Seybold  Dayton  3  -  knife 
Trimmer. 

1— 44  X  54  U.P.M.  Vacuum 
Bronzer,  complete  with 
Rouse  Conveyor. 

2 —  Miehle  Extension  Deliveries; 
one  for  5/0  single  -  color 
Miehle,  one  for  No.  1  Miehle. 

2 — Sterling  Honeycomb  Bases 
with  catches,  size  28  x  41. 

• 

THE  VANCE  R.  HOOD  CO. 

225VarickSt.,N.Y.&  Walker 5-5083 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 


1 — Miehle  Vertical 
1 — Miller  Simplex 
3 — Model  B  Kelly  Presses 
11  8  X  12  ■  10  X  15  '12  X 

18  C  &  P  Presses 
Model  B.  Cleveland  Folder 


Hand  Lever  and  Power 
Paper  Cutters 
Model  5  Linotype  Machine 
1 — 14  %  X  22  C  &  P  Heavy 
Duty  Unit 

8 — Portland  Punch.  Mchns. 


1 — No.  2  Kelly  Press 
10 — No.  2-3-4-5-7  Boston 
Stitchers 

1 —  10  X  15  C  &  P  Rice 
Unit 

2 —  12  X  18  Kluge  Units 
Large  stock  printers’,  hookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •/  135  West  20th  Street,  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 

COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals,  John 
Thomson  pressw,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. _ 

MONOTYPE  MATS— $7.50  per  font  up. 
LINOTYPE  MATS— 12  and  14  pt.  includ¬ 
ing  Gothic,  DeVinne  and  Antique,  at  2c, 
4c,  6c  per  mat  in  full  fonts. 

CLEVELAND  SHOPPING  NEWS, 
5309  Hamilton  Ave.  Cleveland,  Ohio 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin*.**  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 

PONY  CHRISTENSEN  four  stations,  220 
A.C.  Motor,  also  Warnock  Diagonal  Base 
and  Hooks.  Address  Carroll  Press,  Inc., 
Columbus,  Ohio. 


— 

Rebailt  Machinery 

Guaranteed  Equal  to  New 
3 — Miehle  Horizontals  22x28 

3 —  12x18  Craftsman  Kluges 
2 — Miller  Hi-Speeds  13x20 
2— Style  B  Kellys  17x22 

6 — Model  8  Linotypes 

4 —  Model  C  Intertypes 

1 — Model  CSM  42 -em  Inter¬ 
type 

Cutters^  Folders,  Cylinders 

Payne  &  Walsh  Corp. 

82  Beekman  St.,  New  York,  N.Y. 


METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  us 
your  needs.  William  Reid  Co.,  2271  Cly- 
bourn,  Chicago. _ 

USED  hand  and  pow.  presses.  Cutters, 
pony  fonts,  ink,  paper,  cuts,  slugs,  spaces,’ 
comp,  equipment.  Bulletins.  We  buy  shops. 

Bradshaw,  3214-G  Huron,  Chicago. _ 

NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kans. 

LINOTYPES,  1  Model  8  and  1  Model  S, 
reconditioned  and  guaranteed.  New  and 
used  parts  and  supplies.  G.  S.  Loring  & 
Co.,  470  Atlantic  Ave.,  Boston,  Mass. 

SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — Terms,  Johnson  Pt^.  Equip- 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 

OFFSET  SPRAY  EQUIPMENT— Effici¬ 
ent,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 

Clinton  St.,  Chicago. _ 

MODEL  B  Cleveland  Folder  with  Cleve¬ 
land  pile  feeder,  double  letterhead  and  all 
attachments.  Thoroughly  rebuilt.  Late  ser- 
ies.  Others.  Box  1109,  GAM,  Chicago. 
FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street  New  York  City 


One  2/0  MIEHLE  CYLINDER  PRESS, 
bed  size  43x56",  Serial  No.  13320, 
complete  with  Dexter  Suction  Pile 
Feeder  and  Ext.  Delivery  $3550.00. 
Three  Miehle  Vertical  Presses. 

One  40"  Dayton  Seybold  Cutter. 

One  50"  Seybold  Cutter,  style  6Z. 

Industrial  Equipment  Co.,  Inc. 

71  W.  23rd  St.  New  York,  N.  Y. 
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“TOPS” 

IN  PERFORMANCE 

Hood-Falco's  Guarantee  on  rebuilt  machines  is 
your  absolute  assurance  of  Perfect  Perform¬ 
ance  and  Maximum  Production. 

These  machines  and  others  are  ready  for  you 


CYLINDER  PRESSES 

6/0  TwO'Color  Miehles — Bed  Size  52  x  70. 
Cm  be  equipped  with  Dexter  Suction  Feeder 
nd  Extension  Delivery  if  desired. 

5/0  Two-color  Miehles — Bed  Size  51  x  65. 
Extension  Deliveries  and  Feeders. 

1/0  Two-color  Miehle — Bed  Size  43  x  56. 
Extension  Delivery — with  Dexter  Suction  Pile 
Feeder  if  desired. 

5/0  Single-color  Miehles  46  x  65.  Extension 
Qjljvery — with  or  without  Dexter  Pile  Feeder. 

2/0  Single-color  Miehles  43  x  56.  Feeders 
rd  Extension  Deliveries. 

No.  1  Miehle — Bed  Size  39  x  53.  Complete 
with  Suction  Feeder  and  Extension  Delivery. 

No.  2  Miehles — Bed  Size  35  x  50. 

No.  3  Miehles — Bed  Size  33  x  46.  Equipped 
with  Suction  Pile  Feeder  and  Extension  Delivery. 

4/4R  Miehles — Late  Serial  Numbers.  Dexter 
Feeder  and  Extension  Delivery — Bed  Size  30  x 
41— Also  Handfed. 

4/3R  Miehles — Units  and  Handfed.  27  x  41 
Sheet. 

Posy  Miehle  automatic  high  speed  unit. 
Dext.  Swing  feeder,  sheet  22  x  34. 

Pony  Miehle — Units  or  Handfed.  22  x  34. 

4/3  Babcock — Late  Style  Press.  With  prac¬ 
tically  new  Dexter  IF  Feeder  and  Extension  De¬ 
livery — Bed  Size  28  x  41. 

No.  12  Babcock — Bed  Size  47  x  66. 

No.  10  Babcock — Bed  Size  41  x  55. 

4/3  Babcock — Bed  Size  28  x  41. 

No.  7  Babcock  Cutters  and  Creasers — Bed 
Size  36  X  52. 

G.  U.  Premier — Bed  Size  43  x  52.  With 
Dexter  Feeder  and  Extension  Delivery. 


HIGH  SPEED  AUTOMATICS 

Miller  Two-color — Bed  Size  28 x  38.  Sheet 
Size  25  X  37  Vi — Completely  Rebuilt. 

Chandler  &  Price  14t^  x  22  Craftsman  Auto¬ 
matic  units.  Feeds  onion  skin  to  thick  board. 

Miller  Simplex — Bed  Size  20  x  26.  Completely 
modernized  with  latest  type  oyerhead  tape  de¬ 
livery  and  heavy  cylinder. 

Miehle  Horizontal — Late  Type.  Completely 
Rebuilt.  22  x  28  Sheet. 

Miehle  Vertical — Model  36.  Several  always  in 
stock.  13Vix20. 

Kelly  No.  2 — Sheet  Size  24  x  35.  Complete 
with  Reloading  Device  and  Auxiliary  Roller. 

12  X  18  C.  &  P  Kluge  Unit. 

13  X  20  Miller  Highspeed  Swing  Feeder. 

Kelly  Model  B— 17  x  22.  Expertly  Retxiilt — 

always  in  stock. 

JOBBERS 

Model  "J"  Laureate.  14  x  22  John  Thomson 
12  X  18  Chandler  &  Price  New  Series.  Miller 
Feeders.  10  x  15  Chandler  fir  Price.  Kluge  or 
Miller  Feeders. 

TYPESETTING  MACHINERY,  ETC. 


One  "C"  Intertype.  Two  "B"  Intertypes.  Two 
"8"  Linotypes.  Monomelts.  All  Completely  Re¬ 
built. 

20"  Brackett  Trimmer.  Model  B-4. 

44"  Seybold  Dayton  Automatic  Clamp  Cutter. 
2  Fuchs  fir  Lang  Bronzers.  Sizes  40  and  54— 
One  with  Hollingsworth  Conveyor. 

Folders.  Saws.  Perforators.  Punches.  Patent 
Base  and  Hooks. 


SPECIAL  DELIVERY  direct  from  floor  where  now  operating;  1 — 3/0  62** 
Two-color  Miehle  with  Berry  automatic  lift.  (Could  substitute  Dex¬ 
ter  or  Cross  feeder.)  Also  2—5/0  Special  Miehles — 68",  with  feeders  and  exten¬ 
sion  deliveries.  These  units  located  in  Chicago,  III. 


HOOD-FALCO  CORPORATION 


N#w  York  Office:  225  VARICK  ST. 
Tel.  Walker  5-1554 


Chicago  Office:  343  SO.  DEARBORN  ST. 
Tel.  Harrison  5643 


Diamond  Power  Paper  Cutter,  34". 
Rice  CCrP  Automatic  Press,  12x18. 
Kluge  C&P  Automatic  Press,  12x18. 
Intertype  Model  C,  fast  screws. 

22x34  Miehle  and  Dext.  Swing.  Feeder. 
Miehle  Pony;  Miehle  No.  4-2R. 

Kelly  B  Special;  Kelly  A. 

Cleveland  B  Folder,  Contin.  Feeder. 


ABC  MACHINERY  WORKS 

566  West  Randolph  St.,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  eqmpment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


THOROUGHLY  REBUILT  Kelly  B ; 
automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  g;uar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 


AUTOMATIC  GLUING  MACHINES 
for  sale  —  1  Staude  —  practically  new,  2 
S.A.M.,  1  International.  Very  good  condi¬ 
tion,  must  dispose  of  them  due  to  lack  of 
space.  Can  be  seen  in  operation.  Box  1123. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 


FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  Ill. 


SAVE  over  50%  on  non-offset  spray  equip¬ 
ment.  Box  No.  1105,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


TiTfji SEND  TODAY  FOR  COMPLETE  PRICE  LIST 


PRINTING  SUPPLIES 


Rotogravure  Printers 


ONE  USED  laydown  machine  and  ten 
rotogravure  cylinders  54"  face  and 
34  Vr"  circumierence  for  sale  at  a  bar¬ 
gain  price.  Western  Printing  Machinery 
Co.,  430  S.  Green  St..  Chicago. 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


FOR  SALE!— ^1  Liberty  Folding  Machine, 
takes  sheets  size  17x22  inches,  three-folds. 
Has  been  used  very  little — as  good  as  new. 
Equipped  with  motor.  First  check  for  $200 
takes  it.  Swinney  Printing  Co.,  Fort 
Branch,  Indiana. 


MULTIGRAPHS,  Mimeographs,  Folding 
Machines,  Guaranteed  Re-Builts.  j.  P.  Mc¬ 
Carthy  Co.,  6  Murray  St.,  New  York  City. 


BABCOCK  OPTIMUS,  4  roller,  24x36, 
Bargain — must  move.  Excellent  condition. 
Pilot  Printing  Co.,  Manitowoc,  Wisconsin. 


AMERICAN  WOOD  TYPE  MFC.  CO. 

CHICAGO  NEW  YORK  CITY 


FOR  SALE 

2/0  Miehle  Automatic  Press, 
late  serial  number. 

Kelly  Presses — No.  2 — Style  B. 
Miller  Presses  —  Simplex  and 
Major. 

No.  4  Miehle  Swingback  Unit. 
Miehle  Vertical  and  Kluge. 
40"-44''-64''  Seybold  Cutters. 
Cleveland  Folders  Models  B-E-0. 
Brackett  Safety  Trimmer, 
Linotypes — Models  5  -  8  -  14. 
Model  C  Intertypes. 

3  Model  14  Linotypes — serial  num¬ 
ber  over  44,000. 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 


I 


Th 


Miehle  Veitical 
55*'  Sheridan  Cutter 
Model  E  Cleveland  Folder 
Late  Style  Model  8  Linotype 

the  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.,  Cleveland,  O. 


equipment  for  sale 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 

USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trade.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  ^  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


For  BETTER 
VAEUES 

World's  Largest  Stock  of 
Used  and  Rebuilt  Linotype 
and  Intertype  Machines. 

Model  5's,  complete — $500.00 
Model  14's,  ready  to  run,  com¬ 
plete  with  Monomelt..$1 200.00 

• 

Magazines,  Electric  Pots,  Lino¬ 
type  and  Ludlow  Mats.  Large 
selection  of  used  liners  and 
castings. 

Complete  Plants  Outfitted 
Exports  Our  Specialty 
Appraisers  and  Liquidators 

LINOTYPE  SUPPLY  CO. 

Established  1914 

335  Canal  St.,  New  York,  N.  Y. 


HEIDELBERG  PARTS 

for  every  Model  Heidelberg  are 
being  manufactured  in  the  United 
States.  All  orders  filled  promptly 
from  our  large  stock. 

Heidelberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 

FOR  SALE — One  Special,  rebuilt.  High¬ 
speed  Kidder  Rotary  Press,  size  28"x24", 
printing  two  colors  on  the  face  of  the  web 
and  one  color  on  the  reverse.  Cylinders 
equipped  with  Wamock  Spiral  Grooves. 
Both  rewound  and  sheet  delivery.  Com¬ 
plete  with  motor  equipment.  Reasonable 
price ;  immediate  delivery.  For  further  par¬ 
ticulars,  address  GIBBS-BROWER  COM¬ 
PANY,  Inc.,  21  East  40th  St.,  N.  Y.  C. 


2-COLOR  HUBER  HODGMAN— 44x62 
converted  printing  1st  cylinder  with  flat 
plates,  diecutting  2nd  cylinder,  1  operation. 
Can  be  seen  in  operation.  Must  dispose  of 
quickly  due  to  lack  of  space.  Universal 
Folding  Box  Co.,  Inc.,  Monroe  and  13th 
Sts.,  Hoboken,  N.  J. 


OFFSET  EQUIPMENT  — Harris  Offset 
Presses  S4L  19x30 ;  S7L  36x48 ;  S8L  28x 
42 ;  _  Levy  Gallery  Camera  24x24,  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


B  KELLY,  Heidelbergs,  Babcock,  Baum 
folder,  Lino-Intertypes,  Monqmelts,  Mag¬ 
azines,  Liners.  Linotype  &  Printers  Repair 
&  Supply  Co.,  270  Lafayette  St.,  N.  Y.  C. 


FOR  SALE — Sheridan  Book  Covering  Ma¬ 
chine,  will  cover  2400  to  3000  catalogs  per 
hour  and  will  take  book  9x12  to  4x5.  A  bar¬ 
gain  at  $250.  Leicht  Press,  Winona,  Minn. 


2  MODEL  CSM  Intertype  machines.  Can 
be  shown  in  operation  in  St.  Louis  Metro¬ 
politan  Daily.  Type  &  Press  of  Illinois, 
220  S.  Jefferson  St.,  Chicago. 


FOR  SALE — 28"  Rosco  punch  with  13 
heads.  Excellent  condition.  The  Ledger, 
Gaffney,  S.  C. 


2  HAMILTON  Hi-Boy  Steel  Cabinets, 
complete  with  50  California  cases.  Perfect 
condition,  $95  F.O.B.  Chicago.  Box  1125, 
Graphic  Arts  Monthly,  Chicago. 


1 — 12x18  STEREOTYPE  Equipment  Co. 
Casting  Box,  practically  new,  complete, 
ready  to  operate,  $90.  Box  1126,  Graphic 
Arts  Monthly,  Chicago. 
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SALE  — USED 
GRAPHOTYPES 


Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 


EQUIPMENT  FOR  SALE 


FOR  SALE— 1  28''x24''  Special  Kidder 
Rotary  Press  with  both  sheet  and  rewound 
delivery,  printing  two  colors  on  top  and  one 
color  on  the  reverse  side  of  the  web. 
Equipped  with  5  H.P.,  220  volt,  60  cycle, 
3  phase,  A.C.  motor  equipment.  Complete 
and  in  A-1  condition.  Immediate  delivery; 
reasonable  price.  Address  Box  1117, 
Graphic  Arts  Monthly,  Chicago. 


FOR  SALE — 3  Monot:^e  Composition 
Casters,  1  Strip  Material  Caster,  1  Display 
and  Type  Caster,  2  Keyboards,  complete 
assortment  mats  and  molds,  storage  cabi¬ 
nets.  All  at  extremely  low  prices.  Equip¬ 
ment  in  perfect  condition.  Ad  Service 
Company,  5  St.  Paul  St.,  Rochester,  N.  Y. 


MEISEL  ROTARY  PRESS — One  or  two 
colors  face  and  reverse.  Roll  width  13" 
max. — fixed  cut-off  19".  Delivery  and  de¬ 
tachable  paraffin  spray.  Excellent  condition. 
Dennison  Mfg.  Co.,  Framingham,  Mass. 


VARIABLE  SPEED  MOTOR,  2  h.p., 
A.C.,  2  phase,  for  cylinder  press;  $75.  Gas 
Pot  and  thermostat  for  model  8 ;  $60.  Lud¬ 
low  mats  $25  font  in  series.  Lee  cylinder 
press  $600.  K,  524  N.  6th  St.,  Camden,  N.J. 


Improved  Quality  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (ail  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — I  ntertypes. 

Hamilt'oii  R.  Marsh  Co. 

Philadelphia 


AMERICAN 


1 


EQUIPMENT  FOR  SALE  ^ 


FOR  SALEl — 1  good  used  12"xl6"  straiat 
frame  Kidder  Roll  Feed,  Bed  and  Hatej 
Press  printing  one  or  two  colors  on  top  oi 
the  web  and  equipped  with  punching,  cut. 
ting  and  creasing,  slitting  and  cut-off  at¬ 
tachments.  Complete  and  in  A-1  conditioB. 
Immediate  delivery.  Address  Box  llig 
Graphic  Arts  Monthly,  Chicago. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  bt 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  0. 


2  FROHN  Feeders  for  Ruling  Machine*. 
1  SMYTH  No.  1  Case  Making  Machine. 
R.  O.  MAIN  BINDERY 

34  Hubert  Street _ New  York,  N.  Y. 

FOR  SALE — Model  B  Cleveland  FoWo 
automatic  feeder,  2  motors.  A  real  buy  for 
a  quick  sale.  Leicht  Press,  Winona,  Minn. 


EQUIPMENT  WANTED 
See  Page  1 1 4 


FANS 


FANS — Blank  or  printed.  30  number*. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa. 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  coe- 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc, 
251  Williams  Street,  New  York. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  r^ 
built,  guaranteed,  low  prices.  J.  L.  Panl, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU- 
Spanish  our  Specialty  —  Translators  ^ 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  FranklmSt, 
Chicago,  Ill. 


BINGC 


Add  to  Your  ProfUt 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 
1123  Broadway  New  York 
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hegill'S  gauge  pins 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gauge  Pins 


Reg.  U.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GAS  AND  ELECTRIC  HEATER 


NEW  HIGH  POWERED  ELECTRIC 
NEUTRALIZER 

The  Only  Proven  Method  for  Removing 
Static.  For  all  makes  of  Ptg.  Presses, 
Paper  Cutters  and  Converting  Machin¬ 
ery,  etc.  State  make  and  size  of  press. 

STATIC  ELIMINATOR  AND  PRINTING 
PRESS  HEATER  CO. 

239  Centre  St.  New  York,  N.  Y. 


GREETING  CARDS 


YEAR  'round  money-makers  1  Sell  big  line 
Everyday  Greeting  Cards,  $1  Stationery. 
Get  samples.  New  England  Art  Publishers, 
D-200,  North  Abington,  Mass. 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio. 


DEALERS — 5  rolls  1"  Ptg.  Tape  &  Ma¬ 
chine  $2.95.  Richards  &  'Co.,Ft.Scott,Kans. 


INK  DIVIDER 


Flinker  Fountain  Divider 


Permits  extra  colors,  no 
extra  impressions;  also 
saves  ink.  using  only  part 
of  fountain  needed.  Fool 
proof — Leak  proof.  Best 
Divider  on  market. 

Send  for  Circular 


THE  FLINKER  INK  DIVIDER  COMPANY 
P.  O.  Box  868  Cincinnati,  Ohio 


INK  SAVER 


GAUGE  PINS 


=  THE  DOLLAR  GAUGE  PIN  == 

SIMPLE  Free  $  1.00  a  doz.  send  dealer  s  name 

CHAS.  L.  STILES  CO. 

84  Hanford  SL  Columbus.  Ohio 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
!  Co.,  20  West  22nd  St.,  New  York  City.  I 

■ - i 

Say  you  saw  it  in  ^ 
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Reg.  U.  S.  Pat.  Off. 

PREVENTS  ''INK  SKINNING" 

Saves  money.  Send  for  trial  order  of  1  lb. 
and  sprayer.  $1.75.  Write  on  your  stationery. 

MONOGRAM  CO. 

150  N.  5th  St.  Philadelphia,  Pa. 


PROFIT  WISE  PRINTERS  can  prevent 
ink  skin  losses.  Send  for  lb.  trial  can 
NIKSON  with  sprayer  $1.50.  A  tested  and 
guaranteed  product.  BUCKEYE,  131  East 
23rd  St.,  New  York  City. 


actical  Experience 


LINOTYPES-INTERTYPES 

^DELS 

SEE  US  FOR  VALUES  PLUS 
We  Stifck  Practically  Every  Item  for  Composition  Plants 
REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  COMPANY 


237  Lafayette  St.,  New  York 


CAnal  6-0242 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

C  P  A  C  E  D  LABEL  COMPANY 

732  s.  Federal,  Chicago 


Serving  the  Trade  for  over  50  years 

PRINTED  flinriC  ENGRAVED 
EMBOSSED  li  It  O  P  L  a  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


PRINTERS  AND  BROKERS  WANTED 
TO  HANDLE  REVERSE  SHIPPING 
LABELS.  LOWEST  PRICES.  CATA¬ 
LOG.  PRINTRITE,  BILTMORE,  N.  C. 


LETTERHEAD  DESIGNERS 


LETTERHEAD  LAYOUTS 


SAMPLE  Book  of  100 perfect  type-designed 
letterheads,  all  businesses,  $4.00  American 
Adv.  Agcy.,807  S.  20  St.,  Birmingham, Ala. 


pnpc  Make  inexpensive  quality 
halftones,  line  cuts,  with 
famous  TASOPE'  Photo-Engraving 
Equipment.  Complete  low-cost  plants, 
instructions,  chemicals  and  supplies. 
Full  particulars  and  big  64-page  cata¬ 
log  free! 

TASOPE',  Dept.  525,  Aurora,  Mo. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BEKNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honoluln, 
California.  Washington,  Florida,  every¬ 
where.  attend.  Free  catalog.  Address— 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School 
206  E.  19th  St.,  New  York.  16  machine; 
14’s ;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


LITHOGRAPHING 


DEALER’S  Discounts — Send  samples  for 
quotations.  Richards  Litho.,  Ft.  Scott,  Kai 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  willr^ 
duce  make-ready  costs  and  do  a  bettc 
printed  job.  Very  simple  and  inexpenshe 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  into- 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpoflk 
tion,  128  White  Street,  New  York,  N.  Y. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  .Job,  Bond,  Half¬ 
tone.  Utility  and  Magazine  417  flO 
Black — 5  lbs.  for . 


,  (50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III- 
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TAPEX 


A  flexible  Chemical  solution,  unaffected  by 
oil  heat  or  water.  Used  for  MENDINQ  or 

OVERLAPPING  BELTING  of  any  MA¬ 
TERIAL  without  sewing  or  lacing. 

Meal  for  mounting  to  Wood  or  Metal. 
Price*:  Quarts,  $3.50;  Pints,  $2.00  Postpaid 

s  S  RUBBER  CEMENT  CO. 

3438  North  Halsted  St.  Chicago,  III. 


MENU  COVERS 


aSH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Company, 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St.  New  York  City 


A  We  repair,  rent,  buy,  sell,  trade. 
m  NUMBERING  MACHINE  SERVICE  CO. 
T  610  South  Dearborn  St.,  Chicago,  III. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


“COWAN” 

(Ball  Bearing) 

Perforators 

FOR  MILLER  HIGH  SPEED  AND 

OTHER  CYLINDER 
PRESSES 


SAVE  MONEY 

ON  ELECTRIC  MOTORS 

30% 

TO 

70% 
LESS 


ElecWc  motors  for  every 
prmting  press  requirement— 
idjustable,  variable  and  con¬ 
stant  speed  types.  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
*ny  electrical  equipment  un¬ 
til  you  get  our  price. 

THE  MOTOR  REPAIR  A  MFQ.  CO. 

IH8  Hamilton  Ave.  Cleveland,  Ohio 
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MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 


OFFSET  FOR  THE  TRADE 
DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  job. 
Get  an  estimate  from  our  complete  Offset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


PAPER  BARGAINS  FOR  PRINTERS 

1,000  Hammermill  cards  or  sheets . $2.50 

1,000  Gold  border  die  cut  cards,  6x8 _  1.50 

1,000  Kraft  Envelopes,  654x954" _  3.00 

1,000  Border  Calendar  Backs  7x854 _  2.00 

1,000  Calendar  Tip  Ons,  Dog.  des .  1.00 

1,000  Close  Out  Imprint  Xmas  Cards..  4.00 
10,000  Round  Cor.  Cards,  size  2x354"  4.00 
Save  40%  or  more  on  many  Paper  Needs ! 
1941  Christmas  Catalog  —  Now  Ready! 
Large  Bulletin  Free!  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


PERFORATING  EQUIPMENT 
ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 

PERMANENT  CUTTING  STICKS 

54"  and  54"  All  Steel.  Larger  sizes^  steel 
and  wood.  Price  15c  per  inch.  Minimum 
$3.50.  No  more  expense  for  cutting  sticks. 
C.  S.  Mercer  Company,  Plainfield,  Indiana. 


PICTURE  SERVICE 
NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  London  Guarantee  Bldg.,Chgo. 


PLANOGRAPHY 


PRINTERS  AND  PUBLISHERS 

Don't  peiss  up  offset  and  planograph 
business.  Our  special  prices  to  printers 
makes  it  possible  for  you  to  handle  this 
work  at  a  profit. 

Write  UM  for  Price  Schedule  No.  54 

RAPID  COPY  SERVICE  CO. 

123  N.  Wacker  Drive  Chicago,  Illinois 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuuiv, 
frames,  lenses,  cameras,  cold-top  enaiiu 
acid  proof  process  ink,  Write  for  harga;- 
list,  stating  wants.  Can  save  you  up  t. 
50'';  Largest  screen  stock  in  L,  S 

MOORE  LABORATORIES 
Woodward  .\ve.  Detroit,  .Mi.-i, 


WHIRLERS,  Vacuum  frames.  Layout  T*. 
bles,  Photo-Composers,  Improved  featuru 
make  our  equipment  worth  investigating 
Write  for  literature.  WEMCO,  2329  Trot 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset 


plates.  Save  nitmey. 
Send  for  circulars.  Cameras,  Printing 


Frames,  Whirlers  and  Accessories, 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


PRESS  AND  FOLDER  TAPE 


Red  Line  Press  Tape 


Per  Roll 

1  Inch  . $1.50 

154  Inch  .  1.80 

15^  Inch  . 2.15 


36  Yard  Rolls 
Per  Roll 

54  Inch  . . $1.10 

54  Inch  .  1.10 

54  Inch .  1.25 

All  sizes  from  54  to  4  inches  in  stock  ready 
for  immediate  delivery.  F.O.B.  Chicago. 
ECONOMY  PRINTERS  PRODUCTS 
COMPANY 

609  S.  LaSalle  St.  Chicago 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


PRINTERS’  APRONS 


PRINTERS — Look !  It  is  not  necessary  to 
pay  $1  or  more  for  aprons.  28-in.  60c,  2  for 
$1 ;  36-in.  75c,  2  for  $1.25.  Denim  or  khald. 
Edw.  Reider,  Pleasant  Hill,  Mo. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 
4A  A  DUPLICATE  $  O 
1 U  U  8ALE8BOOK8 
imorinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervlce.  Write  Today. 

kellnai  systems 

236  E.  LONG  8T..  COLUMBU8,  OHIO 


restaurant  and  cafe  checks 


10,000  Stock  Restaurant  Checks,  $1.50 
Punch  Tickets  and  Roll  Tickets 
Attractively  Priced 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave. _ Brooklyn,  N.  Y. 


ROLLERS 


SALESBOOKS 


MILLER  Router  and  Ji^  Saws  rebuilt  and 
modernized.  Separate  umt.  On  steel  stand, 
two  motors.  No  gears,  a  real  bargain. 
Wallin  Mfg.  Co.,  Omaha,  Nebr. 


ATTENTION  PRINTERS! 

100  salcsbooks  with  your  own  imprint  $3.40 


You  can  meet  any 
competition.  Com- 

Plete  line.  Write, 
ree  samples. 


Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 


200  STOCK  SALESBOOKS  $3.50 
,  AMERICAN  TICKET  CO. 

515  Greene  Ave.  Brooklyn,  N.  Y. 


D  n  L  L  F  R  S  delivery  charges 

PAID  BOTH  WAYS 

Sets  (3)  8x12 _ $3.00 

3—10x15 _ $4.50  12x18 _ $6.00 

Write  for  particulars  before  sending  cores. 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don’t  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  —  Level  —  Permanent 
Cut  It  on  Your  Saw 
Siieo:  12''xl2''  or  12*xl8'’ — .806  Thick 
Write  for  Sample  and  Prices. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


SALESBOOKS  AND  MANIFOLDS 


SALESBOOKS— MANIFOLD  BOOKS. 
With  your  imprint  on  every  slip.  Jobbers 
wanted.  Write  for  free  samples.  Eddi  Rose, 
398  Jackson,  Dept.  G.,  New  York  City. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


SAWS 


MiMSON  .SCREEN  PRINTING  BASF 


Qdds  precisvor.  to 
Screen  printing 


tc'.T.ptr 


OELWEIN  SI(7x\  WORKS 

OEIWI  IN.  IO\V\ 
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'22^  SALES  BOOKS 


Serve  your  customers;  increase  your  profits. 
Deal  direct  with  plant  established  50  years. 
We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


SCOTCH  CELLULOSE  TAPE 


SOMETHING  NEW 

Double  Coated  SCOTCH  TAPE 

Ends  Mounting  Problems.  USE  it  to  mount 
ZINC  PLATES.  STEREOTYPES  and  ELEC¬ 
TROTYPES  on  wood  or  metal  bases.  Elim¬ 
inates  tacks,  rabbeted  edges,  clamps  or  locks. 
Economical.  Convenient.  No  Heating. 

Order  a  2-in.  x  10  yd.  trial  roll,  $1.40  postpaid! 

DIAMOND  CELLULOSE  PRODUCTS 

Distributors  of  complete  line  of  Scotch  Tapes 

1411  South  Michigan  Ave.,  Chicago,  ill. 

SILK  SCREEN  FOR  THE  TRADE 
SIGNS,  Truck  signs,  displays.  Stock  holi¬ 
day  posters  for  imprinting.  Get  those  silk 
screen  profits.  C.O.W.A.N.,  32-34  Cedar 
Street,  Bridgeton,  N.  J. 


SNAP-OUT  FORMS 


CUT  YOUR  COST  on  snap-out  forms  with 
a  new  licensed  method.  No  new  equipment 
needed.  Write  for  details.  L.  W.  Goodell, 
Dowagiac,  Michigan. 


STAPLES 


STANDARD  at  competitive  prices. 
For  Boston  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  10  boxes  (50M) 

$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


MODERNISTIC  DIE-CUTTING  CO.. 
Quality  Dies  for  all  purposes.  Diecutting  & 
Easels.  161  W.  Kellogg  Blvd.,  St.Paul.Minn. 


SAW -TRIMMERS 

ROUTERS  cuBvfD  AND  FLAT  .  JIG  SAWS-MORTISERS 

STEEL  RULE  DIES 

J.A.RICHARDS 


THE  SAWMAKCR 
KALAMAXOO 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


STEREOTYPES— MATRICES 


MATRICES,  Stereotypes.  10c  for  circular. 
Rochester  Stereotyping,  154  Andrews, 
Rochester,  New  York. 


STRIP  GUMMING 


DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  servia. 
Estimates  cheerfully  furnished.  _  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


THERMOMETERS 


STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 
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The  short  cut  way  to 
SCOTCH  “DOUBLE”  TAPE 

For  mountinK  zincs,  electros  and  ster¬ 
eos  to  wood  or  metal.  No  nails,  shoul¬ 
ders  or  anchors.  Holds  tight,  speedy, 
economical. 

AMERICAN  WOOD  TYPE  MFQ.CO. 
6188. Dearborn. Chi.  270 Lafayette, N.Y. 


cuts! 


PRICES 

1"  roll— 10  yds.,  $0.70 
36  yds.,  $1 .65 
2"  roll — 10  yds.,  $1.40 
36  yds.,  $3.30 
Wood  for  mount¬ 
ing,  15  sq.  ft.,  $5.50 


tickets  of  every  description 


riCKKTS  AND  SALKSBOOKS 

Sc-r.i!  u:s  yovir  uKjuines  for  Roll- Foldtd- 
Kctrvcd-Tradc  BoostioK  Tickets  Coupon 
B  c'ks  and  Salesbooks.  Handsome  Profits. 
KLI.IOTT  TICKKT  COMPANY 
♦  09  l.afayettc  Street.  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4FTS.  20A  Ea.  6  pt.  COPP.  PL.,  1-2-3-4.  $2.00 
4  PTS.  lOA  Ea.  12  pt.  COPP.  PL.  OOTH..$2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
I  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
g  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  PONT.  25A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATAI.OQ  ON  REQUEST 
RULEX  TYPE  CO. 

549  8.  Wells  8L  Chicago,  III. 


HA  A  FONT!  NEW  Guaranteed 
y  |l||  Type  1  Presses !  Catalog,  lists, 
Hvv  stamps!  National  Type  Co., 
Dept.  D,  Jackson,  Michigan. 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publi$hing  Co. 
608  So.  Dearborn  St.  Chicago,  III. 


TYPE 


(ALSO  KNOWN  AS 
iSOla  KAUFMAN  BOLD) 

1  Ft.  18  Pt.  7A-21a  $3.80 )  30  DAY  Special 
1  Ft.  24  Pt.  6A-16a  $4. 10  }  AT  ONLY^$6.00 
Other  sizes  available.  SendforCat. 
HAASE  nPE  FDRY.,  1147  N.  Hdtted  SL.  Chicaie,  IHmIs 


TYPE  by  the  Font,  Line,  Sorts,  or  individual 
characters.  ATF,  Baltimore  and  Acme  faces, 
"ly/iere  All  Display  Faces  Are  Available.” 

AnMFTYPE  FOUNDRY 

ft  U  IT  I  k  161  W.  Harrison  St.,  Chicago. 


_  TYPE  (FOUNDRY) 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


YOU  CAN  BUY  a  line  of  Genuine  Amer¬ 
ican  Type  Founders  Display  for  50  cents. 
Ask  for  Descriptive  Folder.  Oakdale  Type, 
Germantown  and  Allegheny,  Phila.,  Pa. 


WANTED— DEALERS 


DEALERS 

Territories  Ayoiluble 

PROVEN  PRODUCT!  “33” 
Ink  Conditioner  for  litho  and  let¬ 
terpress.  Repeat  sales.  Liberal 
discounts.  Write  for  details  and 
samples  today! 

Central  Compounding  Co. 

1718  N.  Damen  Ave.  Chicago,  III. 


WANTED 


WANTED — Old  Foundry  metal.  Highest 
cash  prices  paid.  Write  to  General  Type  & 
Composition  Co.,  161  W.  Harrison,  Chgo. 


The  Graphic  Arts  Monthly — May,  1941 


WANTED  FOR  CASH 

large — MEDIUM  PRINTING  PLANTS 


WILL  PURCHASE  ANYWHERE 
PAY  HIGHEST  PRICES 
NEED  MACHINERY  FOR  EXPORT 


INTERSTATE  COMPANY 

2  37  LAFAYETTE  ST.  NEW  YORK 


WANTED— EQUIPMENT 


KELLY  No.  2  or  late  Simplex,  14x22  Colts 
and  Power  Cutter  wanted.  State  age,  con¬ 
dition  and  price.  Box  1121,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


LAUREATE  PRESS,  14x22,  Model  J, 
wanted.  State  serial  number,  price  and  con¬ 
dition  ol  i)ress.  The  Chilcote  Company, 
2140  Superior  Ave.,  Cleveland,  Ohio. 


WANTED — A  Webendorfer  Offset  Press 
built  to  accommodate  two  Multilith  plates. 
The  Bromfield  Publishers,  Brookline  Vil¬ 
lage,  Mass. 


GOOD  USED  Standard  Meisel  Rotary 
Salesbook  Press,  size  I5"xl8",  to  be  used 
outside  of  the  United  States.  Address  Box 
1122,  Graphic  Arts  Monthly,  Chicago. 


WANTED  —  Stereotype  Saw,  20x30  or 
over,  sliding  table,  bench  or  pedestal. 
Times  Herald,  Alliance,  Nebraska. 


'MACHINERY  for  a  complete  Job,  ad  and 
publication  printing  plant.  Seymour  Gendal, 
Attorney,  305  Broadway,  New  York  City. 


WANTED— a  15  to  18"  120  or  133  line 
screen-circular  preferred.  The  Bromfield 
Publishers,  Brookline  Village,  Mass. 


Would  your  advertisement 
in  The  Graphic  Arts  Monthly 
bring  you  results? 


B«ar  in  mind  that  this  ittua  of  GAM 
has  baan  sant  to  70,000  namas.  Baar 
in  mind  also  that  an  advortislng  au¬ 
thority  onca  statad  that  thara  was  an 
avaraga  of  thraa  raadars  to  ovary  ra- 
cipiant  of  a  publieation.  That  moans 
that  this  issua  of  GAM  will  hava  baan 
read  or  looked  through  by  approxi¬ 
mately  thraa  times  70,000  or  210,000 
persons. 

With  such  a  largo  circulation,  GAM 
cannot  fail  to  bring  rotums  to  you  as 
a  result  of  your  advertisamant. 


100  fonts  of 

MONOTYPE  MATRICES 

Both  display  and  composition.  May  be 
purchased  subject  to  use  and  approval. 
Including  series  of  Kabel  No.  331* 
14-36  pt.  Caslon  with  italic,  Cadon 
Bold,  Bookman,  Goudy,  Cheit.,  Cush¬ 
ing  italic,  etc. 

TYPE  &  PRESS  OF  ILLINOIS 

A  Reliable  Source  of  Supply 

220  South  Jefferson  Street  CHICAGO 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re- 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.R. PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
■Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


W^'WDDDTYK 


FONTS 


AMERICAN 
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WINGS  FOR  WORDS 

The  Story  of  Johann  Gutenberg 
and  His  Invention  of  Printing 

By  Douglas  C.  McMURTRIE  with  the  collaboration  of 
DON  FARRAN  •  Illustrated  by  EDWARD  A.  WILSON 

This,  the  first  popular  book  on  Gutenberg’s  life  and  times  to  appear  in 
several  decades,  is  at  once  a  well-written,  fascinating  story  and  a  note¬ 
worthy  example  of  the  best  modern  book  design  and  production.  The 
story,  told  in  narrative  form,  is  based  upon  29  documents  of  Gutenberg’s 
day,  many  of  them  newly  available.  It  paints  a  vivid  and  authentic 
picture  of  the  “father  of  printing,’’  of  the  time  in  which  he  lived,  and 
of  his  long  struggle  to  invent  movable  types. 

Mr.  McMurtrie,  an  outstanding  authority  on  typography  and  the 
history  of  printing,  designed  this  book.  It  is  very  handsomely  illus¬ 
trated  in  two  colors  by  Edward  A.  Wilson’s  masterful  drawings. 

Price,  Past  paid 

$2-00 

rat  GMPHK  A«n  MONIHIV _ 

I  608  South  Deofbom  Street,  Chicago,  Illinois 
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other  vital  defense 
plants  are  protected 
against — SABOTAGE. 


WANTED 


Every  printer  wants  to  end 
costly,  unnecessary  make- 
ready  trouble.  Write  today 
for  a  free  sample  sheet  of 
Cromwell  Tympan,  giving 
size  and  make  of  press. 


STOP  SABOTAGE 


IN  YOUR  PRESSROOM 


Cromwell  Tympan  ends  costly  unseen 
waste  caused  by  inferior  make-ready 


Like  a  stealthy,  unseen  enemy — weak,  inferior 
tympan  can  sabotage  your  most  carefully  pre¬ 
pared  make-ready,  ruin  your  best  looking  press- 
work  and  wipe  out  your  profits. 

Cromwell  Special  Prepared  Tympan,  because 
oi  its  exclusive  process,  provides  uncondi¬ 
tionally  guaranteed  protection  against  this 
costly,  unseen  waste.  Calipered  uniformity, 
high  tensile  strength,  complete  resistance  to  oil, 
moisture  and  temperature  variations — these  de¬ 
pendable  Cromwell  features  eliminate  unneces¬ 
sary  time  and  profit  wasting  stops  for  spotting, 
patching  and  changing  drawsheets. 

Order  Cromwell  Tympan  today,  in  rolls  or 
sheets,  accurately  cut  to  fit  any  high  speed 
press,  from  your  nearest  distributor. 


THE  CROMWELL  PAPER  CO. 

4801-39  S.  WHIPPLE  STREET  CHICAGO,  ILLINOIS 


4i 


MON  I! 


